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Chicago  Tribune  Scoops  Earth  on 
f Tl,  /  Poland’s  Resurrection 

Lp  to  August  16  every  correspondent,  press  association,  and  chancel¬ 
lery  in  Europe  reported  that  Warsaw  was  doomed — that  the  Polish 
army  was  beaten,  demoralized,  helpless. 

On  that  date.  Col.  Henry  J.  Reilly  of  The  Chicago  Tribune  Foreign  News 
Service  returned  from  personal  inspection  of  the  Polish  armies  at  the 
front  and  wrote  his  wonderful  story  saying  that  they  were  not  beaten, 
had  high  morale,  and  were  fully  competent  to  protect  Warsaw. 

A  few  days  later  the  Poles  launched  their  counter-offensive,  smashed  the 
Red  armies  and  filled  with  confusion  the  countless  “authorities”  who 
had  denied  or  derided  Reilly’s  predictions. 

Galaxy  of  Tribune  Achievements 

This  was  only  one  of  many  scoops  by  The  Chicago  Tribune  Foreign 
News  Service  during  the  Polish  crisis.  Henry  Szatmary  was  the  only 
^  correspondent  of  any  American  newspaper  or  news  association  with 

.  COL.  HENRY  J.  REILLY  armics.  His  first-hand  information  secured  inside  the  Bolshe- 

is  a  soldier  and  the  son  of  a  soldier  who  was 

foi'ioweiThfs’^adu^^ion'tom  iw.'^He  ^ilc  Hnes  contradicted  unfounded  reports  from  other  sources. 

left  the  regular  army  to  become  a  corre¬ 
spondent  for  The  Chicago  Tribune. 

‘A. Floyd  Gibbons  flew  from  Paris  to  Warsaw  in  July,  ioined  the  Polish 

Artillery  which  he  commanded  was  chosen  J  **  J  ^  J 

as  part  of  the  famous  Rainbow  Division  for  i  ill.*  i».l  .  t^i 

service  in  France.  On  the  field  of  battle  in  armies  in  the  held  and  Sent  remarkable  stories  ot  the  retreat,  rarke 

the  .\rgonne  he  won  command  of  a  brigade 

de  Guerre  with  palm.  p.  s.  M.  and  the  Croix  Brown  at  Warsaw,  George  Seldes  in  Berlin,  Larry  Rue  in  Constanti- 

Since  the  armistice  he  has  rejoined  the  staff  .  -  i.t».  H  T1‘1  !• 

of  The  Chicago  Tribune  as  war  correspondent  ncple,  and  Henry  W ales  in  Paris  were  all  credited  with  scoops  during 

He  accompanied  the  Polish  armies  to  Kief  v  ^  J  i  o 

and  so  was  remarkably  well  qualified  to  4.1..  •  •  J 

diagnose  the  situation  before  Warsaw.  tlllS  pCnOCl.  • 

It  wonld  be  impossible  to  name  a  more  remarkable  series  of  journalistic  achieyements  than  those  won 
during  the  past  two  months  by  the  Foreign  News  Service  of 

(Siiicusa 
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Presents  an  Economic  Problem 
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The  1920  census  will  show  more  people  living 
South  of  the  Mason  and  Dixon  line  than  there  were  in 
]910. 

AND  OVER  ONE  MILLION  NEGROES 
HAVE  “EMIGRATED*^  FROM  THE  SOUTH 
TO  THE  NORTH  DURING  THE  LAST  TEN 
YEARS. 

And  STILL  the  population  of  The  South  has  in- 
ereased.  Over  one  million  negroes  gone,  and  the  in¬ 
crease  in  population  has  NOT  been  ENTIRELY  due 
to  the  birth  rate. 

Northern  people,  business  men.  manufacturers, 
skilled  workmen  have  gone  South  in  a  greater  pro¬ 
portion  than  have  negroes  left. 

This  presents  an  economic  problem  of  tremendous 
purport  to  National  Manufacturers,  a  problem  well 
worth  studying  and  solving. 

There  is  a  greatly  increased  demand  for  Southern 
products;  there  is  a  big  demand  for  labor,  and  an 
alarming  scarcity  of  labor  to  meet  that  demand. 

Record  prices,  both  for  lal)or  and  products  pre¬ 
vail,  with  no  help  in  sight. 

Man  power  must  he  substituted  by  labor  saving 
machinery  of  all  kinds.  The  Southern  planter  and 
manufacturer  face  a  condition,  not  a  theory.  Some¬ 
thing  MUST  be  done. 

The  market  is  there.  The  demand  is  there.  The 
money  to  pay  for  merchandise  is  there.  The  mer¬ 
chandise  is  NOT  there. 

Get  into  this  territory.  Localize  your  merchandise. 
Put  it  in  stores  and  tell  the  people  about  it  through 
the  columns  of  the  daily  newspapers.  Link  your  goods 
up  with  your  local  dealer.  Cooperate  locally  and  get 
your  share. 

These  daily  newspapers  have  the  cooperative 
spirit  developed.  They  stand  ready  and  willing  to 
help  you  with  your  selling  campaign.  They  publish 
in  a  market  territory  where  there  are  more  buyers  than 
sellers,  where  the  demand  exceeds  the  supply.  It  is  an 
ideal  market. 
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WHEN  PEOPLE  ASK  ABOUT 
JACKSONVILLE,  FLORIDA 


You  tell  them  that  each  of  the  three  national  banks  has  been  compelled  to  practically  double  the  size,  of  its  quarters  in 
the  past  two  years. 

You  tell  them  that  the  million-dollar  bridge  across  the  St.  Johns  river  now  under  construction  will  be  completed  within 
a  year,  adding  greatly  to  the  ease  of  travel  to  and  from  the  East  Coast  of  Florida. 

You  tell  them  that  the  State  Road  Department  of  Florida  in  cooperation  with  the  United  States  Bureau  of  Roads  is  build¬ 
ing  millions  of  dollars’  worth  of  splendid  highways  centering  at  Jacksonville. 

You  tell  them  that  the  municipal  docks  and  terminals  of  Jacksonville  and  all  other  shipping  facilities  are  over-crowded, 
making  necessary  immediate  and  extensive  additions  to  the  equipment  for  handling  water-bound  commerce. 

You  tell  them  that  Jacksonville  is  spending  more  than  a  million  dollars  for  drainage  and  street  paving  in  the  business  and 
residential  sections,  including  extension  of  these  and  other  public  utilities  to  the  thickly  populated  sections 
recently  annexed  to  the  city. 

You  tell  them  that  in  a  new  five-story  office  building  recently  erected,  every  room  was  rented  before  completion.  That 
a  large  apartment  house  to  be  ready  for  occupancy  early  this  fall  has  had  all  space  taken  for  months.  That 
hundreds  of  business  blocks  and  residences  are  going  up. 

You  tell  them  that  the  two  telephone  systems  of  the  city,  lately  consolidated,  have  proved  inadequate  to  the  demands  for 
service,  making  necessary  extensions  of  great  magnitude  as  soon  as  material  and  labor  can  be  secured.  That 
the  large  and  commodious  union  station  completed  last  year  has  been  taxed  to  capacity  right  along. 

You  tell  them  that  three  shipping  concerns  are  operating  vessels  from  the  port  of  Jacksonville,  to  Asia,  Europe,  Central 
and  South  America  and  the  West  Indies.  That  scores  of  steamers  are  clearing  every  month,  with  ever- 
increasing  demand  for  tonnage.  That  steamers  of  thirty  feet  draft  may  now  reach  all  important  docks 
with  additional  dredging  of  the  St.  Johns  river  under  way. 

You  tell  them  that  Jacksonville  has  the  largest  depositories  for  fuel  oil  along  the  .South  Atlantic  coast,  with  the  result 
that  the  port  is  made  the  base  of  supply  by  niany  steamship  lines.  That  the  largest  dry  dock  south  of  Balti¬ 
more  is  located  in  Jacksonville,  and  that  here  are  large  ship  repair  and  outfitting  plants,  all  busy.  That 
shi])building  is  an  important  industry  in  Jack.sonville. 

You  tell  them  that  Jacksonville  is  the  banking,  commercial  and  distributing  center  of  Florida,  every  part  of  which  is  grow¬ 
ing  in  ])e»i)ulation  and  prosperity.  That  the  state’s  fish  ing,  lumber,  phosphate  and  naval  stores  industries 
are  all  exceedingly  active.  That  the  citrus  crop,  the  farm  production  and  the  live  stock  output  are  increas¬ 
ing  rapidly.  That  the  winter  of  1920-1921  will  be  the  greatest  tourist  season  in  the  history  of  Florida. 

N’ou  tell  them  that  the  F'ord  Motor  Company  has  purchased  half  a  city  block  in  Jacksonville  for  a  southeastern  depot. 

That  the  Childs  restaurant  here  has  been  so  successful,  pro])erty  for  a  second  and  larger  one,  in  the  center 
of  town,  has  been  purchased.  That  the  Winchester  Repeating  y\rms  Company  has  leased  valuable  proi)er- 
ty  for  a  branch  house,  d'hat  Crane  Company,  largest  manufacturers  of  heavy  pipes  and  fittings,  will  also 
(>])t*n  a  branch  in  Jacksonville. 

You  tell  them  that  with  all  this  progress  and  prosperity,  the  buying  power  of  the  Jacksonville  public  is  greater  than  ever 
before  and  larger  than  that  of  perhaps  any  other  city  in  the  country  of  like  size.  That  the  circulation  of 
The  h'lorida  'I  imes-Union  has  more  than  kept  i)ace  with  the  development  of  the  city  and  state  and  the 
returns  to  advertisers  yielded  by  it  have  been  accordingly  good.  That  national  advertisers  can  cover 
Jacksonville  completely  through  no  other  medium. 


FLORIDA  TIMES-UNION 


JACKSONVILLE,  FLORIDA 

Benjamin  &  Kentnor  Company, 

New  York  and  Chicago. 


Editor  &  Publisher  for  September  4 ,  1920 


Seal  of  the  City  of 
Philadelphia 

Golfing  and  other  Sports  in 

PHILADELPHIA 

There  are  38  country  clubs  in  the  Philadelphia  Golf  Association,  having  about  $16,000,000 
invested  in  buildings  and  grounds  used  for  Golf  and  a  membership  of  more  than  ten  thousand 
players. 

A  large  number  of  Tennis  Clubs  have  private  grounds,  others  have  their  activity  on  the  Courts 
connected  with  the  various  schools  and  colleges  of  Philadelphia,  and  on  its  big  playground,  Fair¬ 
mont  Park. 

There  is  a  legion  of  country  clubs,  athletic  grounds,  and  parks  maintained  by  employes’  associ¬ 
ations  of  the  big  manufacturing  plants  of  Philadelphia,  not  to  speak  of  the  vacant  lots.  City  Recre¬ 
ation  Centres,  etc.,  where  sports  of  all  kinds,  including  baseball,  football,  etc.,  constantly  take  place. 

The  Schuylkill  River,  which  winds  through  Fairmont  Park,  is  lined  with  rowing,  canoeing 
and  boating  clubs,  and  on  the  broad  Delaware  River,  power-boating  and  sailing  craft  and  fishing 
all  have  their  following. 

All  of  these  diversions  carry  with  them  a  sale  for  equipment  of  all  kinds  that  runs  into  big 
figures. 

Dominate  Philadelphia 

You  can  at  one  cost  reach  the  greatest  number  of  possible  consumers  in  the  Philadelphia  terri¬ 
tory  by  concentrating  your  advertising  in  the  newspaper  “nearly  everybody  reads” — 

BULLETIN 

Net  paid  average  circulation 
for  the  six  months  ending  April 
J,  1920,  as  per  U.  S.  Post  Office 
report:  466,732  copies  a  day. 

No  prize,  premium,  coupon  or 
other  artificial  methods  of  stimu¬ 
lating  circulation  have  ever  been 
used  by  The  Bulletin. 


5,000,000  hats 
were  “Made  in 
Philadelphia”  last 
year. 
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ADVERTISING  PHRASE  DOES  NOT  VOID  TRADE  MARK 

Supreme  Court’s  Decision  in  “Moistair”  Case  Vitally  Important — New  Interpretation  of  Qualification 
Requirements  for  Registration  of  Advertisers’  Typographical  Designs. 


By  WALDON  FAWCETT 


I  i  EX  the  Supreme  Court  of  the 
”  United  States  rece:itly  declared,  in 
effect,  that  the  embodiment  of  an  ad¬ 
vertising  phrase  does  not  impair  the 
standing  of,  or  lessen  the  protection  that 
may  be  claimed  for  a  trade-mark,  it 
eslal)lished  a  principle  of  considerable 
significance  to  publishers  and  advertisers. 

For,  as  is  well  realized  by  persons  of 
experience  in  the  advertising  field  or  in 
the  publishing  industries,  this  moot 
question  of  the  trade-mark  status  of  ad¬ 
vertising  copy  has  long  been  the  subject 
of  controversy  and  debate.  It  had  not 
helped  matters,  either,  that  the  riddle 
had  been  disposed  of  first  one  way  and 
then  another  by  Federal  courts  in  vari¬ 
ous  jurisdictions,  .\ccordingly  a  pro¬ 
nouncement  on  the  subject  by  the  court 
of  last  resort  is  especially  welcome. 

Just  What  the  Court  Ruled 

In  deciding,  as  has  lately  been  done, 
that  Uncle  Sam's  authentication  should 
not  be  denied  to  the  design  o(  the  “Round 
Oak  Moistair  Heating  System” — copy 
familiar  to  most  checkers  of  foreign  ad¬ 
vertising  in  the  newspapers — the  Su¬ 
preme  Court  did  not  insist  that  P.  D. 
Beckwith,  Inc.,  has  sole  and  exclusive 
rights  to  the  use  of  everything  that  en¬ 
ters  into  seal-like  design,  with  its 
readily  remembered  representation  of 
the  head  of  “Doe-Wah-Jack,”  Indian 
chief. 

What  the  highest  tribunal  did  decree, 
though,  and  what  suffices  just  as  well 
for  the  purposes  of  the  average  adver¬ 
tiser,  is  that  the  presence  of  on  advertis- 
in,:;  phrase,  even  though  that  phrase 
cannot  he  monopolised  by  any  one  ad¬ 
vertiser,  does  not  disqualify  for  re/ris- 
tration  at  ll'ashinqton  the  typoqraphicai 
design  of  ivhich  it  is  a  part. 

The  prelude  to  the  making  of  this 
precedent  for  advertisers  dates  back  sev¬ 
eral  years  to  the  day  when  the  Beckwith 
firm  sought  to  olttain  registration  at  the 
U.  S.  Patent  Office  for  its  composite 
trade-mark  for  heaters,  l-'cllowing  the 
hard  and  fast  rule  that  words  descriptive 
of  the  goods  shall  not  l>e  enrolled .  as 
trade-marks,  the  officials  of  the  Patent 
Office  declined  to  accept  the  “Round 
Oak”  design  unless  there  was  eliminated 
from  the  Federal  credential  all  recogni¬ 
tion  of  the  phrase  “Moistair  Heating 
System." 

“Monopoly”  on  Works 

Concretely  the  trade-mark  censors  at 
Washington  demanded  that  the  Beckwith 
concern  “disclaim”  or  waive  all  monop¬ 
olistic  rights  in  the  words  mentioned. 
The  manufacturer  felt  that  this  was  car¬ 
rying  the  prohibition  against  advertising 
terms  altogether  too  far.  He  was  will¬ 
ing  to  concede  that  he  could  not  sew  up 
the  words  “heating  system”  which  must 
be  held  free  for  the  use  of  the  public, 
hut  it  was  argued  that  “Moistair”  was 
not  “merelv  descriptive”  in  a  degree  to 
prove  offensive  to  the  law.  To  be  denied 


protection  in  the  exclusive  use  of  that 
word  would  work  hardship,  the  adver¬ 
tiser  pleaded. 

With  all  the  argument  over  the  issue, 
the  arbiters  at  the  Patent  Office  re¬ 
mained  olxlurate.  Worse  than  all  else, 
from  the  standpoint  of  the  advertiser, 
the  .Assistant  Commissioner  of  Patents 
decided  upon  appeal  that  it  would  not 
sutitice  that  the  owner  of  the  design 
should  make  a  mere  verbal  disclaimer 
of  the  key  words  in  his  layout.  Instead 
it  was  insisted  that  the  descriptive  words 
should  be  removed  bodily  from  the  de¬ 
sign,  ere  it  could  receive  Uncle  Sam’s 
O.  K. 

Points  at  Issue 

On  behalf  of  the  advertiser  it  was 
pleaded  that  to  thus  slash  his  copy  would 
be  equivalent  to  presenting  “Hamlet’’ 
without  Hamlet,  but  the  head  of  the 
Patent  Office  insisted  that  the  advertis¬ 
ing  phrase  could  be  dropped  without  de¬ 
stroying  the  essential  mark. 

Rather  than  calmly  accept  this  mutila¬ 
tion,  the  maker  of  heaters  and  furnaces 
carried  the  case  to  the  Court  of  .\ppeals 
at  Washington,  the  judicial  authority 
specifically  empowered  to  review  the  ac¬ 
tions  of  the  Patent  Office. 

Here  the  cause  of  the  advertising  line, 
caught  in  a  trade-mark  environment, 
fared  no  better.  Recalling  what  it  hart 
done  with  “Shredded  Wheat  Biscuit," 
the  Appeals  bench  upheld  the  Patent  Of¬ 
fice  in  its  insistence  that  the  words 
“Moista’r  Heating  System”  be  banished. 
The  Court  made  comment  to  the  effect 
that  a  mark,  certain  features  of  which 
arc  merely  suggestive  of  character  or 
quality,  is  one  thing,  but  that  a  mark 


which,  like  the  present,  contains  as  its 
dominant  feature  words  aptly  descnp.ive 
of  the  character  or  quality  of  tin.*  goods 
to  which  it  is  applied,  is  another  thing. 

The  logic  of  the  -Appeals  court  was 
that  the  phrase  “Moistair  Heating  Sys¬ 
tem"  standing  alone  would  be  refused 
admission  to  the  official  register  at 
Washington,  and  that  if  incorporated  as 
an  essential  feature  of  a  trade-mark  it 
must  share  the  same  fate. 

What  Appeal*  Court  Had  Said 

-Another  aspect  of  the  situation,  hav¬ 
ing  a  distinct  advertising  slant — that  is 
to  say,  an  aspect  that  had  not  been  em¬ 
phasized  by  the  Patent  Office  tribunals — 
was  brought  forth  by  the  -Appeals  Couu 
The  Court  reminded  all  parties  concerned 
that  our  trademark  laws  not  only  pro¬ 
hibit  the  registration  of  marks  which  are 
descrii>tivc.  hut  likewise  exclude  marks 
likely  to  cause  confusion  in  trade.  .And 
“Moist  -Air  Heating  System.”  as  this 
oracle  saw  it,  is  the  trade  name  of  a 
whole  class  of  merchandise.  There  are 
numerous  styles  of  hot  air  and  combined 
hot  air  and  hot  water  heaters  and  fur¬ 
naces  on  the  market,  the  manufacturers 
and  sellers  of  which  ought  to  be  entitled 
in  their  advertising  to  use  the  line  that 
was  hei'e  a  bone  of  contention. 

.Summing  up  the  deductions  on  this 
score,  the  opinion  delivered  at  Wash¬ 
ington  by  Justice  Van  Orsdel  said :  “The 
term  or  trade-name  ‘Moist  .Air  Heating 
.''ystem’  is  generic  and  is  descriiUive  of 
specific  articles  of  manufacture  belong¬ 
ing  to  one  general  class  of  merchandise. 
The  name  is  common  to  all.  and  may 
be  aptly  used  as  descriptive  of  each. 


Such  a  name  may  not  lie  monopolized 
as  a  trademark.  To  protect  the  puonc 
tigainst  confusion  in  trade,  the  Commis¬ 
sioner  of  Patents  may  anticipate  ine\i- 
table  confusion  and  refuse  to  grant  a 
monopoly  in  a  mark  which  is  not  only 
descriptive  in  its  dominant  fcatrre.s,  but 
contains  the  common  trade-name  of 
similar  commodities  in  a  general  class 
of  merchandise.  If  an  applicant  can 
register  descriptive  words  or  trade 
names  camoutlaged  in  immateiial  and 
deceptive  trimmings,  the  whole  purpose 
of  the  statute  would  be  nullified.” 

Decision  Affects  Many  Advertiser* 

The  average  advertiser  would  prob¬ 
ably  have  abandoned  hope  after  such  a 
setting  down,  .-\dvertisers  usually  elect 
to  be  resigned  to  their  ill  luck  when  the 
.Ajipeals  Court  refuses  to  overrule  the 
Patent  Office.  But,  in  this  instance,  the 
victim  chose  to  strive  to  make  of  its 
predicament  one  of  those  rare  cases  in 
which  the  United  States  Supreme  Court 
consents  to  review  the  judgment  of  a 
lower  court  in  a  trade-mark  controversy. 
.And  the  outcome  of  it  all  will  be  an 
overturn  of  practice  at  the  U.  S.  Patent 
Office  that  will  doubtless  affect  many 
advertisers  who  come  after,  h'or  the 
Supreme  Court,  with  only  one  dissent¬ 
ing  voice,  declared  that  the  -Appeals 
Court  “fell  into  error.” 

h'or  all  that  the  Supreme  Court,  in 
its  late.st  pronouncement,  has  been  lib¬ 
eral  to  a  degree,  it  has  by  no  means 
set  at  naught  time-honored  doctrine  as 
to  the  words  that  tell  an  advertiser’s 
story.  Indeed,  the  h'ghest  court  is  at 
pains  to  jioint  out  that  it  was  settled 
long  before  the  United  .States  had  a 
trade-mark  registration  act  that  the 
law  would  not  secure  to  any  person 
the  exclusive  use  of  a  traile-mark  con¬ 
sisting  merely  of  words  descriptive  of 
the  (|ualitics.  ingredients  or  characteris¬ 
tics  of  an  article  of  trade. 

Function  of  Trade  Mark 

This,  the  court  explains,  is  because 
the  function  of  a  trade-mark  is  to 
point  fiistinctively,  either  by  its  own 
metming  or  by  association,  to  the  origin 
or  ownership  of  the  wares  to  which  it 
is  ap()licd,  and  words  merely  descriptive, 
when  used  alone  would  not  do  this. 
Other  like  .goods,  manufactured  and 
dealt  in  by  others,  might,  with  eipial 
truth,  be  described  by  tbe  same  language 
and  these  comiietitors  must  be  left  free 
to  use  the  same  words  in  placing  their 
goods  before  the  public. 

A  little  “joker”  in  the  trade-mark  law 
has  enabled  the  nation's  highest  court  to 
establish  its  current  precedent  that  will 
inspire  many  an  advertiser  with  fresh 
hope  It  consists  in  the  unobtrusive 
word  “merely.’’  If  Beckwith  had  sought 
to  obtain  a  Federal  passnort  for  the 
words  “Moistair  Heating  System”  stand¬ 
ing  alone,  the  Supreme  .Court  admits 


WHO  LIED? 

In  plain  words,  the  Interchurch .  World  Committee  of  Inquiry 
charged  the  [tress  of  -America  with  lying  in  its  reitorfs  of  the  prog¬ 
ress  of  the  great  .Steel  strike  last  winter.  The  good  faith  of  the 
[iress  of  .America  in  time  of  a  great  crisis  was  fpiestioned. 

BUT  IT  WAS  A  BLANKET  CHARGE ! 

Xo  e.xceptions  were  made.  Then  the  press  of  the  country 
proved  its  honesty  by  printing  the  charge.  How  many  people 
believed  the  Interchnrch  World  report?  How  great  an  injustice 
was  done  the  [tress  of  the  country? 

Was  the  charge,  in  part  or  whole,  justified? 

Was  the  blanket  charge  a  blow  at  the  heart  of  journalism? 

EDITOR  &  PUBLISHER  ASKED  FOR  THE  EVIDENCE  ON  WHICH 
THE  CHARGE  WAS  FOUNDED.  EVERY  NEWSPAPER  MAN 
SHOULD  READ  IT, 

THE  INSIDE  STORY  OF  THE  INTERCHURCH 
WORLD  REPORT 

.An  Exclusive  Interview  in 

EDITOR  &  PUBLISHER . NEXT  WEEK 
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that  there  would  have  been  nothing  for 
it  hut  a  sustained  and  reiterated  rejec¬ 
tion.  Hut  with  a  beneficent  splitting  of 
hairs  the  Supreme  Court  finds  that  the 
quest  of  the  advertiser  was  not  for  the 
authentication  of  these  descriptive  words 
“merely,”  alone  and  apart  from  other 
features  of  a  design  but  in  association 
with  the  other  words  “Round  Oak,” 
which  are  not  descriptive  of  any  quality 
of  the  identified  heating  sy.stem. 

Concession*  by  Trade  Mark  Owner 

111  the  last  analysis,  the  Supreme 
Court  decided  that  in  order  to  gain  the 
coveted  privilege  of  placarding  his  com¬ 
mercial  coat-of-arms  with  the  warning 
line  “Reg.  U.  S.  Patent  Office,”  the 
maker  of  Round  Oak  heaters  and  fur¬ 
naces  must  make  formal  waiver  of  any 
claim  to  the  exclusive  use  of  the  descrip¬ 
tive  words  except  in  the  .setting  and  re¬ 
lation  in  which  they  appear  in  his  par¬ 
ticular  lay-out. 

The  obligation  thus  imposed  does  not, 
however,  sap  the  joy  of  a  victory  that 
allows  retention  in  the  registered  design 
of  the  phrase  “Moistair  Heating  Sys¬ 
tem.”  On  this  latter  score, — and  apro¬ 
pos  trade-marks  in  general, — the  Su¬ 
preme  Court  has  promulgated  the  com¬ 
forting  logic  that  to  require  the  deletion 
of  all  descriptive  words  must  result  of¬ 
ten  in  so  changing  a  trade-mark  from 
the  form  in  which  it  has  been  used  in 
actual  trade  that  it  would  not  be  recog¬ 
nized  as  the  same  mark. 

Applying  this  moral  to  the  present 
case  the  court  concluded  that  to  strike 
out  “Moistair  Heating  System”  would 
so  change  the  appearance  of  the  mark  in 
which  these  words  had  for  years  had 
conspicuous  place  that  its  value  must  be 
largely  lost  as  designating  to  prior  pur¬ 
chasers  or  users  the  heating  system  with 
which  they  w'cre  familiar.  -\nd  since 
the  commercial  impression  of  a  trade¬ 
mark  is  derived  from  it  as  a  whole,  not 
from  its  elements  separated  and  consid¬ 
ered  in  detail,  the  court  had  no  diffi¬ 
culty  in  reaching  the  conclusion  that  to 
strike  out  any  considerable  part  of  it, 
certainly  any  conspicuous  part  of  it, 
would  greatly  affect  its  value. 

Advertising  Investment  Involved 

In  this  last  and  very  significant  aspect 
of  the  Supreme  Court’s  disposition  of 
this  case  we  have  seeming  manifestation 
of  a  willingness  on  the  part  of  the  na¬ 
tion’s  highest  tribunal  to  take  into  ac¬ 
count  in  defining  an  advertiser’s  privi¬ 
leges  the  advertismg  investment  thai 
has  been  made.  The  Beckwith  firm  in¬ 
formed  the  Supreme  Court  that  thou¬ 
sands  of  dollars  had  been  expended  in 
advertising  its  goods  and  a  large  busi¬ 
ness  thus  built  upon  its  mark.  The  ad¬ 
vertising  appropriation,  when  the  cam¬ 
paign  received  its  first  chill  by  the  initial 
rejection  of  the  trade-mark  at  the  Pat¬ 
ent  Office,  was  running  about  $80,000 
a  year  and  this  had  sufficed  to  boost 
sales  in  three  years  from  4,000  to  10000 
heating  systems,  disposed  of  annually. 


Former  Pres*  Owner  Leaves  $1 ,21 5,436 

The  estate  of  Henry  L.  Einstein,  who 
sold  the  New  York  Press  to  Frank  A. 
Munsey  and  who  died  February  28.  1918, 
has  been  appraised  at  $1,215,536.  The 
hulk  of  the  estate  is  in  mortgages  and 
personal  property  aggregating  $601,998, 
realty  worth  $270 109  and  securities  ap¬ 
praised  at  $331  131.  Before  his  death, 
he  assigned  life  insurance  policies 
amounting  to  $284,000  to  his  son-in-law, 
Myron  S.  Falk. 


Ad  Rates  Up  in  Excelsior  Springs 

Excelsior  Springs,  Mo. — The  Daily 
Standard  has  increased  its  advertising 
rates  from  IS  cents  to  20  cents  an  inch. 


I.  P.  PAPER  $6.50  A  CWT. 
FOR  LAST  QUARTER 


Roll  Newsprint  Less  Than  Car  Lots  Is 
$6.65,  While  Sheets  Are  $7.25 
and  $7.40  in  Cars  and  L.  C. 

L.,  Respectively 


Roll  newsprint  in  carload  lots  supplied 
by  the  International  Paper  Company 
will  cost  publishers  $6.50  per  hundred¬ 
weight  f.  o.  h.  mill  dtiring  the  last  quar¬ 
ter  in  1920,  it  was  announced  this  week. 
Th’s  represents  an  increase  of  75  cents 
a  hundredweij^ht  over  the  price  for  the 
third  quarter  and  a  rai.se  of  $2  a  hun¬ 
dredweight  over  the  price  for  the  first 
quarter  announced  last  November. 

Roll  news  in  less  than  car  lots  will 
sell  during  the  last  quarter  at  $6.65  per 
hundredweight,  and  sheet  news  prices 
are  $7  25  in  car  lots  and  $7.40  less  than 
car  lots. 

In  announcing  the  price,  Chester  W. 
Lyman,  vice-president  and  sales  manager 
of  the  International  Paper  Company, 
said  that  the  prices  were  considered 
“rea.sonable  and  fair”,  and  that  “the  in¬ 
crease  for  the  last  quarter  of  the  year 
was  made  to  cover  only  estimated  and 
prospective  increases  in  costs.  Some  of 
the  largest  items  which  will  advance  are 
freight,  wood,  fuel-oil  and  coal  and  we 
ant'cipatc  less  favorable  manufacturing 
conditions.  As  to  the  future,  we  shall 
do  everything  in  our,  power  to  keep 
down  costs  in  the  hope  that  it  may  not 
be  necessary  to  make  any  further  ad¬ 
vances.” 

The  increases  are  effective  October  1 
and  September  1  was  the  date  set  by  the 
I.  P.  Company  for  the  return  of  pub¬ 
lishers’  acceptance  of  the  new  prices. 
The  letter  announcing  the  new  prices 
was  dated  August  26. 

CHEAP  WOOD  FOR  MANOUAN 

C.  E.  Eaton,  Paper  Engineer,  Says 

Limits  Suffice  for  60  Years 

Montre.m.. — In  connection  with  the 
plans  of  the  Manouan  Pulp  &  Paper, 
Ltd.,  on  the  St.  Maurice  River,  where 
they  will  control  two  tracts  of  timber 
containing  about  100,000  acres,  Charle.r 
F.  Eaton  of  Watertown,  N.  Y.,  pulp  and 
paper  e  ’gineer,  has  comp’eted  a  survey 
<  f  conditions  and  costs  of  the  proposed 
mill. 

In  bis  report  Mr.  Eaton  says  that  the 
wood  can  be  delivered  at  the  mill  at 
$1.50  per  cord  less  than  to  any  of  the 
c<  mpeting  mills  of  the  river.  It  is  also 
said  that  the  timber  limits  secured  in¬ 
dicate  sufficient  pulp-wood  ft:r  the  pro¬ 
posed  100-ton  mill  for  a  period  of  60 
years. 

New  Scranton  Sunday  Paper 

.ScR.\NTON,  Pa. — Scranton  is  to  have 
a  new  Sunday  newspaper,  the  Examiner, 
with  the  first  issue  being  scheduled  to 
appear  on  September  5.  It  will  be  edited 
by  M'chael  J.  O’Toole,  onc-t'me  manag¬ 
ing  editor  of  the  Wilkes-Barre  (Pa.) 
News  and  the  I^nca.ster  News-Journal. 

Mr.  O’Toclc  sayc  it  will  be  independ¬ 
ent  in  politics.  local  plant  is  to  be 
used  in  publishing  the  new  journal 
l>ending  the  installation  of  a  complete 
plant. 

Pulitzer  Air  Prize  Perpetual 

Ralph  Pulitzer,  president  of  the  New 
York  VV'^orld,  has  agreed  to  the  sugges¬ 
tion  that  the  Pulitzer  Trophy  be  made 
a  perpetual  prize  for  annual  closed  cir¬ 
cuit  air  races.  The  first  race  for  the 
prize  will  be  held  on  Thanksgiving  Day, 
at  Mitcliel  Field,  near  New  York,  over 


a  twenty-five  mile  circuit.  The  second 
race  for  the  Pulitzer  Trophy  is  also  to 
be  run  by  the  Aero  Club  of  America 
over  a  clo.sed  circuit  on  September  4, 
1921. 


FORM  WESTCHESTER  SELECT  LIST 


Foreign  Advertising  Will  Be  Handled 
By  George  B.  David  Company 

T.xrrytown,  N.  Y.— Publishers  of 
eight  evening  newspapers  in  Westchester 
County,  N.  V.,  have  organized  the  West¬ 
chester  Select 
L'St  for  the  han¬ 
dling  of  their 
foreign  advertis¬ 
ing,  and  have 
appointed  the 
George  B.  David 
Company,  M  e  w 
York  and  Chi¬ 
cago,  as  their 
special  represen¬ 
tative.  The  ar- 
rang  e  m  e  n  t  be- 
c  a  m  e  effective 
on  September  1. 
The  group  con- 
sisls  of  the  Peekskill  Daily  News 
Ossining  Citizen-Sentinel,  Tarrytown 
Daily  News,  White  Plains  Reporter, 
Portchester  Daily  Item,  New  Rochelle 
Standard,  Mt.  X'ernon  .Argus  and 
Yonkers  Herald.  The  entire  List  will 
take  out  memliership  in  the  .Audit 
Bureau  of  Circulations. 

The  papers  mentioned  have  a  com¬ 
bined  circulation  of  about  4(),U00  daily. 
Westchester  has  a  population  of  over 
500,000,  and  is  the  third  richest  county 
in  the  United  States,  New  York  and 
Cook  County,  111.,  only  ranking  ahead 
of  it. 

Newman  Heads  Frankfort  Journal 

I  'r  WKFCRT,  Ky. — James  W.  Newman, 
long  associated  with  the  late  Graham 
A’reelaiul  in  the  busuiess  management  of 
the  Frankfort  State  Journal,  has  been 
elected  president  of  the  State  Jornal 
Company  to  succeed  Mr.  Vreeland.  .Arch 
Pool,  for  several  years  mana.ging  editor 
of  the  Journal,  is  planning  to  resign  his 
post  to  accept  a  position  in  Washington, 
D.  ('.  His  successor  has  not  been  se¬ 
lected. 


Plan  New  Oberlin  Daily 

(fuKRi.i.N,  Kan. — Lee  Meadows,  former 
managing  editor  of  the  Parsons  Republi- 
cati,  and  C.  F.  McKniglit,  foimer  ad- 
xert'sing  manager  of  the  same  paper, 
have  purchased  the  Oberlin  Times  from 
L.  M.  Parker.  Mr.  Parker  expects  to 
ST'end  the  coming  winter  in  Florida. 
Messrs.  Meadows  and  McKni.ght  will 
enlarge  the  Times,  and  probably  make 
it  a  daily. 

Roosa  Quits  Newspaper  Work 

Ev.xn.svii.le  Ind. — Howard  Roosa.  who 
has  been  managing  editor  of  the  Evans¬ 
ville  Courier  since  1897,  has  announced 
that  he  will  retire  September  1.  He 
will  be  succeeded  as  managing  editor  by 
W.  IT.  Robertson,  editor  of  the  Lafayette 
Journal-Courier,  owned  by  Henry  W. 
Marshall,  who  also  owns  a  large  interest 
in  the  Evansville  Courier,  along  with 
Benjamin  Bosse,  mayor  of  Evansville. 


Frasers  Plan  $10,000,000  Paper  Mills 

Montreal. — The  Frasers  Co.,  Ltd.,  of 
St.  Johns,  N.  B.,  who  operate  a  dozen 
lumlier  camps  in  New  Brunswick  and 
Quebec,  are  reported  to  have  sectired 
options  on  property  at  Toubique  Nar¬ 
rows  near  .Andover,  N.  B..  where  they 
will  huild  a  dam  and  erect  a  new  pulp 
and  paper  plant.  This  company  recently 
obtained  from  the  legislature  a  charter 
for  $10,000,000. 


JULY  ADV.  80,850,614  LINES 


Two  of  21  Cities  Show  Loss,  While 
Total  Is  Gain  of  8,331,964  Line* 

.Advertising  in  July  in  104  newspapers 
in  21  cities  of  the  United  States  totaled 
80,850,614  lines,  a  gain  of  8,331,964  lines 
compared  with  the  showing  in  July,  1919, 
according  to  figures  just  issued  by  the 
Statistical  Department  of  the  New  York 
Evening  Post.  Of  the  104  newspapers 
listed,  82  gained  and  17  showed  a  loss 
compared  with  their  totals  of  the  pre¬ 
vious  July.  Two  of  the  21  cities  listed, 
New  York  and  Washington,  showed  a 
loss,  the  greatest  gain  being  made  by  Los 
.Angeles,  with  1,328,600  lines  ahead  of 
last  July.  The  tabulation  by  cities  fol¬ 
lows  u  . 


Twenty-line  cities  listed.  19  show  gain.  2 
show  loss.  104  papers  listed.  82  show  gain. 
17  show  loss.  5  no  comparison. 


1920.  1919. 

New  York...  .10,682,975  10,755,869 
r.irmingham  ..  2.010,372  1,596,630 

Thicago  -  5,325,468  4.973,529 

Philadelphia  .  5,716.154  5,648,524 
I.os  Angeles..  6.191,836  4.863.236 
Ualitniore  . . .  4,232,639  3.836,793 

Poston  .  4  396,716  3,987.000 

Detroit  .  4.567  892  4.085,144 

rieveland  ...  4.665.450  3,903,900 
Washington  ..  3,276.147  3,323  453 

Puffalo  .  2,616.607  2.374,709 

St.  I.onis .  3.18'1,160  2.714,540 

Indianapolis  .  2,941,443  2,592,594 

Minneapolis  ..  2.781,268  2.3‘9.5'34 

.St.  Paul .  2,219.728  1,875  734 

Milwaukee  ...  2,419  596  2.219.276 
San  Francisco  3,183.768  2.749.026 
New  Orleans.  2.989.577  2.236  346 

Cincinnati  ...3,011,100  2.582.100 
1  oni.sville  ...  2,290  618  1.995  137 

Houston  .  2,151,100  1,825,516 


Gain. 

72,a94t 

413.742 
351,939 

67,630 

1,328,600 

395,846 

409,716 

482,748 

761,550 

47,306t 

241,898 

465.620 

348,849 

401,674 

343,994 

200,320 

434.742 
753,231 
429,000 
295,481 
325.584 


80,850,614  72.518.650  8.331,964 


tl-ofs. 


TO  APPEAL  N.  Y,  CALL  CASE 


Burleson  Says  Court  Decision  Leaves 
Department  Helpless 

Washington.  —  Postmaster  General 
Burleson  has  annoiuiccd  that  the  depart¬ 
ment  would  appeal  from  the  decision  of 
Judge  Hitz  in  restoring  second-class 
mailing  privilege  to  the  New  York  Call. 
He  declared  that  if  the  opinion  is  up¬ 
held  no  publication,  regardless  of  the 
matter  printed,  could  have  its  mailing 
privilege  revoked  when  once  granted. 

“The  department  must,  under  the 
law,”  he  says,  “withdraw  the  mailing 
privilege  if  the  publication  is  not  en¬ 
titled  to  retain  it,  and  yet  according  to 
the  opinion  of  the  court,  the  department 
cannot  presume  that  a  future  issue  of 
the  imblication  will  not  comply  with  the 
law  and  cannot  withdraw  the  privilege 
if  the  publication  has  already  had  it, 
or  fail  to  grant  a  new  permit  as  a  mat¬ 
ter  of  right,  although  the  exhibited 
samples  of  the  publieation  may  show 
that  it  may  he  lacking  in  one  or  more 
of  the  elements  that  qualify  it  for  entry 
as  second-class  mail  matter.” 


Vancouver  Sun  Raise*  Prices 

-  Vanc'oi  ver,  B.  C. — The  Daily  Sun  has 
increased  subscription  rates  of  both  daily 
and  Sunday  with  an  intimation  that  a 
further  increase  is  not  impre  bable.  The 
Daily  Sun,  delivered  by  carrier,  was  ad¬ 
vanced  from  15  cents  per  week  to  20 
cents  per  week.  Price  on  street  and 
news-stands  is  now  5  cents  per  copy,  in¬ 
stead  of  3  cents.  The  Sunday  Sun  was 
advanced  from  5  cents  to  10  cents  per 
copy. 


W.  T.  Hughes  Associate  Publisher 

Louisville,  Ky.— Wallace  T.  Hughes 
has  been  appointed  associate  publisher 
of  the  C'ourierTjournal  and  "Times  in 
addition  to  his  duties  as  vice-president 
of  the  company.  No  successor  to  Rob¬ 
ert  E.  Hughes,  business  manager,  has 
been  announced. 


NEFF  HALL  DEDICATED  TO  JOURNALISM 
AT  UNIVERSITY  OF  MISSOURI 


ALASKA  PAPER  RICH 
FIELD  FOR  CAPITAL 


abandoned.  Assurances  that  the  build- 
ins?  would  he  completed  by  the  present 
date  likewise  have  failed  of  fulfillment 
and  workmeti  will  not  have  finished  the 
last  work  for  almost  four  weeks,  it  is 
now  believed.  The  mechanical  esittip- 
ment,  valued  at  more  than  $3().(X)0.  is 
practically  installed. 


Col.  Greeley,  U.  S.  Forest  Chief,  Says 
Territory  Can  Produce  1,500,000 
Tons  of  Newsprint 
Annually 


Donor  Presents  $75,000  Buildings  to  End  That  “Truth,  Devotion 
to  Duty  and  Real  Public  Service  May 
Endure  Forever” 


N.  Y.  DRIVERS  MAY  STRIKE 


i/'v  to  KnireK  \  Pubi-isher) 

d  Wage  In-  Sk.xtti.k.  Sept.  1.  paper  industry 
Itimatum  f-S  Canada’s  awaits 

only  enter))rise  to  drive  the  wedse  now 
ew-\orkCtty,  started,  and  there  is  every  indication 
with  the  pub-  that  such  enterprise  will  be  shortly 
over  demands  forthconiint;,  declared  Col.  W.  H. 
ptember  1  re-  chief  forester  of  the  United 

'*^*'*^  I  f States,  upon  his  return  from  an  exten- 
anc  $4  or  stirvey  of  timber,  water'  power  atid 

e  present  i  ,.csources  in  the  national  forests 
tfffdufy-  Col.  Greeley  stimmed 
(cmanc  or  ob.scrvations  and  investiitations 

as  follows : 

went  to  press, 

’  Association,  Ha»  100,000,000  Cords  of  Wood 

meetiii!,  with  every  reason  to  believe  that 

xecutives  'be^'  **’ortage  and  high  cost  of  all  grades  of 
’  ^  paper  will  bring  the  forest  industries  of 

ley  were  not  . ,  ,  .  li  r  .  i 

■'  •  .  j  Alaska  up  to  the  front  rank  on  a  par 

erms  rejected  •  .  •  •  , 

with  her  fisheries  and  mining.  I  am 

going  to  do  everything  in  my  power  to 
bring  this  about.  Not  only  will  it  de- 
Issued  velop  .Maska,  but  it  will  meet  one  of  the 

itions  reports  pressing  economic  needs  of  the  eii- 

illowing  pub-  country. 

irror  Brook-  “Alaska  contains  100,000,000  cords  ot 
•n  Standard-  Pu'pwood.  She  has  resources  to  pro- 
lazettc  Dela-  1,.''(M),000  tons  of  paper  yearly, 

tte  Dubuque  “With  reasonable  care  under  the 
'  Dubuque  'uefbods  followed  by  the  forest  service, 
fex  )  Herald  output  can  be  kept  up  from  the  na- 

i  Gloucester  ''on^il  forests  of  .Maska  perpettially. 

I'son  (N.  Y.)  *  ^cw  years  ago  we  heard  much 

aily  Register,  <'‘fiout  the  inferior  eharacter  of  forests 
las  City  Post,  Alaska.  .As  a  matter  of  fact,  aside 
mes,  Lansing  from  enormotts  quantities  of  good  pulp- 
Newburyport  wood  and  .serviceable  construction  tini- 
kland  (Cal.)  f*cr  the  territory  jirobably  contains  the 
Kan.)  Daily  largest  (luantity  of  clear,  high  grade 
s.)  Evening  spruce  to  be  found  in  tbe  United  States. 
Daily  News,  During  the  war  this  spruce  passed  every 
i^heeling  (W.  test  for  airjilatie  construction,  and  it  is 
r.  Wheeling  I'ow  shipped  to  eastern  states  in  in¬ 
creasing  (|u;uititie.s  for  car  and  factory 
_  stock  and  high  grade  finish.  One  of 

the  things  we  will  accomidish  by  bring- 
ices  Capital  j„j,  paper  industry  into  .Alaska  will 
Times  Pub-  be  to  oiien  up  her  thousands  of  miles  of 
he  daily  and  coastal  forests  and  make  available  a 
has  amended  much  larger  supply  of  special  products 
0  reduce  the  like  cedar,  clear  spruce  and  long  iiiling. 

paid  in  from  t-  l  i  d- 

Timber  Is  Over-Ripe 

_  “.A  lot  of  timber  in  Alaska  bas  passed 

maturity  and  should  b<'  used  for  iirqier 
$20,724  rather  than  lumber.  There  are 

■r  and  former  great  areas  which  can  be  cleared  en- 
ess,  who  dieil  tirely  of  all  growth,  for  new  growth 
•state  of  $4(1,-  will  come  up  naturally,  maturing  in 
1),724.  to  (lO  years.  In  other  areas  young  trees 


of  the  Corn  Belt  Farm  Dailies,  is  in  tin- 
nature  of  a  memorial  to  his  father,  the 
late  Jay  H.  Neff,  founder  of  the  string 
of  agricultural  publications  he  now  con¬ 
trols.  The  man  whose  memory  is  per¬ 
petuated  in  the  building  was  one  of  the 
most  influential  newspaper  men  of  the 
.Middle  West.  He  was  once  mayor  of 
Kansas  City.  W-ard  Neff  is  an  alumnus 
of  the  University  of  Missouri,  having 
been  graduated  from  the  School  of 
Journalism  in  1913. 

The  dedicatory  services  were  held  in 
conjunction  with  the  opening  convoca¬ 
tion  of  the  Fall  semester  at  the  uni¬ 
versity.  Dr.  A.  Ross  Hill,  president  of 
the  university,  presided.  Following  the  tor  and 
invocation  by  the  Rev.  Samuel  R. 

Braden,  of  the  Missouri  Bible  College, 


type  of  .journalist,  a  conscientious  edi- 
one  in  whose  face  a  record  of  a 
life  well  spent  was  written.” 

A  bronze  tablet  bearing  a  likeness  of 
Dr.  Talcott  Williams  read  from  the  the  elder  Neff  and  on  which  a  brief 
.Scripture  nine  verses  in  Ezekiel,  desig-  record  of  his  achievements  is  inscribed, 
nated  by  him  as  the  journalist’s  creed,  was  unveiled  by  Dr.  Hill  in  the  course 
Ward  Neff,  donor  of  Neff  Hall,  was  of  this  morning’s  services.  It  is  to  be 
then  pre.sented  by  Dr.  Hill.  He  received  placed  in  the  main  corridor  of  the  new 
a  tremendous  ovation  by  which  he  building  which  is  now  nearing  com- 
plainly  was  moved.  pletion. 

Mr.  Neff  spoke  only  briefly,  declaring  Jay  H.  Neff  Hall,  into  which  the 
that  to  his  father  all  the  tribute  he  had  school  expects  to  move  within  the 
received  was  due.  Expressing  conti-  month,  is  the  first  building  ever  to  be 
deuce  that  his  gift  was  in  the  best  of  devoted  entirely  to  instruction  in  news- 
hands,  and  that  within  its  walls  a  great  paper  work.  It  is  a  handsome  three- 
work  would  be  carried  on.  Jay  H.  Neff  story  structure  of  red  brick  with  white 
Hall  was  turned  over  to  the  University  stone  facings,  equipped  with  all  the 
of  Missouri  for  the  training  of  new  modern  appliances  of  a  complete  news- 
journalists,  to  the  end  that  “truth,  dc-  paper  plant.  It  also  is  the  first  building 
votion  to  duty  and  real  public  service  ever  to  be  given  the  University  of  Mis- 
may  forever  endure.”  souri  by  one  man. 

11.  J.  Blanton,  editor  of  the  Paris  Numerous  delays  have  accompanied 
(Mo.)  Appeal  and  a  member  of  the  the  construction  of  the  new  building, 
board  of  curators  of  the  university,  ac-  and  earlier  arrangements  for  delicating 
cepted  the  gift,  dwelling  briefly  on  the  it  during  journalism  week  last  May  were 
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may  '4i«  jspi^red.  as  have  iiot  been 
stunted  by  forest  density. 

“.Maska  can  easily  take  care  of  10  to 
IS  paper  mills.  Alaska’s  first  pulp  mill 
is  being  erected  at  Port  Snettisham.  A 
second  unit  of  the  same  plant  is  being 
planned  and  a  paper  mill  project  near 
Jiineau  is  under  consideration.  The 
Port  Snettisham  mill  in  the  Tongas  Na¬ 
tional  forest  is  being  erected  by  the 
Alaska  Pulp  and  Paper  Company,  com¬ 
posed  of  Alaska  and  California  capital. 
The  first  unit  will  produce  30  tons  of 
pulp  a  day.  The  second  unit,  of  100 
tons  capacity,  will  follow,  and  later  the 
company  intends  to  establish  a  complete 
paper  mill.  The  company  has  just  pur¬ 
chased  100,000,000  feet  of  timber  from 
the  forest  service. 

“A  second  and  much  larger  complete 
paiRT  mill  near  Juneau  is  assured. 
Racked  by  eastern  capital,  it  will  pro¬ 
duce  I.tO  tons  of  paper  a  day  and  has 
made  a  30-year  contract  on  1,250,000  feet 
of  timber  in  national  forests. 

“engineers  repre.senting  three  groups 
of  eastern  capitalists  arc  investigating 
other  national  forest  timber  tracts  and 
water  power  in  southeastern  .Maska  and 
terms  offend  by  fore.st  service  for  their 
development,  and  1  have  yet  to  learn  of 
an  adverse  report.  .Maska  is  coming 
into  her  own  as  one  of  the  large  paper 
producing  regions  in  North  .America.” 

Many  iiK|uiries  have  come  from  capi¬ 
tal  in  the  I'.ast  as  to  the  practicability 
of  paper  making.  Replies  have  been  fa¬ 
vorable  and  action  may  he  cxiKCted.  In 
view  of  the  fact  that  the  paper  shortage 
permanentlr  ,  assures  good  price  for 
print  pa|)er.  he  said : 

“This  shortage  is  not  temporary,  and 
while  there  may  be  slight  readjustments 
of  price,  in  keeping  with  the  downward 
trend  of  commodities,  in  general,  print 
paiHT  will  not  return  to  its  old  levels,’ 
saiil  the  forestry  chief. 

Col.  Cireeley  emphasized  that  in  order 
to  properly  develop  pulp  resources 
Alaska  administration  and  red  taj)e  must 
he  cut  out  and  handling  of  resources 
localized. 

BARUCH  PAID  FOR  PLATE 


League  Propaganda  Sent  at  _  Reading 
Matter,  Senate  Committee  Heart 

(.S>C<Ill/  lO  KotTOR  &  PrBI-ISHF.R) 

Cuitwoo. — Political  propaganda,  paid 
for,  hut  not  marked  as  advertising  was 
the  label  t)ut  upon  "I'licle  Sam  of  Free¬ 
dom  Ridge,”  which  is  l)eing  sent  gratis 
in  boiler-plate  form  to  newspapers  by 
the  W  estern  Newspaper  L'nion,  during 
the  hearings  of  the  Senate  committee  on 
campaign  expenditures  here  this  week. 

It  was  charged  that  the  Democratic 
Natif'nal  Committee;  had  paid  the  W'est- 
ern  Newspaper  l'nion  for  the  circula¬ 
tion  of  the  story,  which  was  recom¬ 
mended  by  President  Wilson  in  his  in¬ 
terview  with  Louis  Seibold  of  the  New 
York  World  in  June,  but  this  was  denied 
by  Democratic  headf|uarters,  which  said 
that  Rernard  .\I.  Raruch,  acting  as  a 
frieinl  of  the  League  of  Nations,  had 
furnished  the  funds,  which  were  sard  to 
total  $11,000. 

New  South  Georgia  Association 

.\Tl..^.^•T.^.  (la.— Newspaper  executives 
who  recently  met  in  .Americus,  Ga..  at 
the  invitation  of  the  Times-Recorder, 
have  formed  the  .Associated  Dailies  ot 
South  Georgia.  Represented  in  the 
memliership  are  the  daily  pafters  of  Al¬ 
bany,  .Americus,  Cordcle,  Moultrie, 
Tifton,  Valdosta,  Rrunswick,  Columbus, 
Dubii;’,  Thomasville  and  Waycross. 
Tempo;-,' ry  officers  were  elected  as  fol¬ 
lows;  John  Davis,  .Albany  Herald,  presi¬ 
dent  :  Lovelace  Kve,  .Americus  Times- 
Recorder,  secretary-treasurer. 


REVOLT  AT  CAPITAL 
AGAINST  “HANDOUTS” 


Correspondents  Demand  Return  to  Be¬ 
fore-War  Attitude  Toward  News  by 
War  and  State  Department 
Bureaus 


to  Kditor  &  I’eBi.KsnER) 

Washinoton, — The  ripple  started  by 
biuiTOR  &  Publisher  for  the  abolition  of 
the  “handout”  .system  is  gathering 
momentum  and  bids  fair  to  become  a 
good-sized  wave  soon  in  Washington. 
Correspondents  are  beginning  to  realize 
that  by  means  of  so-called  war  expedi¬ 
ency  many  of  the  government’s  bureaus 
have  fastened  upon  the  newspaper  pro¬ 
fession  a  system  that  threatens  to 
strangle  the  hunt  for  legitimate  news. 

Harold  Phelps  Stokes,  of  the  New’ 
York  Kvening  Post,  pointed  out  some  of 
the  disadvantages  in  his  article  of  last 
week,  b'rederic  William  Wile,  of  the 
Philadelphia  Public  Ledger,  called  atten¬ 
tion  this  week  to  the  apparent  reversion 
of  the  government  to  secret  diplomacy 
and  the  withholding  of  legitimate  in¬ 
formation  from  the  .-\merican  public. 

The  State  Department,  however,  is 
not  the  only  branch  of  the  government 
that  has  adojited  this  attitude.  Equally 
restrictive  measures  are  in  force  in  the 
War  Department. 

The  situation  in  these  two  branches 
of  the  government  roughly  is  as  fol¬ 
lows  : 

A  private  citizen,  a  manufacturer,  a 
college  professor,  a  lawyer  or  a  doc¬ 
tor  can  sit  down  and  write  to  any 
branch  of  these  two  departments  and 
make  a  specific  request  for  information 
and  it  will  be  furnished  to  him.  .A 
newspaperman  approaches  anyone  of  the 
bureau  heads  in  either  the  State  or  the 
War  Departmetit  and  he  is  told  that 
the  official  in  question  can  deal  with  him 
mily  through  the  agent  f)f  the  depart¬ 
ment  recognized  as  the  liaison  officer 
lietweeti  the  press  and  the  department. 
The  bureau  chiefs  in  both  departments 
have  been  given  specific  orders  not  to 
talk  to  newspaiiermen.  There  are  men 
in  both  departments  who  disregard  this 
order,  but  never  openly,  and  when  they 
flo  it  is  only  to  men  that  they  know 
well  and  who  they  feel  sure  will  pro¬ 
tect  them  in  case  an  effort  is  made  by 
the  department  to  trace  back  the  source 
of  the  information. 

BRYAN  REVIVES  OLD  SERVICE 


Former  N.  Y.  American  Publisher  Plans 
National  Ad  Syndicate 

Walter  G.  Rryan,  who  recently  re¬ 
signed  as  publisher  of  the  New  York 
.American,  will  revive  the  W.  G.  Rryan 
Organization,  his  old  advertising  service, 
the  nucleus  of  which  he  has  kept  iti- 
tact  throughout  his  connection  with  the 
Hearst  newspa])ers,  upon  lines  which  he 
hopes  will  become  nation-wide  during 
the  next  two  years.  Mr.  Rryan  in  his 
statement  of  the  plan,  denies  that  his 
resignation  from  the  .American  -<18 
caused  by  disagreement  with  Mr.  Hearst 
personally  or  with  any  of  the  Hearst 
national  policies.  He  says  that  he  has 
$3.3,000  invested  in  cojiy  drawings  and 
plans  and  he  intends  to  syndicate  his 
service  to'  one  newspaper  in  each  city, 
instead  of  putting  it  out  on  a  fee  basis 
as  he  formerly  did. 

“While  there  will  be  a  considerable 
volume  of  advertising  this  Fall,”  Mr. 
Rryan  s.ays,  “I  do  not  believe  that  it 
will  in  any  way  approximate  the  great 
amount  of  business  which  the  news¬ 
papers  have  enjoyed  during  the  past 


year.  Consequently  publishers  who  are 
being  forced  to  pay  an  increased  price 
for  paper  will  find  it  necessary  to  in¬ 
crease  their  revenue  accordingly.” 

Mr.  Rryan  will  conduct  his  business 
from  his  Summer  place  “Homecrest” 
at  Greenwich,  Conn.,  ttntil  October  1, 
after  which  he  intends  to  either  enlarge 
his  Chicago  office  or  open  a  New  York 
office. 


SHIP  BOARD  SPENDING 
$100,000  IN  DAILIES 

Preliminary  Campaigns  Now  on  to  Sell 
Hog  Island  Yard  and  95  Steel 
Sbips — Wood  Ship  Ads 
to  Come 


(Sferial  to  Kditor  &•  I’l'p.i.isher) 

Wasih.ngton. — The  advertising  cam¬ 
paign  of  the  I'nited  States  Shipping 
Roard,  designed  to  find  a  market  for 
the  shipyards,  shijis  and  miscellaneous 
ec|uipment  worth  hundreds  of  millions  of 
dollars,  that  the  Shipiiing  Roard  under 
the  terms  of  the  new  merchant  marine 
act  must  dispo.se  of,  is  now  well  under 
way. 

-Advertising  contracts  approximating 
$50.00(1  already  have  been  placed  by 
Herman  Laue,  director  of  advertising, 
and  this  week  told  the  representative  of 
Editor  &  Publisher  that  it  was  the  in¬ 
tention  of  the  board  to  spend  in  the 
neighborhood  of  $100,000  in  tlte  pre¬ 
liminary  campaigns  that  have  been 
launched. 

I'oitr  distinct  sales  efforts  are  in 
progress  or  about  to  begin.  They  are: 

The  sale  of  Hog  Island. 

The  sale  of  95  steel  ships  of  6(X),000 
deadweight  tons. 

The  sale  of  288  wooden  ships  of  1,- 
(XX).(XK)  deadweight  tons. 

The  sale  of  tugs,  smaller  shipyards 
and  miscellaneous  equipment. 

The  Hog  Island  campaign,  which  is 
to  be  conducted  in  an  intensive  way 
throughout  September,  already  has  re- 
stiltcd  in  the  placing  of  two-column  ad¬ 
vertisements.  virtually  the  depth  of  the 
page,  in  .54  metropolitan  papers  in  vari¬ 
ous  maritime  centers  from  New  York 
to  Seattle.  The  advertising  will  l)c  con¬ 
tinued  on  a  similar  scale  throughout 
September  with  espgcial  concentration  in 
Philadelphia  and  New  A’ork  and  the 
possibility  that  double-column  space  will 
be  taken  in  some  of  the  national  week¬ 
lies. 

The  steel  ship  advertising,  which  so 
far  has  resulted  only  in  the  general  an¬ 
nouncement  of  the  sale  policy,  has  been 
placed  in  about  25  papers,  space  similar 
to  that  for  the  Hog  Island  sale  being 
used.  In  jilacing  the  contracts  for  the 
sitecific  sale  of  95  vessels  it  is  the  in¬ 
tention  of  Mr.  Latie  to  it.se  ahotit  IfX) 
papers  with  two-column  space. 

The  wooden  ship  advertising  jirogram 
is  yet  to  be  worked  out  but  it  is 
thought  that  it  will  resemble  the  cam¬ 
paigns  used  for  the  previous  sales. 

The  copy  used  for  the  sale  of  tugs, 
small  shiiiyards  and  general  equipment 
has  In-en  confined  more  to  financial, 
trade  and  local  jiapers  but  has  proven 
intensely  successful. 

The  advertising  activity  shown  by  the 
Shipping  Roard  prior  to  the  completion 
of  the  survey  by  New  York  advertising 
agents  authorized  by  the  board  in  June 
was  ex])lained  by  Mr.  Laue  as  due  to 
the  desire  of  .\dmiral  W.  S.  Renson, 
chairman,  to  get  the  sales  policy  started 
immediately  so  that  there  might  be  no 
delay  in  the  active  launching  of  the 
sales  that  must  be  made  under  the  new 
act. 

(Continued  on  Pase  32) 


EMPIRE  PRESSMEN  PLAN 
VISIT  TO  STATES 


New  York,  Chicago  and  San  Francisco 
Goals  of  Journalists  as  They  Leave 
Canada  Near  End  of 
Long  Tour 


(fl.v  Tcicsral'li  to  Editor  &  Publisher) 

Edmonton,  .Alta.,  .Sept.  1. — As  the 
tour  of  the  world-wide  Rritish  news¬ 
paper  delegation  draws  to  a  close,  leave- 
takings  are  of  daily  occurrence  among 
the  men  who  have  formed  close  friend¬ 
ships  in  the  intimacy  of  railway  travel - 
itig.  to  separate  now  the  richer  for  the 
acquaintance.  Many  are  contemplating 
visiting  the  United  States  before  they 
embark  for  their  homes  in  distant  con- 
tinenls.'  Hon.  C.  E.  and  Mrs.  Davies 
leave  for  San  I'rancisco  tomorrow  to 
take  shii)  for  Tasmania.  Mr.  Davies  is 
editor  of  the  Hobart  Mercury  and  a 
former  Parliamentarian  in  his  native 
land. 

A  partly  will  go  south  from  Winni¬ 
peg,  Man.,  next  Saturday.  Several  go 
to  New  A’ork  City  direct.  D.  Molle- 
mans,  vice-president  of  the  Press  Union 
of  South  -Africa  and  publisher  of  sev¬ 
eral  papers  iti  the  Orange  Free-State. 
Robert  .Allister  and  Philip  Davies,  both 
of  South  Africa,  and  -Alfred  Tangier, 
editor  of  several  papers  in  western  -Aus¬ 
tralia,  will  spend  a  few  days  in  New 
York. 

P.  J.  Hooper,  editor  of  the  Freeman’s 
Journal,  Dublin,  and  iirominent  in  Irish 
politics,  will  go  to  Chicago  and  New 
A’ork  from  Winnipeg  at  the  safne  time. 

J.  P.  Collins,  a  distinguished  member 
of  tbe  Press  Gallery  in  London  and  fa¬ 
mous  correspondent  for  overseas  news¬ 
papers,  will  leave  Toronto  on  September 
8,  for  Roston  and  New  A’ork.  Mr.  Col¬ 
lins  is  correspondent  for  a  Roston  paper. 

John  Sherlock,  another  London  Press 
Gallery  man,  now  acting  as  official  re¬ 
porter  for  the  I'-tnpire  Press  Union  on 
the  tour,  will  go  to  New  A’ork  for  sev¬ 
eral  days  at  the  end  of  the  tour  in  mid- 
September. 

The  newspapermen  have  had  a  won¬ 
derful  totir  of  Canada.  Everywhere 
they  have  been  feted  by  the  righest  in 
the  land,  and  their  advent  is  hailed  as 
the  most  important  influence  brotight 
into  Canada  in  her  history.  The  dele¬ 
gation  is  representative  of  all  shades  of 
Rritish  opinion. 

James  Henderson,  editor  of  the  Rel- 
fast  (Ireland)  News-Letter,  is  con¬ 
vinced  that  the  warring  factions  in  Ire¬ 
land  cannot  be  reconciled  and  there  is 
little  hope  of  a  solutioti  of  the  dead¬ 
lock  in  the  lunerald  Isle. 

On  the  other  hand,  R.  .A.  .Anderson, 
editor  of  the  Irish  Homestead  and 
prominent  in  the  Irish  co-operative 
movement  headed  by  Sir  Horace  Plunk¬ 
ett,  is  equally  certain  that  the  near 
future  will  see  a  compromise  between 
North  and  South  Ireland  which  will 
permit  of  the  establishment  of  a  stable 
government  and  remove  the  stumbling 
block  to  Ireland’s  progress. 

Mr.  Hooper,  of  the  Freeman’s  Jour¬ 
nal,  has  so  far  declined  to  commit  him- 
.self  on  the  subject  at  all. 

Nortbern  Saskatchewan  and  the  silver 
and  gold  mining  fields  of  Northern 
Ontario,  will  occupy  the  tiewspaper 
party  during  the  next  eight  days,  after 
another  short  visit  to  Toronto.  It  will 
then  go  direct  to  Quebec  City. 


Daytona  Editor  Dead 

Daytona,  F'la. — Charles  S.  Harris,  for 
the  past  fifteen  years  associate  ed'tor  of 
the  Ga'zette-News  and  Daytona  Daily 
News,  died  August  24. 
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NEWSPAPER  ADVERTISING  IN  GERMANY 
•  CHAOTIC,  BUT  IT  GETS  RESULTS 

i  Printing  Is  Poor,  Measurement  Has  27  Standards,  U.  S.  Trade 
Marks  Are  Pirated  for  Poor  Substitutes  and 
Rates  Are  Exorbitant 


By  M.  J.  KLEIN 

(IVritten  exclusiz'ely  for  Edito*  &  Publishek) 


The  best  way  of  judging  a  strange 
country  or  even  a  strange  city  is 
through  the  medium  of  the  newspapers. 
From  these  I  draw  my  conclusions. 
Naturally  as  an  advertiang  man  who 
has  been  in  communication  with  Ger¬ 
many  for  over  a  year  I  am  interested 
in  the  make  up  of  the  papers  that  I  re- 
!  ceive.  Most  of  the  German  dailies  are 
being  printed  on  very  poor  stock  of  pa¬ 
per,  and  the  ink  is  very  bad.  The  paper 
is  hardly  readable.  Most  of  the  large 
city  papers  have  four  or  five  columns  of 
reading  matter.  The  pure  advertising 
matter  is  set  on  special  pages,  and  the 
columns  of  these  vary  from  ten  up. 

Method  of  Measuring 

All  columns  are  measured  in  milli¬ 
meters.  The  reading  matter  measures 
about  90  mm.,  and  the  advertising  mat¬ 
ter  measures  about  35  mm.  average. 
There  are  very  few  cuts  or  photos  ex¬ 
cept  on  the  advertising  pages,  and  these 
i  are  very  crude  and  poorly  prepared.  The 
news  itself  is  purely  local,  with  perhaps 
here  and  there  an  article  regarding 
"the  awful  price  we  poor  Geroions  must 
Pay  for  peace.” 

The  large  majority  of  advertising  is 
that  of  exploiting  sex  plays,  with  the 
'  caption  “only  for  grown-ups.’’  A  fea- 
ij  ture  that  seems  to  have  a  big  pulling 
I  power  is  a  play  called  “Prostitution,”  as 
all  of  the  papers  from  various  parts  of 
Germany  are  advertising  this  play. 
There  are  very  few  dry  goods  ads  or 
other  merchandise  offers  appearing  in 
the  daily  papers,  these  ads  being  re¬ 
served  for  Sunday. 

The  German  advertiser  prefers  to 
have  his  merchandise  offers  printed  on 
large  sheets  of  paper,  newspaper  size, 
and  inserted  as  a  separate  sheet.  .All  of 
the  papers  carry  this  form  of  advertis- 
*  ing,  but  quote  extra  higli  rates  for  it. 

Want  Ad* 

'  The  want  ad  columns  seem  to  cry  out 
to  the  readers.  Here  one  can  secure 
steady  employment  at  250  marks  per 
week  and  upward.  Training  schools  for 
commercial  travelers  seem  to  spend 
quite  a  bit  of  money  advertising  their 
courses.  .A  few  columns  of  advertise¬ 
ment  of  people  who  want  to  borrow 
money  and  promise  to  pay  almost  any 
amount  of  interest  for  it;  quite  a  few 
columns  of  money  lenders’  luring  of¬ 
fers  appear  next  to  the  “Money  Wanted” 
columns.  There  was  an  advertisement 
of  a  money  broker  advising  the  public 
that  he  is  buying  and  selling  German 
and  .All'cd  war  bonds,  and  in  large  dis¬ 
play  type,  the  words  .American  Liberty 
Bonds,  all  denominations  bought  and 
sold. 

On  the  same  page  one  can  secure  the 
services  of  a  general  who  is  willing  to 
do  most  anything  to  earn  his  salary. 
Doctors  who  have  returned  from  the 
front  advertise  “Dr.  So  and  so,  hack 
from  the  voyage.”  Quite  a  lot  of  space 
is  devoted  to  State  .Ads;  notifying  the 
public  that  Herr  So-and-so  is  to  marry 
Fraulein  This-and-that.  The  sign  of 
an  iron  cross  in  this  column,  denotes  the 
fact  that  ex-Captain  Johann  Schmidt  is 
now  dead,  and  will  he  buried  on  Mon¬ 
day  and  all  of  his  old  comrades  are  re¬ 


quested  to  attend  the  last  rites  for  this 
brave  hero.  Birth  notices  occupy  quite 
a  bit  of  space,  as  well  as  engagement 
notices.  The  position  of  life  occupied 
by  the  advertiser,  can  be  guessed  at  by 
the  size  of  these  “state  ads.”  Here  and 
there  one  will  find  a  small  ad  calling  at¬ 
tention  “to  a  fine  lot  of  English  and 
American  cigarettes,  for  sale  at  a  very 
modest  sum  of — oh  well,  bring  as  much 
as  you  have  and  you  will  get  a  puff.” 

In  the  display  sections  of  the  Sunday 
papers  one  can  secure  “ersatz”  cotton 
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ANNONCEN  •  EXPEDITION 

RUDOLF  MOSSE 

There  arc  27  accepted  standards  of 
measurements  in  use  in  German  news¬ 
paper  and  advertising  agency  offices. 
This  rule  shows  seven  of  the  standards 
in  use.  b’ou  can  rest  assured  American 
lineage  is  measured  there  by  the  stand¬ 
ard  that  means  the  least  space  and  the 
most  money. 

underw  ear,  or  near  wool  socks,  or  nearly 
every  kind  of  a  substitute  that  can  be 
imagined,  at  pretty  high  prices.  One 
of  the  leading  papers  of  Berlin  pub¬ 
lishes  as  part  of  its  Sunday  edition,  a 
rotogravure  section.  This  is  pretty  fair. 
•A  picture  of  some  women  wrestling  at¬ 
tracts  attention,  and  one  finds  that  this 
sport  has  found  favor  among  the 
“weaker  sex”  of  Germany. 

Forms  of  Rate  Cards 
In  the  advertising  a  half  page  is  de¬ 
voted  to  featuring  a  very  popular  dress 
snap  fastener,  well  known  in  this  coun¬ 
try.  A  quarter-page  is  devoted  to  Mr. 
Gillette’s  razor.  A  phonograph  adver¬ 
tisement  with  the  far  famed  listening 
dog  is  also  well  displayed — and  the  dog 
is  not  a  German  daschund,  btit  repre¬ 


sents  an  honest-to-goodness  real  Amer¬ 
ican  bow-wow.  These  ads  1  cite,  in 
order  to  show  the  advertising  fraternity 
how  good  American  trade  marks  have 
been  taken  by  the  Germans.  Of  course 
the  goods  advertised  are  also  substi¬ 
tutes,  or  as  they  call  them  “ersatz.” 

Germany  has  a  universal  rate  card, 
which  is  reproduced  in  another  column. 
The  rate  card  has  27  different  classifi¬ 
cations.  In  other  words  there  are  27 
different  kinds  of  measurements  that  are 
“standard”  in  Germany.  One  paper  al¬ 
lows  4  lines  to  the  American  inch,  and 
another  may  allow  26.  One  paper  al¬ 
lows  4  words  to  the  line  and  anothei 
will  accept  20.  There  does  not  seem  to 
be  any  effort  made  at  typographical  dis¬ 
play. 

-All  ads  are  jumbled  together.  Only 
the  very  poorest  of  illustrations  are  used 
and  to  very  poor  advantage.  Of  course 
there  are  exceptions,  because  in  looking 
through  a  hatch  of  papers  on  a  Sunday 
you  may  strike  a  very  well  illustrated 
advertisement  of  some  dry  goods  re¬ 
tail  store. 

Foreign  Adt  Get  Results 

The  only  foreign  ads  in  these  papers 
arc  of  American  and  other  Allied  na¬ 
tions’  merchants  who  are  seeking  to 
make  German  connections  or  to  resume 
former  relations  with  the  German  ex¬ 
porter.  These  ads  seem  to  l)e  quite  nu¬ 
merous,  and  are  effective. 

It  is  not  uncommon  to  receive  over 
a  hundred  replies  from  a  little  one  or 
two-inch  ad ;  showing  conclusively  that 
the  German  is  very  anxious  to  resume 
relations  with  the  rest  of  the  world. 
The  letters  one  receive  are  full  of 
flowery  language  and  are  full  of  all 
sorts  of  inducements,  but  mean  nothing 
except  the  fact  that  relations  are  im¬ 
possible  to  resume  as  yet,  and  when  con¬ 
ditions  return  to  normal,  they  will  write 
again. 

They  offer  to  send  samples  of  all 
{Contmued  on  pane  33) 

BOK  MUSIC  GIFTS  $250,000 


Publisher’s  Book  Tells  of  Aid  to  Phila¬ 
delphia  Orchestra 

I’ll  ii,.\i)Ki.i’iii.\. — Edward  Bok,  former 
editor  of  the  Ladies’  Home  Journal,  is 
named  as  the  "unknown  donor,”  who  for 
four  years  has*  paid  the  deficit  of  the 
I’biladelphia  Orcl  e  tra,  amounting  to  a 
total  of  more  than  ?25(),()()0,  and  who  is 
bound  by  contract  of  his  own  drafting 
to  do  so  for  one  more  season  if  necessary. 
The  disclosure  was  made  .tiirough  ad- 
\ance  jiroofs  of  "The  .\mericanization 
of  Edward  Bok,”  an  autobiography  to  be 
imlilished  l)y  Charles  .Scribner’s  Sons  on 
September  20,  the  fiftieth  anniversary  of 
the  arrival  of  .\lr.  Bok  in  this  country 
from  the  Xetberlands. 

Gaddis  in  Charge  at  Omaha 

W.NsiiiNC.TON’,  I).  (.'. — Earl  B.  (iaddis, 
Iirivate  secretary  to  .Senator  Gilbert  M. 
Hitchcock,  left  Washington  several  days 
ago  for  Omaha,  where  be  will  become 
the  imblisher  of  the  Omaha  World- 
Herald,  Senator  Hitchcock’s  newspaper. 
Mr.  Gaddis  has  been  in  Washington 
with  the  Senator  for  three  years.  Be¬ 
fore  coming  to  Washington,  he  was  for 
seven  years  connected  with  the"  World- 
1 lerald. 

Earl  Godwin  vrith  Phone  Co. 

W.Asiii.NOTo.N. — Fiarl  Godwin,  former 
associate  editor  of  the  Washington  Times, 
has  been  apjiointed  assistant  to  the  presi¬ 
dent  of  the  Chesapeake  &  Potomac 
Telephone  Company,  in  immediate 
charge  of  the  company’s  advertising,  pub¬ 
licity  and  public  relations. 


MACHINERY  ORDERED 
BY  JASON  ROGERS 

First  Mill  Under  N.  Y.  Globe  Pub¬ 
lisher’s  Plan  Has  Contract  for  Out¬ 
put  with  Other  Projects 
Under  Consideration 


statement  by  P.  T.  Dodge  that 
my  activities  in  connection  with  new 
mill  construction  had  no  connection  with 
the  International  Paper  Company  would 
seem  to  indicate  that  in  the  absence  of 
definite  information,  gossip  is  passing  as 
currency,”  said  Jason  Rogers  to  a  rep¬ 
resentative  of  Editor  &  Publisher. 

“I  have  in  hand  contracts  for  print 
paper  from  newspapers  sufficient  to  start 
operations  on  the  first  new  mill.  The 
final  negotiations  are  now  under  way 
and  contracts  being  let  for  the  work  and 
the  machinery.  This  mill  will  be  fi¬ 
nanced  by  independent  capital  and  make 
paper  exclusively  for  the  newspapers 
bolrling  ten  year  contracts  with  it,”  con¬ 
tinued  Mr.  Rogers. 

"I  have  .several  other  wonderfully  at- 
tracti\e  timber  and  power  propositions 
under  option  and  control  which  will  In 
develoiied  just  as  (piickly  as  contracts 
are  forthcoming  from  newspapers  wide 
enough  awake  to  realize  that  this  is  the 
only  way  to  work  out  of  present  condi¬ 
tions. 

“On  behalf  of  those  who  arc  behind 
me  in  these  activities,  the  progressive 
newspapers  of  the  country,  I  have  se¬ 
cured  the  output  of  one  little  marginal 
mill  to  care  for  odd  lot  emergency  or¬ 
ders  and  will  take  on  more  as  they  check 
up  to  fair  standard  of  efficient  produc¬ 
tion. 

"It  sin  uld  be  obvious  to  any  one  that 
such  activities  are  entirely  independeat 
of  existing  paper  manufacturing  com¬ 
panies.  V\’bat  I  am  emt  for  is  increased 
production  at  fair  prices.  I  am  not  seek¬ 
ing  to  break  prices  to  the  point  that 
would  curtail  production,  but  to  restore 
conditions  to  a  more  normal  base. 

"Tbrougb  the  I’liblishers’  Buying  Cor- 
por.Ttion  we  are  prepared  to  care  for 
emergency  needs  of  members  who  put 
us  ill  shape  to  buy  for  them.  Through 
my  mill  activities,  which  are  entirely  in¬ 
dependent  of  the  Buying  Corporation, 
I  am  seeking  to  provide  largely  in¬ 
creased  tonnage  at  fair  prices  for  the 
future.  I  make  this  statement  in  order 
to  clear  up  any  possible  misunderstand¬ 
ing  of  my  activities.” 


Portland  Bans  “Fund”  Ads 

I’oRTL.WD,  .Maine. — Complaints  from 
business  man  concerning  men  soliciting 
advertising  to  raise  funds  to  be  devoted 
to  "benevolent  purposes”  have  been  re¬ 
ceived  by  the  I’ortland  Chamber  of 
Commerce.  They  have  been  advised  by 
Secretary  McDonald  that  all  solicitors 
be  asked  to  show  their  letter  of  indorse¬ 
ment  from  the  Chamber  of  Commerce. 
The  CbamiHT  investigates  all  cases 
where  advertising  is  solicited,  and  where 
the  cases  are  genuine  certifies  to  this 
fact.  It  is  alleged  that  in  the  cases  of 
which  complaint  was  made  the  solicitors 
kept  all  the  money  receivefl.  none  of  it 
going  for  benevolent  purposes,  and  the 
subscribers  received  no  advertising. 


Changes  on  Eastland  Chronicle 

IC\STi..\Nn.  Tex. — IL  .A.  ISills.  formerly 
a  newspaiier  man.  and  more  recently  in 
real  estate,  has  been  ajqioin'ed  manag¬ 
ing  editor  of  the  Eastland  Chronicle,  is¬ 
sued  here  W’ednesday  and  Sunday. 
Henry  E.  Scit/ler  has  been  appointed 
business  manager. 
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BIG  PROBLEMS  BEFORE 
BRITISH  PUBLISHERS 


Printers  Tie  Up  Manchester  and  Liver- 
pool  Newspapers — Dispute  Over 
Newsstand  Distribution — Cata¬ 
logues  as  Paid  Ads 


BY  Hebbebt  C.  Ridout 
London  Editor  of  Editob  &  Publisheb 

London,  England. — Because  two  local 
branches  of  a  trades  union  defied  head¬ 
quarters,  two  of  our  biggest  cities  have 
been  without  evening  newspapers.  The 
Typographical  Association  controls  the 
actions  of  compositors  in  newspaper  and 
printing  offices  outside  the  London  area 
and  it  recently  accepted  a  ten-shilling 
wage  advance  on  behalf  of  the  members. 
In  some  towns,  however,  the  local 
branches  demanded  a  further  ten  shil¬ 
lings  bonus  before  they  would  work 
overtime  and  this  the  association  re¬ 
fused  to  grant. 

As  a  result  Manchester  and  Liverpool 
were  without  evening  newspapers  on 
July  28  for  the  second  Saturday  in  suc¬ 
cession,  and  two  Sunday  newspapers,  the 
Sunday  Chronicle  and  the  Empire  News, 
had  to  go  to  press  before  1  p.  m.  as  a 
result  of  the  continued  refusal  of  the 
compositors  and  other  Liverpool  and 
.Manchester  members  of  the  Typographi¬ 
cal  Association  to  raise  their  ban  on 
overtime  at  the  command  of  their  ex- 
i-cutive. 

V  V  V 

Fight  NewBstand  Battle 

I  he  distribution  of  Sunday  newspa- 
lurs  was  in  serious  danger  of  dislocation 
this  week-end  owing  to  trouble  between 
iti<  wholesale  distributors  and  the  retail 
m-wssiands.  It  involved  a  penny  and  a 
lir'nciple.  When  it  recently  became 
?iccessary  to  raise  the  price  of  Sunday 
newspapers  from  l^^d.  to  2d.  the  terms 
made  by  the  proprietors  to  the  whole¬ 
sale  agents  allowed  of  a  profit  of  Is.  7d. 
per  quire  of  26  papers.  It  was  under¬ 
stood  by  the  Sunday  newspaper  proprie¬ 
tors  that  this  Is.  7d.  was  to  be  divided 
Itetween  wholesaler  and  retailer  in  the 
proportion  of  6d.  per  quire  to  the  whole¬ 
saler  and  Is.  Id.  per  quire  to  the  re¬ 
tailer. 

Complaints,  however,  were  received 
from  the  retail  agents  that  the  price  at 
which  they  received  the  Sunday  papers 
from  the  whole.sale  trade  only  allowed 
them  a  profit  of  Is.  per  quire,  and  this 
difference  of  a  penny  constituted  for 
them  an  acute  grievance. 

The  proprietors  met  the  retailers  in 
discussion,  and  offered  to  fight  their  bat¬ 
tle  for  them.  They  then  met  the  Sunday 
wholesale  agents,  who,  after  protracted 
negotiation,  refused  to  give  way.  This 
week-end  the  combined  publishers  of 
the  Sunday  newspapers  decided,  unless 
the  London  Sunday  wholesale  agents 
agreed  to  supply  the  retail  trade  at  a 
price  allowing  them  a  profit  of  Is.  Id. 
per  quire,  that  the  whole  of  the  Sunday 
newspayers  would  undertake  their  own 
distribution  and  supply  the  retailers  di¬ 
rect. 

The  wholesalers  thereupon  agreed  to 
the  terms,  which,  it  is  only  fair  to  state, 
have  lx?cn  consistently  granted  by  some 
of  their  number. 

V  *  * 

Newspaper*  Carry  Catalogues 

The  rapidly  increasing  cost  of  print 
and  paper  has  induced  some  of  our 
British  advertisers  to  abandon  the  sale 
catalogue  as  a  separate  publication  and 
print  it  as  a  newspaper  advertisement. 
We  have  had  several  instances  of  the 
kind  within  the  last  week  or  two.  The 
first  was  the  Haymarket  Stores,  which 
used  a  four-page  advertisement  in  the 


Daily  Mirror  at  a  cost  of  £1,600,  and 
followed  it  with  a  two-color  four-page 
ad  in  the  Daily  Graphic.  A  poultry- 
house  and  portable  building  manufac¬ 
turer  similarly  used  the  inside  sheet  of  a 
weekly  newspaper  for  his  sale  announce¬ 
ment  in  catalogue  form,  and  a  third 
example  was  that  of  a  motor-fitment 
house  which  used  no  less  than  sixteen 
pages  of  a  weekly  motoring  newspaper 
as  a  catalogue. 

The  point  is  made  that  these  advertis¬ 
ers  go  to  their  publics  direct  without 
having  to  provide  any  of  the  essentials 
for  distribution  or  postage,  and  in  the 
case  of  the  Haymarket  Store,  secured 
a  circulation  through  the  Daily  Mirror 
of  over  a  million — a  figure  that  few 
actual  catalogue  issues  themselves  would 
be  likely  to  touch. 

These  catalogues  must  not  be  confused 
with  the  regular  store  advertising,  and 
as  much  a  feature  of  the  English  news¬ 
papers  as  in  American,  but  were  separate 
and  distinct  and  genuine  substitutes  for 
catalogues.  From  what  I  can  gather 
they  have  been  entirely  successful  and  an 
interesting  experiment,  in  view  of  the 
high  price  of  general  printing,  that  will 
hear  repetition  and  perhaps  extension 
on  a  future  occasion. 

♦  ♦  ♦ 

News  by  Wireless  Telephone 

The  Daily  Mail,  having  successfully 
established  by  experiments  that  wireless 
telephony  is  within  the  range  of  prac¬ 
ticability.  and  the  Imperial  Press  Con¬ 
ference  delegates  on  the  “Victorian”  in 
mid-ocean  having  been  treated  to  some 
novel  experiences  by  wireless  telephone, 
a  further  interesting  development  has 
ju'^t  taken  place  which  may  open  up  the 
field  still  further. 

The  Press  Association  (a  newspaper- 
combination  which  provides  a  general 
service  of  home  news  to  English  news¬ 
papers)  has  been  conducting,  in  conjunc¬ 
tion  with  Marconi’s,  daily  experiments 
for  a  week  in  the  distribution  of  new's 
by  wireless  telephony  through  the 
Chelmsford  ("Essex)  transmitting  sta¬ 
tion. 


TN  response  to  requests  the  El  Paso 
^(Tex.)  Herald  has  devised  a  plan 
under  which  it  will  be  possible  for  em¬ 
ployes  to  save  a  part  of  their  weekly 
earnings  regularly  and  earn  10  per  cent 
on  every  dollar  of  their  savings  from  the 
day  the  deposit  is  made. 

The  Herald  will  issue  negotiable  cer¬ 
tificates  in  the  form  of  promissory  notes 
payable  on  demand  with  interest  at  the 
rate  of  ten  cents  per  month  on  each  $12 
Savings*  Certificate. 

A  sample  of  the  Certificate  is  shown 
herewith.  Each  certificate  issued  will 
be  registered,  the  employe  buying  the 
certificate  will  file  a  signature  card  with 
the  company,  and  the  certificates  become 
negotiable  by  endorsement  and  may  be 
deposited  for  collection  at  any  bank  any¬ 
where  any  time,  or  presented  at  the 
Herald  office  for  payments.  These  cer¬ 
tificates  may  be  purchased  by  employes 
at  any  time  at  $12  each  from  the  cashier. 


The  news  messages  were  received  in 
newspaper  offices  in  London,  Belfast, 
Burton-on-Trent,  Manchester,  Newcastle, 
Preston  and  Sheffield,  as  well  as  in  the 
Marconi  Company’s  centre  in  Glasgow, 
and  by  wireless  receivers  owned  by  pri¬ 
vate  persons  in  various  parts  of  the  king¬ 
dom.  Generally  speaking,  the  experi¬ 
ments  have  been  successful,  although  in 
.some  towns  the  hearing  of  the  messages 
was  at  times  interfered  with  by  local 
induction,  due  either  to  electrical  ma¬ 
chinery  in  the  building  or  to  the  proxim¬ 
ity  of  wireless  transmitting  stations. 

Although  it  was  not  anticipated  that 
entirely  successful  results  would  be  at¬ 
tained,  some  of  the  receiving  operators 
reported  that  they  had  been  able  to  take 
down  the  whole  of  the  messages  sent, 
which  included  racing  and  cricket  re¬ 
ports  as  well  as  home  and  foreign  news. 

I  he  articulation,  it  was  reported,  was 
clearer  than  on  the  ordinary  telephone,' 
and  there  was  no  difficulty  in  distinguish¬ 
ing  particular  letters  and  numbers  which 
are  often  confused  in  telephonic  trans¬ 
mission. 

f)u  Sunday  the  newspapers  participat¬ 
ing  in  the  investments  were,  by  permis- 
.so'ii  of  the  telegraphic  authorities,  al¬ 
lowed  to  print  the  news  received  in  this 
way,  thus  signalling  the  historic  birth 
of  what  may  one  day  be  a  formidable 
rival  to  other  means  of  communication. 
The  experiments  arc  to  be  continued. 


New  Plant  for  Lebanon  Reporter 

Lebanon,  Ind. — The  Reporter  plans  to 
move  into  its  own  building  next  Spring 
or  early  Summer.  A  lot  60  x  120  has 
been  purchased  and  ground  for  the  new 
building  will  be  broken  soon.  The  paper 
has  also  purchased  a  Ludlow’  Typograph 
and  a  new  casting  machine. 


Daily  Follows  Gas  Discovery 

Liberal,  Kan. — The  Liberal  Demo¬ 
crat,  a  weekly  here  has  begun  publica¬ 
tion  of  a  daily,  following  the  bringing 
in  of  a  big  gas  well  here.  J.  B.  Miller 
is  editor  and  owner. 


Attetition  of  employes  is  invited  to  the 
fact  that  they  can  compound  their  in¬ 
terest  at  intervals  to  suit  themselves  by 
cashing  their  certificates  and  reinvesting 
the  accumulated  interest  with  the  prin¬ 
cipal  in  new  certificates. 

While  the  purpose  of  this  plan  is  pri¬ 
marily  to  encourage  weekly  savings  from 
wages  by  guaranteeing  an  unusually  large 
interest  return  with  absolute  safety  of 
the  principle,  the  Herald  will  be  willing 
to  receive  from  employes  any  sums  up 
to  a  total  of  $1,000  per  individual  for  in¬ 
vestment  upon  the  same  terms  as  above 
stated. 

“It  would  seem  as  if  this  plan  would 
appeal  to  employes  as  a  desirable  way 
to  save  up  money  to  buy  homes,  furni¬ 
ture,  etc.,  or  to  provide  for  vacation  ex¬ 
penses,  or  to  provide  for  the  education 
of  children  or  the  support  of  depend¬ 
ents,”  says  H.  D.  Slater,  president  of 
the  Herald-News  Company. 


PLAN  BUSY  PROGRAM^ 
FOR  MISSOURI  PRESS  ^ 

E.  Lansing  Ray  smd  W.  C.  D’Arcy  qq 
Program  to  Open  Annual  Conven¬ 
tion  at  St.  Louis,  September 
16-18 


St.  Louis. — A  busy  program  has  been 
provided  for  the  fifty-ifourth  annual  con¬ 
vention  of  the  Missouri  Press  Associa¬ 
tion  here  September  16,  17  and  18.  Fol. 
lowing  the  addresses  of  welcome  bj 
May’or  Henry  W.  Kiel  and  E.  Lansing 
Ray,  president  of  the  Globe-Democrat 
and  the  St.  Louis  Publishers’  Associa¬ 
tion,  W.  C.  D’Arcy,  president  of  tht 
D’.\rcy  .\dvertising  Company  and  for¬ 
mer  president  of  the  Associated  Adver¬ 
tising  Clubs  of  the  World,  will  speak  on 
"National  Advertising.” 

These  addresses  also  will  feature  the 
first  day:  “Special  Fields  in  Journalism,”  i 
Miss  Jane  Francis  Winn,  Globe-Demo¬ 
crat  ;  Woman’s  Place  in  the  News¬ 
paper,”  Miss  Lily  Frost,  Vandalia  Lea¬ 
der;  “Reporting  at  Two  Conventions,”  j 
Miss  .\dalyn  Faris,  Globe-Democrat;  ' 
"Selling  Missouri  Through  the  Tourist  i 
and  the  Newspaper,”  Charles  F.  Hat¬ 
field,  secretary  of  the  St.  Louis  Conven¬ 
tion,  Public'ty  and  Tourist  Bureau. 

Linn  Heads  Committee 
For  the  morning  session  of  the  second 
day,  the  program  includes  addresses  on 
“F'orty  Years  in  a  Country  Newspaper 
Office,”  W.  O.  Jewett,  Shelbina  Demo¬ 
crat  ;  “The  liditor  of  1920,”  F.  Minor,  ' 
Louisiana  Times;  “Mixing  Politics  With  j 
Journalism,”  J.  Goldman,  Jefferson  City 
Democrat-Tribune;  “The  Red  Cross  as 
a  .Source  of  News,”  Douglas  Williams. 
The  afternoon  will  be  devoted  to  a  boat 
excursion,  when  the  annual  banquet  will 
lie  held. 

Saturday  morning  there  will  be  an  1 
automobile  tour  of  the  city,  with  lunch-  < 
eon  served  at  the  Bevo  plant.  j 

The  afternoon  program  follows:  “Gi :-  ! 

ting  Business  for  the  Newspapers,”  John 
C.  Staple,  Richport  Mail ;  “Bullets,  Brass 
and  Otherwise,”  Jewell  Mayes,  Rich¬ 
mond  Missourian ;  election  of  officers  and 
reports  of  committees. 

The  officers  of  the  association  are: 
President,  Will  H.  Zorn.  West  Plains 
Gazette ;  vice  presidents.  Mrs.  F.  L.  Stuf- 
flebaum,  Bolivar,  and  D.  H.  Brown.  Pop¬ 
lar  Bluff :  secretary,  J.  F.  Hull.  Mary¬ 
ville  ;  treasurer,  E.  H.  Winter,  Warren- 
ton  ;  sereeant  at  arms.  Means  Ray,  Jef¬ 
ferson  C'tv. 

M.  P.  Linn,  representative  of  the  S.  C. 
Beckwith  Special  .^eency,  is  the  chair¬ 
man  of  the  general  arrangements  com¬ 
mittee.  - - 

United  Cigar  Trade  Mark  Safe 
Jersey  City.  N.  J. — Vice  Chancellor 
Stevenson  of  New  Jersey  has  signed  a 
preliminary  injunction  restraining  the 
United  Confectioners,  a  candy  corpora¬ 
tion  of  Newark,  from  using  the  word 
“United”,  and  from  displaying  an  ad¬ 
vertising  device  in  the  form  of  a  shield. 
The  application  held  that  the  word 
“united”  and  the  shield  device  are  re¬ 
stricted  to  use  of  the  United  Cigar 
Stores  Company’,  and  that  an  attempt  to 
use  them  constituted  unfair  competition. 


A.  Crockett  to  Edit  Magazine 

.Mbert  S.  Crockett,  for  many  years  an 
.\merican  correspondent  in  London,  Paris 
and  South  America,  and 'later  inviewer 
for  the  New  York  Times  and  its  special 
correspondent  in  the  Far  East,  will  be 
the  new  editor  of  the  World  Traveler, 
New  York. 


New  Daily  in  Tarboro 

Tarboro,  N.  C. — The  Tarhoro  Tarbor- 
ean  will  be  started  as  a  daily  on  Sep¬ 
tember  1. 


Savings  Certificates  for  Employes 


El  Paso  Herald  Emploifes'  Savings  Certificate-Negotiable 

$12.00  ^  . 

On  demand  Herald  News  Company  will  pay  at  its  office  in  Kt^^^^exas.  to . . . 

or  order  TWELVE  ($12.00)  DOLLARS  with  interest  rate  of  Ten  (10)  Percent  per  annum  from  date  payable' 

with  the  principal  hereof.  Value  received.  Va|j^^^if  signed  by  the  President  or  Vice  President. 
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MORE  THAN  40,000  IN  USE 
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&  TRADE 


LINOTYPE 


MARK® 


THE  MACHINE  THAT  LASTS 


Third  Magazine 
and  Distributor  Box 


Fourth  Magazine 
and  Distributor  Box 


■vAm 


MODEL  9  LINOTYPE 

»  4  Magazines  —  8  Different  Faces  —  720  Characters  —  4  Different  Body  Sizes 

Faces  from  All  Magazines  May  be  Mixed  in  One  Line 


Buy  your  Model  9  Linotype  equipped  with  two  magazines — if  that 
is  sufficient  for  present  requirements.  As  your  business  grows,  your 
own  operator  can  add  the  third  and  fourth  magazines  right  in  your 
own  composing  room  in  less  than  half  an  hour.  • 

In  Earning  Power,  Quality  of  product,  and  Variety  of  work,  the 
Model  9  is  the  Master  Machine  for  the  newspaper  composing  room. 

“W'c  have  five  Model  Nines  in  our  Ad  Department.  The  wide  range,  quick 
change,  immediate  availability  of  all  faces,  anil  the  mixing  of  matrices  at 
will  without  waiting  for  distribution  are  features  not  possessed  by  other 
models.  Experience  has  proven  that  tee  gain  in  speed  and  economy  by  their 
use  for  display  advertising  composition.” 

MILWAUKEE  SENTINEL 

James  T.  Garvey,  Foreman 

Mekgenthaler  Linotype  Company 


29  Ryerson  Street,  Brooklyn,  /V.  Y. 


NEW  ORLEANS 


SAN  FRANCISCO 


Canadian  Linotype  Limited,  Toronto 
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THE  AMERICAN  JOURNALISTS’  FORUM 


A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  AMERICAN  JOURNALISTS’  ASSOCIATION 

Editorial  Board — Richard  L.  Stokes,  507  Commercial  Building,  St.  Louis,  Mo.,  representing  the  American  Journalists’ 
Association;  Paul  Y.  Anderson,  editorial  department,  the  Post-Dispatch,  St.  Louis,  Mo.,  representing  the  St.  Louis 
Association  of  Journalists;  Arthur  R.  Friedman,  editorial  department,  the  Sun,  Pittsburgh,  Pa.,  representing  the  Pitts¬ 
burgh  N'ewswriters'  Association;  and  Walter  Williams,  dean  of  the  School  of  Journalism,  University  of  Missouri, 
Columbia,  Mo.,  representing  the  schools  of  journalism. 


Asks  Protection  from  Cheats  .“‘"'I  twenty-f.vc  or  thirty  years 

previous. 

To  Eoitor  &  Publisher:  W'ould  it  not  stories  in  newsiiaper  offices.  I  am  sure  .-^notlier  incident  is  the  case  of  the 
he  iiossihle  for  Kiiiti.r  &  Publisher  the  staff  would  he  very  much  interested  copy-reader  on  the  desk  of  the  San  Fran- 
to  devise  some  scheme  that  would  pro-  in  some  hij?  inside  events  the  facts  of  cisco  Examiner,  who  slid  through  a  fake 
lect  the  newspaiMtrs  of  the  United  States  which  are  told  whenever  newspaper  men  story  five  minutes  before  closing  time 
from  the  crooks  in  the  profession?  get  together.  on  the  final  edition  of  the  morning  re¬ 

in  our  husiness,  as  well  as  any  other  For  instance,  1  recently  had  a  man  sell  garding  the  suicide  of  a  famous  hanker 
business,  an  occasional  forger,  dead-beat  nut  to  an  opiiosition  jiolitical  faction  and  in  .San  Francisco  who  is  still  alive  and 
and  sympathy  worker  gets  into  an  or-  turn  this  iiajier  upside  down  hy  sneaking  well. 

ganization.  It  has  been  my  experience  a  fake  editorial  into  the  editorial  page.  Pardon  me  for  making  these  sugges- 
that  one  man  of  this  caliber  can  damn  the  The  story  of  how  this  was  done  would  tions,  hut  1  believe  a  series  of  news  in¬ 
whole  profession  in  a  city  by  failing  to  permit  many  newspaper  men  to  organize  terest  stories  would  get  every  reporter 
jiay  his  debts  or  bv  mixing  up  in  some  their  staffs  so  that  such  a  thing  could  and  desk  man  in  the  country  watching 
degrading  jiiece  of  business  that  the  hal-  not  be  possible  with  them.  In  addition  for  your  magazine  and  would  add  tone 
ance  of  the  (irofession  is  as  guiltless  of  to  that,  the  details  of  how  the  facts  to  an  already  admirable  publication. 


nditorial  Xotc—IiDITOR  &  PUB- 


as  the  guilty  person’s  own  mother.  were  uncovered  and  how  justice  finally  W.  M.  H.xrrisox. 

\ot  long  ago  a  man  who  had  been  won  out  would  be  very  interesting  to  Managing  Editor,  Daily  Oklahoman. 

in  my  employ  for  several  months  turned  every  man  in  the  business.  - — — 

out  to  be  a  forger,  and  the  news  of  his  .Vnother  incident  which  comes  to  mind  Uditorial  Xolc—HDITOR  S'  PUB- 
escapade  spread  throughout  the  city  and,  ex])criencc  of  the  late  W’.  H.  LISHliR  7t.'ould  he  X’cry  glad  to  consider 

1  believe,  lowered  the  opinion  of  the  Hunter,  formerly  managing  editor  of  the  stories  of  f'crsonal  experiences  of  man- 
whfile  citv  where  newspaper  men  are  Minneajiolis  Tribune,  who  was  made  to  aging  editors  along  the  lines  suggested 
concerned.  This  same  thing  has  hap-  a  famous  politician  a  horse  thief  as  hy  Mr.  Harrison.  Could  not  a  ntenibcr- 
pened  more  than  once,  and  when  I  was  a  result  of  a  typographical  error.  Imagine  ship  card  in  the  .lincrican  Journalists' 
working  as  a  reporter  as  well  as  since  k'*  surprise  when  he  was  told  by  a  .Issoeiation  he  made  a  guarantee  of  past 
1  have  advanced  to  a  position  of  some  drunkard  while  at  a  midnight  lunch  that  honestyf  IVe  seould  be  glad  to  hear 
executive  authority,  I  was  convinced  n:ght  that  the  politician  was  in  fact  a  from  interested  nezospaper  men  on  this 
that  the  editorial  department  of  a  news-  horse  thief,  and  that  the  said  drunkard  subject.  If  rite  to  the  American  Jour- 
pajK’r  should  he  protected  against  these  I'^d  been  the  deputy  sheriff  who  had  nalist.';'  I'orum,  PDITOR  &  PU BL/SH- 
hreaches.  I  have  been  ashamed  for  the  served  the  warrant  on  him  in  a  Missouri  ILR,  World  Building,  Xew  York  City. 
profession  more  than  once,  and  1  know  ■ 

there  are  many  other  men  and  women  ^  I  J  J  Jl*  j.  T?  m. 

in  the  business  who  blush  to  the  (juick  8  lUdcpCIlClCnCC  V  lllCllCdtCS  ttlC  I*  &ClS 

at  the  mention  of  certain  names  with  gy  wjlHAM  T  ELLIS 

which  they  have  been  associated  for- 

merlv. 


Egypt’s  Independence  Vindicates  the  Facts 


By  WILLIAM  T.  ELLIS 


f)f  recent  years.  1  have  protected  my¬ 
self  to  the  best  of  my  ability  by  refusing 
to  hire  any  man  whose  past  I  did  not 
know  until  1  had  received  some  informa¬ 
tion  regarding  him  from  his  former  em¬ 
ployer.  .An  exchange  of  telegrams  does 
not  cost  much,  and  1  have  found  tele¬ 
grams  of  inquiry  regarding  a  person’s 
responsibility  and  reliability  to  1k'  more 
than  worth  their  cost. 

Telegraphic  information  is  not  suffi¬ 
cient.  however,  and  I  think  some  big 
organization  which  has  the  respect  and 
confidence  of  the  whole  profession  like 
Editor  &  Publisher,  might  handle 
a  bureau  through  which  every  newspaper 
in  the  United  States  might  report  dere¬ 
liction  of  any  member  of  the  staff  of  the 
individual  paper.  This  bureau  might  lie 
used  as  a  clearing  house  by  every  news- 
Iiajier  man  in  the  country.  They  would 
quickly  get  into  the  habit  of  writing  to 
your  organization  for  information  regard¬ 
ing  a  certain  man  who  had  retptested 
employment.  Within  a  year  this  would 
he  a  most  valuable  feature  to  every 
managing  editor  in  the  United  States 
and  w'ould  result,  I  Itelieve,  in  raising  the 
tone  of  the  newspaper  profession. 

In  cases  where  a  man  has  worked  as 
a  reporter,  a  desk  man  or  an  executive 
on  any  newspaper  has  been  caught  red- 
handed  in  any  feloniotis  act  and  who  has 
evaded  punishment  by  leaving  the  State 
in  which  he  was  working,  I  believe,  in 
justice  to  the  profession,  that  a  news¬ 
paper  such  as  yours  should  publish  the 
fact  alKiut  the  man  when  given  by  a 
reputable  executive  of  a  newspaper. 

I  think  the  newspaper  profession  is  one 
of  the  highest  callings,  and  I  do  not 
think  any  of  us  can  do  too  much  toward 
putting  it  on  a  higher  plane.  It  occurs 
to  me  that  Editor  &  Publisher 
might  run  a  series  of  articles  on  inside 


\  R.ATIIER  amazing  vindication  of 
■^the  elemental  newspaper  policy  of 
following  the  facts,  let  them  lead  where 
they  will,  is  afforded  hy  the  big  tiews 
from  Londoti  that  Ureat  Hritain  has 
completely  surrendered  to  the  Egyptian 
Nationalists,  and  has  agreed  to  recog¬ 
nize  Egy])tian  indeitendence. 

I  was  in  l‘?gypt  for  the  New  York 
Herald  and  its  associated  pajK-rs  during 
the  beginning  and  the  subsequent  critical 
phases  of  the  Egyptian  insurrection,  a 
year  and  a  half  ago.  Like  everyliody 
else  who  reads.  I  assumed  that  Hritish 
rule  was  both  beneficent  and  indisjiensa- 
ble,  and  that  the  Egyptians  were  wholly 
incapable  of  self-government.  Neverthe¬ 
less,  I  followed  that  guiding  star  of 
journalism.  "See  both  sides  and  get  all 
the  facts.”  When  I  went  off  the  beaten 
path  between  the  hotels  and  the  British 
Intelligence  ffffice.  where  official  com- 
nnmiques  were  issued,  and  saw  thei 
whole  show  for  myself,  interviewing 
Egyptian  leaders  as  well  as  British  of¬ 
ficials,  I  got  into  serious  difficulties,  in¬ 
cidentally  learning  how  a  great  govern¬ 
ment  can  shamelessly  sujipress.  pervert 
and  distort  indisputable  facts — and  do 
a  bit  of  artistic  iirofessional  lying  of  its 
own. 

That,  however,  is  an  aside.  .As  I 
watched  conflict  after  conflict  between 
the  British  wits,  plus  the  British  troops, 
and  the  Egyptian  wits  and  passive  re¬ 
sistance,  I  was  amazed  to  find  the  Na¬ 
tionalists  scoring  victory  after  victory. 
They  outplayed  the  British  at  every 
point — but  the  British  had  the  guns, 
which  were  tempfirarily  trumps.  It  was 
plain,  however,  that  the  “hard”  policy 
of  the  suzerain  nation  had  embittered 
and  alienated  the  Egyptians  beyond  all 
rec(  nciliation.  .Also  it  set  in  operation 


vast  religious  and  "racial  forces  which 
seemed  irresistible. 

So  I  wrote  what  I  saw  and  what  the 
facts  seemed  to  say.  The  Herald  and 
its  syndicate  list,  more  than  a  year  ago, 
repeatedly  published  the  conclusion, 
drawn  from  facts  narrated,  that  Egypt 
wfiiild  inevitably  secure  its  independence 
— although  the  Ptace  Treaty  had  writ¬ 
ten  it  down  as  a  British  vassal ;  and 
London  had  refused  Egyptian  leaders 
permission  to  state  their  case  at  Paris. 
.America,  too,  by  reason  of  dinner  di- 
jiloniacy,  had  recognized  the  British 
I’rotectorate  over  Egypt  at  the  most 
critical  hour. 

Naturally  these  Herald  disjiatches 
were  a  lonely  voice  in  the  wilderness. 
.All  the  power  of  British  propaganda  was 
directed  to  show,  through  the  newspaper 
foreign  dispatches  and  magazines,  that 
this  “Egyptian  unrest”  was  only  a  thing 
of  the  irresponsible  rabble,  affected  by 
(lerman  and  Turkish  gold;  and  that  the 
British  were  the  beloved  and  benign  suc¬ 
cessors  .of  Pharoah. 

With  thunder-clap  unexpectedness  to 
the  general  public,  comes  the  announce¬ 
ment  that  Egypt  is  to  be  independent ! 
The  plain  facts  of  a  clear  case  have  been 
vindicated,  above  all  the  influence  and 
disingemioiisness  of  powerful  censorship 
and  pri  paganda. 

I  wonder  if  the  news  will  awaken  any 
suspicions  or  questionings  in  the  minds 
of  editors  concerning  the  anti-Egyptian 
stories  they  have  carried  during  the  past 
twelve-months?  or  set  thoughtful  men 
to  observing  that  this  one  momentary 
act  confutes  the  entire  British  propa¬ 
ganda  concerning  Egypt? 

For  newspaper  men  the  case  echoes 
the  oldest  admonition  of  our  craft! 
Follow  the  facts  wherez’er  they  lead. 


THE  HALF  TIME  PROBLEM 

To  I'.DiToK  &  Publisher: — Just  allow 
me  to  disagree  with  Frederic  11.  Stern- 
benz,  who  characterizes  the  reporter- 
press  agent  as  an  evil ;  one  who  is  de- 
iiasing  the  journalistic  profession.  He 
meijiio.is  handling  publicity  for  cam¬ 
paigns  as  cc.ncrete  examples.  In  a  com¬ 
munity  of  fifty  or  sixty  or  even  seventy 
thousand  people,  there  are  a  large  num¬ 
ber  who  are  very  much  interested  in 
:ne  progress  of  a  campaign.  News,  as 
1  understand  it,  is  anything  timely  that 
interests  a  number  of  people  and  the 
best  news  is  that  which  has  the  greatest 
interest  for  the  greatest  number. 

1  do  not  contend  that  news  of  a 
church  campaign  is  as  interesting  as 
news  of  a  tragedj’,  but  1  do  contend 
that  in  a  community  of  the  size  men¬ 
tioned  there  are  a  sufficient  number  in¬ 
terested  in  it  as  to  make  it  news.  There¬ 
fore,  the  newspaper  should  supply  a  re¬ 
port  of  the  campaign. 

It  must  either  assign  one  of  its  men 
to  it  or  depend  on  the  publicity  agent. 
Which  would  the  newspaper  prefer,  have 
one  of  its  staff  spend  an  hour  or  more 
at  a  campaign  luncheon  getting  data  for 
the  day’s  report  or  let  the  publicity  agent 
who  usually  is  able  to  get  the  details  in 
advance  furnish  the  story  written  in 
newspaper  style  and  ready  for  the  com- 
Iiosing  room  ? 

To  my  mind,  the  combination  of  the 
reporter-press  agent  very  often  works 
out  to  a  distinct  advantage  for  the  news- 
jiaiicr  on  w^jich  he  is  employed.  His 
connection  with  campaigns  puts  him  in 
jiersonal  touch  with  many  prominent  citi¬ 
zens.  He  earns  their  confidence,  culti¬ 
vates  their  friendship  and  more  than 
once,  after  the  campaign  they  tip  him  off 
to  live  stories.  Because  of  their  con¬ 
fidence  in  the  reporter,  these  same  citi¬ 
zens  will  more  readily  supply  informa¬ 
tion  relative  to  matters  of  news  value, 
when  something  breaks  in  which  they 
arc  interested. 

In  the  article  of  Mr.  Sternhenz,  dis¬ 
barment  is  suggested  as  the  ‘‘remedy” 
for  the  "evil.”  Were  that  plan  put  into 
operation,  there  would  be  only  a  hand¬ 
ful  of  men  eligible  as  members  of  the 
newswriter.s’  association  taking  such  ac¬ 
tion. 

•As  1  see  it,  there  is  only  one  way  to 
discourage  a  newspaper  man  from  wid¬ 
ening  his  acquaintance  and  making  more 
friends  by  acting  as  press  agent  or  apply¬ 
ing  his  spare  time  to  publicity  work. 
This  one  way  is  to  make  the  compensa¬ 
tion  for  reportorial  work  much  more  at¬ 
tractive  than  at  present. 

.A  reporter  cannot  feed  his  wife  and 
family  on  that  “High  degree  of  personal 
satisfacMon  which  could  not  be  bought 
for  ah  the  monev  in  the  universe”  which 
Mr.  Sternhenz  writes  about. 

G.  .A.  Br.adi  ey. 

L’tica  Herald-Disnatch,  Utica,  N.  Y.. 

•August  10.  1920. 


Wt-*t  r’  the  new«>'— '“r 

h-'H  9  rNce  first  »n»- 
ir*  th**  disruuions  in  vour 
rccir  ?  WFy  rot  stste  th'»m 
this  ptige  rrd  fwe  the  newspaper  n'-'n 
the  ertire  country  a  chance  to  help 
yci!  solve  them?  The  American  Jour> 
nslists*  Ferum  is  at  your  service. 


lE  di  to  r  &  Publisher  for  September  4 ,  1920 


Newspapers 

Put  Yuban  on  the  Map 


IN  November,  1913,  Yuban,  the  pri¬ 
vate  coffee  of  Arbuckle  Brothers, 
was  first  placed  on  retail  sale. 

Within  ninety  days,  more  Yuban 
■  was  being  used  in  Greater  New  York 
than  any  other  packaged  coffee! 

Within  six  months,  Yuban  was 
outselling  all  other  high  grade  pack¬ 
aged  coffees  combined! 

In  New  York  and  Chicago  right 
now,  more  people  buy  Yuban  than 
ever  before  used  any  one  particular 


brand  of  coffee.  There  the  distri¬ 
bution  in  all  neighborhoods  exceeds 
the  saturation  point  formerly  as¬ 
sumed  for  a  high  grade  coffee. 

Without  the  finest  kind  of  com¬ 
plete  merchandising — a  glowing 
tribute  to  every  associated  factor — 
no  such  success  could  have  been 
attained  —  but  the  one  outstanding 
consumer  sales  force  was  the  daily 
Newspapers ! 

Drive  the  lesson  home.  How  about 
your  product? 


Invest  in  Newspaper  Advertising 

£•  Katz  Special  Advertising  Agency 


Established  1888 


Publishers’  Representatives 


NEW  YORK  CHICAGO  ATLANTA  KANSAS  CITY  SAN  FRANCISCO 


Serial  oAdvertisement  2 

Have  you  a  story  we  may  publish?  Contributed  for  the  better  appre- 

Specific  facts  only,  please.  ciation  of  Newspaper  advertising. 


Send  data  to  E.  Katz  Special  Advertising  Agency,  15  East  26th  Street,  New  York 
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SIXTY-THREE  DAILIES  RAISED  AD  RATES  . 

21.77  PER  CENT  LAST  WEEK  Xoi-lh  Adams  Herald. .. (estj  3,500 

Michigan — 

Menton  Harbor  News-Palla- 


Minimum  Agate  Line  Rate  Increased  from  $1.47  to  $1.79, 
Affecting  Total  Week-Day  Circulation  • 
of  461,102 

L’OR  the  week  ending  August  28,  1920,  Barbour’s  Advertising  Kate  Sheets,  Inc., 
issued  new  sheets  covering  rate  increases  and  other  information  of  63  daily 
newspapers.  Of  the.se,  44  were  changes  in  general  advertising  rates  and  19  were 
changes  in  other  than  general  rates.  On  the  changes  in  general  rates  of  the  44 
papers  : 

The  new  minimum  agate  line  rate  is  $1.79 
The  old  minimum  agate  line  rate  was  1.47 


21.77  per  cetit  of  the  prev 
These  changes  affect  a 

City  and  Par*'  r 
Alaliatna — 

Mobile  Register  . 

Sunday  Kditior 
ralifornia — 

San  Francisco  Chronulc.. 

Sunday  Edition  . . 

Connecticut — 

WattTbury  Republican  .  .  . 
Delaware- - 

WilminK^oii  Kew«  . 

(ienreia — 

.Auuusta  ('bronirlf  . 

Dlinoi.s — 

Kankakee  Newt»  . 

I.itchfield  ITnion  . its 

Monmouth  Review  . 

Kol>inson  N<‘w.^  . 

Indiana — 

Hlt.omin^ton  World  . 

Goshen  Democrat . 

Vincennes  Sub  . 

Iowa  — 

l>aven|K)rt  Democrat  \  lA-atlf 
Sunday  Edition  . 


Net  increase  amounts  to  ..32  per  agate 
ious  minimum  rate. 

total  net  paid  weekday  circulation  of  461,102. 


K.'iiisafi — 

Fort  Scott  Tribune  Moiiit 

(AC)  ;•■••• . 

lunction  City  Union . 

'Vewton  Kansan-Kepiiblic.iii 
ParsoMk  Sun  . 


Net  Paid 

New  Rate 

Minimum 

r.ast  Rate 

I.ast  Min. 

Increase 

I'irculation 

Kffeetive 

Ag.  1  i.  R 

Kffeetive 

Ag.  I.i.  R. 

Per  Line 

.  23, 1.15 

9/1/20 

.07 

1/1/20 

.06 

.01 

.  33.. 404 

0/1/20 

.085 

1/1/20 

.075 

.01 

.  89,542 

0/1/20 

.24 

10/15/19 

.22 

.02 

.  116,094 

0/1/20 

.28 

10/15/19 

.25 

.03 

lfl.726 

0/1/20 

.04 

5/1/20 

.035 

.005 

8.770 

0/1/20 

.04 

1/1/20 

.035 

.005 

9.072 

0/1/20 

.045 ' 

7/1/20 

.04* 

.005 

1  5,250 

5/1/20 

.025 

1/1/20 

.02 

.005 

)  1,140 

8/21/20 

.0160715* 

4/1/lK 

.0089286* 

.0071429 

3.007 

7/1/70 

.0178572* 

4/1/20 

.0142858* 

.0035715 

1,169 

7/1/20 

.0142858* 

2/20/20 

.0107143* 

.0035715 

2,268 

8/26/20 

.0142858* 

2/16/20 

.0107143* 

.0035715 

2.7  IK 

I0/I/20 

.015* 

12/1/19 

.0128572* 

.0021429 

2.095 

8/26/20 

.0178572* 

5/11/20 

.0142858* 

.0035715 

15.779 

1/1/21 

.06* 

12/1/19 

.05* 

.01 

17,262 

1/1/21 

.06* 

12/1/19 

.05* 

.01 

3,293 

8/16/20 

.025* 

1/1/20 

.02* 

.0(,‘5 

2.550 

8/15/20 

.02* 

10/1/19 

.0142858* 

.0057143 

2,646 

8/16/20 

.03' 

12/1/19 

.0142858* 

.0057143 

.1,660 

4/1/201: 

.02.1’ 

4/1/20 

.02' 

.005 

9/1/20  .05* 
9/1/20  .05* 
9/1/20  .0171429 


7/22/18  .04*  .01 

7/22/18  .04*  .01 

1/1/20  .0128572  .0042858 


dium  . 

4,100 

9/1/20 

.025 

11/1/19 

.02  .005 

Minnesota — 

Duluth  Herald  . 

34,080 

10/1/20 

.09* 

1/1/20 

.07  .02 

.Mi.sscuri — 

Carthage  Press  . 

2,678 

9/1/20 

.0178572 

1/1/20 

.0157143  .0021429 

Jfiplin  (jlobe  . 

25,328 

10/1/20 

.08* 

1/1/20 

.07*  .01 

\ew  Jersey — 

*  Bridgeton  News  . 

5,451 

7/1/20 

.025 

3/1/20 

.02  .005 

New  York — 

I*eekskin  Union  . (est) 

2,000 

8/20/20 

.025* 

7/1/20 

.0178572  .0071429 

1  arrytown  News  . 

2,071 

9/1/20 

.025* 

8/1/20 

.02*  .005 

•Vnrih  Dakota — 

<  irand  Forks  Herald  . 

15,859 

11/1/20 

.07* 

5/1/20 

.06*  .01 

\  alley  City  Times-Record .  . . 

1,100 

8/16/20 

.0178572* 

2/9/20 

.0142858*  .0035715 

Uliio — 

Dennison  Paragraps.  . .  .(est.) 

1,697 

8/24/20 

.0142858* 

V  10/1/16 

.0085715*  .0057143 

St.  Marvs  Leader  . 

2,250 

9/1/20 

.0128572* 

10/18/19 

.0107143*  .0021429 

Sidney  News  . 

3,555 

7/1/20 

.03* 

2/1/20 

.0157143*  .0042858 

( )regon — 

Salem  Oregon-Statesman  . . . 

3.889 

9/1/20 

.03* 

1/1/20 

.025  .005 

Pennsylvania — 

Allentown  Chronicle  &  News 

.5,518 

9/l/20t 

.03 

9/1/20 

.0285715  .0014286 

Donora  Herald  . (est) 

2,744 

8/25/20 

.0178572* 

1/1/19 

.0107143*  .0071429 

Harrisburg  News  . 

43,255 

9/1/20 

.11* 

1/1/20 

.08*  .03 

Jersey  Shore  Herald  § . 

1,062 

9/1/20 

.014 

2/1/20 

.0142858*  .0002858t 

South  Dakota — 

.\berdecn  News  . 

9,189 

12/1/20 

.07* 

7/1/20 

.05*  .02 

Sunday  Edition  . 

4,972 

12/1/20 

.07* 

7/1/20 

.05*  .02 

Texas — 

Austin  American  . 

4,722 

9/1/20 

.04* 

11/1/19 

.03*  .01 

Sunday  Edition  . 

6,536 

9/1/20 

.04* 

11/1/19 

.03*  .01 

Sulphur  Springs  News-Tele* 

gram  . . . 

985 

8/25/20 

.0107143 

1/1/17 

.0085715  .0021429 

Washington — 

sSpokaiie  S'^okesman-Review. . 

42,032 

9/1/20 

.11 

1/1/20 

.095  .015 

Sunday  Edition  . 

.54,711 

9/1/20 

.14 

1/1/20 

.135  .005 

West  Virginia — 

(  larksburg  Exponent  . 

7,509 

1/1/21 

.03 

2/1/20 

.0228572  .0071429 

Wisconsi  n — 

Madison  Capital  Times . 

10,883 

.  9/1/20 

.035* 

10/1/19 

.03*  .005 

Oshkosh  Northwestern  . 

13,512 

1/1/21 

.05 

1/1/20 

.04  .01 

Racine  fournal-News  . 

7,839 

1/1/21 

.045 

6/1/20 

.04  .005 

461,102 

1.7879293 

1.471072S  .3168580 

(AC) — Adjustable  ci  ntract.  (est) — Kstimate.  *  Flat,  t  Less,  t  Revised.  §  The  Jersey 
Shore  ( l‘a. )- Herald  changed  their  rate  from  .0142858  per  agate  line  flat  to  a  minimum  agate 
line  rale  of  .014,  earned  on  25,000  line  contracts. 


Typical  first  page 
Off  Buffalo’s  best 
rotogravure 
sectiou 


Really  \  \ 

Artistic 

Layouts 

Pictures  ot 
trtie  news  value 


A  section  that  is 
of  interest  to  men, 
women  and  children 


Buffalo  Express 

Known  Nationally  for 
Its  Illustrated  Section 


Nearly  everybody  in  Buffalo 
and  Western  New  York  spends 
a  quarter  of  an  hour  each  Sun¬ 
day  studying  the  rotogravure 
section  of  The  Express. 

Isn’t  that  the  right  place  for 
advertising? 


When  you  think  of  roto¬ 
gravure  advertising  you  just  naturally 
think  of  The  Buffalo  Express. 
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PRINTERS  WON’T  SET  AD 


Minneapolis  Union  Men  Refuse  to 
Touch  ’’Open  Shop”  Argument 

(.Special  to  Editor  &  Publisher) 
Minneapolis,  Minn. — Printers  on  the 
Minneapolis  Tribune,  the  morning  paper 
here,  refused  to  set  matter  for  an  ad¬ 
vertisement  being  issued  by  the  Citizens’ 
Alliance,  which  advocates  the  “open 
shop”  idea,  because,  it  was  claimed  by 
the  printers,  that  the  advertisement  con¬ 
tained  statements  that  were  false  and 
untrue. 

The  papers,  the  union  men  claimed, 
had  previously  refused  to  print  adver¬ 
tising  refuting  the  statements  contained 
in  the  Alliance  advertisements.  The 
printers,  stereotypers  and  pressmen  of 
two  other  papers  declared  their  intention 
of  backing  up  the  Tribune  printers. 


New  Brunham  Phone  Card  Out 

The  John  M.  Branham  Company,  pub¬ 
lishers’  representative,  has  a  new  tele¬ 
phone  card  ready  for  distribution,  giving 
the  names,  addresses  and  telephone  num¬ 
bers  of  newspapers,  magazines  and  allied 
industries  in  New  York  City. 


Plan  Non-PartUan  Nebraska  Daily 

Lincoln,  Neb. — Talk  of  the  Non- 
Partisan  League  of  Nebraska  having  a 
daily  newspaper,  either  in  Lincoln,  or 
Omaha,  was  revived  here  by  the  return 


to  Lincoln  of  Fred  Carey,  former  editor 
of  the  Nebraska  Leader,  who  last  spring 
went  to  Fargo,  N.  D.,  to  take  charge  of 
the  Fargo  Courier-News.  The  Leader 
is  the  official  organ  of  the  league  in 
Nebraska,  and  plans  have  been  discussed 
for  some  time  to  make  it  a  daily. 


Nearly  Loses  Life  Saving  Another 

Point  Pleasant,  N.  J. — Ralph  Wood, 
18-year-old  son  of  Richard  S.  Wood, 
of  the  New  York  Globe,  narrowly  es¬ 
caped  death  by  drowning  a  few  days 
ago  in  an  effort  to  save  the  life  of  a 
bather  who  was  caught  in  the  under¬ 
tow.  It  took  several  hours’  work  by 
physicians  and  life  guards  to  revive  the 
young  man. 


Nebraska  Editors’  Picnic 

Nebraska  City,  Neb. — Despite  the  in¬ 
clement  weather  which  prevented  a 
large  attendance,  a  score  or  more  promi¬ 
nent  Southeastern  Nebraska  newspaper 
men  and  women,  and  representatives  of 
Omaha  jobbing  and  paper  houses  at¬ 
tended  the  annual  picnic  of  the  South¬ 
eastern  Nebraska  Press  Club  here. 


Wireless  Pacific  Service 

Honolulu. — The  Japaneses  Govern¬ 
ment  has  opened  wireless  communica¬ 
tions  between  its  Funabashi  and  Iroki 
stations  and  Hawaii,  California,  Oregon, 
Washington  and  British  Columbia  sta¬ 
tions  for  a  daily  press  quota  of  500 
words. 


\  \  Get  What  You  Pay  For.  ^  I 


j  This  Suggestion— 


applied  wherever  possible,  may  help 
solve  your  problem  of  rising  rates. 

Erie,  Pa.,  is  a  national  exception — 
with  few  parallels.  Through  one 
paper,  the  Times,  you  can  reach 
practically  every  worth-while  fam¬ 
ily.  Often  the  city  circulation  ex¬ 
ceeds  the  number  of  families. 

Population  unit  over  100,000  — 
large  enough  to  be  profitable.  Busi¬ 
ness  conditions  certain  to  be  stable 
because  of  diversified  industries. 

Selecting  good  sized  cities  where 
one  paper  really  reaches  practically 
everybody,  is  one  way  to  solve  the 
problem  of  increased  advertising 
rates. 


Erie  Daily  Times 


In  Eastern  cities  we  put  storm-doors 
on  our  houses  and  shops  in  winter-time 
to  keep  the  cold  out.  In  interior  West¬ 
ern  cities  lying  between  the  Sierras  and 
the  sek  they  put  the  same  kind  of 
storm-doors  on  their  houses  and  shops 
in  summer-time  to  keep  the  heat  out. 

This  lends  to  the  reflection  that  with 
varying  climatic  conditions — and  wide 
variances  abound  in  this  great  country 
of  ours — the  needs  and  habits  of  the 
people  differ.  Merchandise  in  demand 
in  one  section  is  at  the  same  time  a 
drug  on  the  market  elsewhere.  Such 
merchandise  cannot  be  economically  ad¬ 
vertised  in  mediums  that  blanket  the 
country,  for  every  copy  of  such  mediums 
that  circulates  where  the  goods  cannot 
be  sold  represents  a  waste  of  money. 

The  daily  newspaper  offers  a  selective 
service  to  advertisers.  It  gives  oppor¬ 
tunity  to  cover  thoroughly,  with  geo¬ 
graphical  exactitude,  the  places  where 
latent  demand  exists.  When  you  can 
get  what  you  pay  for  with  this  kind 
of  advertising,  Mr.  National  Advertiser, 
why  pay  for  what  you  cannot  get? 


One  (tf  the  Advertieing  Editorials 
Appearing  i)udy  in 


(A.  B.  C.  Member) 

Paid  Circulation  -  29,183 

Average  for  August,  t92B 

Line  Rate  7c  flat.  Evenings  except  Sunday 


The  Times  has  about  50%  more  i 

than  the  combined  paid  circulation  | 

of  its  two  daily  competitors,  and  I 

about  treble  the  circulation  of  | 

eitTier.  I 

This  combination  of  attractive  | 

market  and  dominant  newspaper  | 

lowers  advertising  cost  and  in-  | 

creases  net  profit.  | 


THE 

PHILADELPHIA 

RECORD 


The  Erie  Daily  Times  for  EVERY  National  Advertiser 


Always  Reliable 


Foreign  Advertising  Representatives 


I  Representatives  I 

I  E.  Katz  Special  Advertising  Agency  | 


STORY,  BROOKS  &  FINLEY 

CHICAGO  NEW  YORK 

Peoples  Oas  Bldg.  Fifth  Ave.  Bldg. 


Chicago 
Kansas  City 


Established  1888 


New  York 


Atlanta 
San  Francisco 
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OUTjOT-TOWN  men 
INVITED  BY  SPHINX 


President  Huntsman  Sajrs  1920>21 
Program  Includes  Philadelphia, 
Boston  and  Chicago  “Nights” 

— Ladies’  Night  in  April 


“It  is  a  little  early,”  said  R.  F.  R. 
Tluiitsman,  president  nf  the  Sphinx 
Club,  this  week  to  P'ditor  &  Publisher, 
“to  outline  except  in  a  general  way  the 
activities  of  the  Sphinx  Club  for  the  sea¬ 
son  of  1920-21. 

“Our  plans  are  complete,  however,  for 
a  ‘Philadelphia  N’ight’  in  November,  a 
‘Chicago  Night’  in  January,  and  a 
'Boston  Night’  on  a  date  not  yet  deter- 
mined.  It  is  our  purpose  to  entertain 
on  these  evenings  the  members  of  vari¬ 
ous  advertising  organizations  located  in 
these  cities  in  order  that  the  leaders  in 
the  profession  of  advertising  may  come 
to  know  one  another  better,  and  thus 
inculcate  a  spirit  of  fraternalism  and 
friendliness.  Very  often  a  man  is  re¬ 
garded  as  a  horse  thief,  not  liecause  he  is 
a  horse  thief,  hut  because  someone  said 
that  he  was.  When  you  look  a  man  in 
the  e>e  as  your  feet  touch  under  the 
table,  whether  it  is  in  a  poker  game  or 
at  a  Sphinx  Club  dinner,  you  generally 
find  out  the  truth. 

“The  first  of  these  ‘fraterni7.ations’ 
will  take  place  on  Xovemlx-r  9,  when  it 
is  hoped  the  entire  membership  of  the 
Poor  Richard  Club  will  come  over  to 
tin  Waldorf  to  prove  that  Philadelphia 
is  not  ninety  miles  from  New  \  ork. 
President  Stuart  of  the  Poor  Richard 
Club  has  appointed  the  following  com¬ 
mittee  to  arrange  the  details  of  the  pil- 
grima.gc,  and  to  see  that  no  bashful 
Quaker  stays  at  home. 

“Karl  Bloomingdale,  chairman ;  T.  J. 
Cattcll.  Harry  T.  Jordan,  Lee  J.  East¬ 
man.  Philip  kintl.  Gilliert  E.  (lable, 
George  Now  land,  Charles  C  .  Green  and 
Irvin  F.  Paschall. 

"William  II.  Rankin  is  working  out 


Editor  &  Publisher  / 

the  details  of  the  ‘Chicago  Night.’'  He 
promises  that  the  toastmaster  on  that 
evening  shall  l>e  that  peer  of  them.  aD, 
Wilbur  Nesbit. 

“The  opening  dinner  of  the  season 
will  be  given  on  ffetober  12,  and  ft  prob^ 
ably  will  furnish  a  sample  of  what  is  ti> 
come  during  the  season  of  banquets. 

“When  the  list  of  speakers  is  an¬ 
nounced,  it  will  be  found  that  every  one 
is  a  man  qualified  to  tefl  something  and 
that  each  one  will  impart  information 
alxmt  advertising  which  the  majority  of 
those  pre.sent  did  not  knaw^  before. 

“The  twenty-fifth  anniversary  of  the 
Sphinx  Club  will  fall  in  1921,  and  one 
of  the  early  dinners  next  year  will'  be 
devoted  to  an  ‘Anniversary  Night,’  and 
it  is  expected  that  on  this  occasion  the 
club  will  ‘get  right  up  on  its  hind  legs.’ 

“Our  famous  ‘ladies’  night’  will  be  the 
last  dinner  of  the  season,  on  April  12. 
This  change  is  made  for  two  reasons, 
one  being  that  the  weather  in  February 
is  generally  atrocious — how  many  times 
have  we  plowed  througli  blizzards  on 
these  occasions?  Then,  again,  many  of 
our  member.-  do  not  attend  social  func¬ 
tions  during  Lent ;  and  .\pril  is  always 
well  out  of  Lent,  I  herre\c. 

“I  am  going  hack  to  Maine  tonight,, 
for  a  short  stay,  but  immediately  upon 
my  return  I  will  call  our  various  comi- 
mittees  together  for  the  purpose  ol 
working  out  the  details  which  arc  so 
necessary  for  a  well-balanced  dinnen. 
The  entertainment  featares  will!  he  <in.a 
par  with  our  past.  The  records  set  liy 
my  ])redecessors  are  high,  and  we  shtril 
have  difficulty  in  equalling  them.” 

A.  B.  C.  Reports  Issoed 

.\udit  I’ureau  of  Circulations  rejMdrts 
have  been  issued  for  the  following 
news()ai)ers :  .Sttleboro  (Mass.)  Sun, 
Boise  (Idaho)  Statesman,  Botjiie  (la.) 
News-Republican,  Boston  .Amurican, 
Boston  Post,  Boston  Evening  Transcript, 
Boston  Morning,  Evening  and  .Sunday 
Globe,  Boston  Standay  .Advertiser,  Bos¬ 
ton  Morning  and  Sunday  HeraJd  and 
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HE  newspaper  which  is 

efficiently  managed  is  better 
able  to  cope  with  rising  costs. 

To  the  advertiser,  the  im- 

])ortance  of  Scripps  methods  of 
economical  operation  is  at  once 
made  evident  upon  examination  of 
Scripps  rate  cards. 

NEW  YORK 
OFFICE 
Mathridge  Bldg. 

CHICAGO 

OFFICE 

First  National  Bank 
Bldg. 

Scripps  Newspapers 

Foreign  Advertising  Department 

Union  National  Bank  Building,  Cleveland,  Ohio 

or  September'  4,"  I  9'2  0- 

Evening  Traveler,  Cairo  (III.)  Bulletin,. 
Cairo  Evening  Citizen,  Champaign  (Ill.) 
News-Gazette,  Chattanooga  (Tenn.) 
News,  Chattanooga  Times,  Chicago 
Daily  News,  Chicago  .American.  Chicago 
Evening  Post,  Chicago  Herald-Exam¬ 
iner,  Chicago  Tribune,  Elyria  (Ohio) 
Qironicic-Telegram,  Fall  River  (Mass.) 
Evening  Herald.  Fall  River  Evening 
News,  Fort  Wayne  (Ind.)  Journal- 
Gazette,  Fort  Worth  Star-Telegram, 
Grand  Forks  ( N.  1).)  .American,  Grand 
Forks  Herald,  Hudson  (N.  Y.)  Even¬ 
ing  Register,  Kalamazoo  (Mich.)  Ga¬ 
zette,  Mansfield  (Ohio)  News,  Mar¬ 
shalltown  (la.)  Times  -  Republican, 
Maryville  (Mo.)  Democrat-Forum, 
Mason  City  (la.)  Globe-Gazette  and 
Times,  Moose  Jaw  (Sask. )  Daily  News, 
Moose  Jaw  Evening  Times,  Mount 
Carmel  (Pa.)  Item,  Paducah  (Ky.) 
Evening  Sun.  Prince  .Albert  (Sask.) 
Herald,  Rochester  (N.  A'.)  Democrat 
and  Chronicle,  Rochester  Herald,  Ro¬ 
chester  Times-Cnion,  Rock  Island  (Ill.) 
■Argus.  Scranton  (Pa.)  Times.  Shamo- 
kin  (Pa.)  Daily  News,  Sheboygan 
(Wis. )  Press,  Salt  Lake  City  Deseret 
News,  Salt  Lake  Telegram,  Salt  Lake 
Tribune,  Twin  I'alls  (Idaho)  News, 
Wilkes-Barre  (Pa.)  Sunday  Independ¬ 
ent,  Woonsocket  (R.  1.)  Call  and  Even¬ 
ing  Reporter. 


FinaoKe  Howe  Soozid 

MoNTRE.\r„ — .An  offering  is  being  made 
<jf  7  per  cent  first  mortgage  serial  gold 
btonds  of  the  Western  Canada  Pulp  & 
Paper  Company.  Ltd.,  at  par  and  hearing 
interest  with  a  Itonus  of  2U  per  cent  of 
common  stock.  The  plant  is  located  at 
Howe  Sound',  2.s  miles  from  Vancouver, 
B.  C.,  and  manufactures  sulphite  and 
krafi  pulp  as  well  as  operating  saw'  mills. 
The  new  capital  will  be  used  for  ex¬ 
tensions. 


Scranton  Time*  Staff  Picnic* 

SuRAXTON,  Pa. — Members  of  the 
Scranton  Times’  news  staff  on  .August 
2H  enjoyed  their  annual  outing  at  Green 
Briar  Inn  near  Scranton.  The  trip  w'as 
made  in  automobiles,  the  party  including 
several  of  the  Times’  suburban  corre- 
spfmdejits,  as  well  as  “Jack”  Druck, 
editor  of  the  Carbondale  Leader,  who  is 
a  former  court  reporter  for  the  Scran¬ 
ton  Times. 

Baltimore  New*  by  Air 

Bai.timore. — The  Evening  Sun,  eve¬ 
ning  edition  of  the  Baltimore  Sun,  has 
purchased  an  airplane  for  regular  use 
by  its  rejx'rters  and  photographers  in 
covering  “rush”  stories  developing  at 
distant  points. 
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COMING  EVENTS 


SEPTEMBER 

13*15 — United  Typothet*  of  America  34th 
annual  convention,  St.  Louis. 

14 —  Southeastern  Circulation  Managers' 
Association  convention,  Columbus,  Ga. 

.  Outdoor  Advertising  Association  con¬ 
vention,  Cleveland. 

Publishers’  Buying  Corporation  meet¬ 
ing,  New  York. 

15 —  American  Press  Humorists’  Association 
convention  on  Mississippi  River. 
Northern  New  York  Division  American 
Pulp  &  Paper  Mill  Superintendents' 
.Association  Convention,  Glens  Falls, 
N.  Y. 

16-18 — Missouri  Press  .\ssociation  convention, 
St.  Louis. 

17 — Audit  Bureau  of  Circulation  Directors* 
meeting,  Toronto. 

17*18 — Maine  Press  Association  convention, 
Bangor. 

Advertising  Managers’  Council  of 
Motor  and  Accessory  Manufacturers* 
.Association,  CTlevelatid. 

20 — .Associated  Business  Papers  editorial 
advisory  committee,  meeting,  Chicago. 


20-25 — National  Chemical  Exposition,  Grand 
Central  Palace,  New  York. 

21 —  .\.  .\.  C.  W.  National  Committee  meets, 
Union  League  Club,  Chicago. 

22 —  .\.  .\.  C.  \V.  Executive  Committee 
meets,  Chicago, 

22*2.^ — Iowa  Associated  Advertising  Clubs 
convention,  Des  Moines. 

27-30 — National  Association  of  Advertising 
Specialty  Manufacturers’  convention. 
Hotel  Sherman,  Chicago. 

OCTOBER 

4 — Ohio  Select  [..ist  meeting,  Cleveland. 
12 — Sphinx  Club  opening  dinner  of  season, 
Waldorf-. Astoria,  New  York. 

12-14 — .American  Association  of  Advertising 
.Agencies  annual  convention,  Chicago. 
14-15 — .Ainlit  Bureau  of  Circulation  annual 
convention,  Chicago. 

19- 20 — New  York  State  Circulation  Managers’ 

.Association  fall  meeting,  Rochester. 

20 — New  England  .Association  of  Circula¬ 
tion  Managers*  meeting,  Hartford, 
Conn. 

Interstate  Circulation  Managers*  .Asso¬ 
ciation  meeting,- Hotel  .Adelphi,  Phila¬ 
delphia,  Pa,  • 

20- 22— .Associated  Business  Papers  annual  con¬ 

vention,  New  A’ork. 

27-29 — Direct  Mail  .Advertisers’  .Association 
convention,  Detroit. 


Metten  Leases  Every  Evening 

W’li.MiNGTON,  Del. — William  F.  .Met- 
teii  on  September  1  took  a  long  term 
lease  on  the  newspaper  property  of  the 
I‘'vcry  Fve:iing  Printing  Company,  and 
hereafter  will  assume  entire  control  and 
management  of  the  newspaper.  This  will 
involve  no  changes  whatever  in  the  or¬ 
ganization  as  now  constituted,  nor  will 
the  policy  of  the  paper  he  in  any  way 
affected.  Mr.  Metten  has  been  general 
manager  of  Every  Evening;  F.  K.  Rey- 
hrld,  managing  editor;  Merris  Taylor, 
editor,  and  A.  O.  (irier,  city  editor. 

Scripp*  Editor  Starts  Something 

llorSTo.v,  Tex.,  Sept.  3. — The  attempted 
arrest  of  (j.  V.  Sanders,  editor  of  the 
Press,  this  week  for  puhlishing  articles 
deen  ed  derogatory  to  the  troops  on  duty 
at  (ialveston,  yesterday  resulted  in  the 


relief  of  Col.  William  Mactield  as  Pro¬ 
vost  Marshal  in  charge  of  State  troops 
enforcing  martial  law.  Col.  Macfield  as¬ 
sumed  respotisihility  for  the  attempt  of 
three  other  officers  to  make  the  arrest. 
.A  general  court  martial  has  been  ordered 
to  try  the  other  three  officers,  all  of 
whom  are  lieutenants. 

Getting  Rotogravure  Bu>inet« 

The  Xational  Gravure  Circuit  has 
made  arrangements  to  solicit  rotgravute 
advertising  for  the  Detroit  Free  Press 
in  conjunction  with  Verree  &  Conklin, 
the  hree  Press’  national  advertising 
representatives.  1 

The  Miami  (Fla.)  Herald  and  the 
Brantford  (Ont.)  Expositor  have  been 
elected  to  active  membership  in  the 
.\merican  Newspaper  Puhli.<;hers  .As¬ 
sociation. 


HOE  THREE-ROLL  TWO-PLATE  WIDE  THREE-DECK  NEWSPAPER  PERFECTING  PRESS  WITH 
ROTARY  INSETTING  FOLDER,  COMPLETE  WITH  ALL  NECESSARY  MODERN  STEREOTYPE  MACHIN¬ 
ERY  DRIVEN  BY  INDIVIDUAL  MOTORS,  16  IRON  TOP  TABLES,  1  ELEVATING  TABLE  AND  16  CHASES. 


The  Ink  distribut'on  is  the  same  as  in  the  most  expe  '.sive  Hoe  Newspaper  presses,  and 
the  machine  uill  turn  out  a  higher  grade  of  pri.iti;ig  than  any  other  press  made  to  fill 
th'j  same  field. 

DIMENSIONS  (Approximate) : 

Length  over  bed  plate  .  19  ft. 

Width  over  bed  plate  .  5  ft. 

Height  .  10  ft. 

The  above  described  machine  is  equipped  for  individual  motor  drive  and  is  operated 
by  Westir.ghouse  25  h.p.  motor,  220  D.  C.,  with  Koehler  Push  Button  control.  We  will 
sell  the  above  machine  at  a  bargain  F.  0.  B.  Regina.  Sask.  We  bought  the  “REGINA 
POST.*'  which  was  printed  on  this  press  and  was  considered  a  most  excellently  printed 
paper.  This  equipment  will  sell  for  about  half  price  and  is  in  perfect  condition  in  every 
respect  and  can  be  put  into  immediate  operation.  There  is  nothing  broken  or  damaged  in 
:\ny  way  whatsoever,  and  press  is  as  good  as  new  for  all  practical  purposes.  If  you  no«)d 
a  pross  do  not  let  this  opportunity  pass.  Immediate  delivery  can  be  given. 


This  machine  is  specially  suited  for  offices  requiring  a  well  made,  simple,  compact, 
efficient  and  economical  Stereotype  Web  perfecting  press  to  print  newspapers  of  a  varied 
number  of  pages  up  to  twenty-four,  with  cut  off  21  Vs"-  Widest  paper  rolls  39".  FoMs  to 
half  page  size. 

The  running  speed  per  hour  is: 

15,000  to  18,000  papers  of  4.  6,  8,  10  or  12  pagea  with  the  sheets  all  inset,  from  a  double 
set  of  plates. 

7,5C0  to  9,000  papers  of  14.  16.  18,  20  or  24  pages,  inset  in  book  form,  composed  of  two 
collected  sections,  from  a  single  set  of  plates. 

12,000  papers  of  16,  20  or  24  pages,  composed  of  two  collected  sections,  from  a  single 
set  of  plates. 

There  is  no  machine  made  that  will  give  such  a  variety  of  products  in  so  perfe^’t  i 
manner  from  three  narrow  rolls  of  paper  and  so  few  stereotype  plates,  composition  rollers 
and  working  parts. 

The  number  of  columns  can  be  varied  at  will. 


We  have  one  MODEL  14  LINOTYPE  Serial  No,  23364,  and  one  MODEL  19,  LINOTYPE,  Serial  No.  21545,  with  full  equipment,  each 

equipped  with  Electric  Pot  and  individual  motor  drive  for  110  volt,  60-cycle,  single-phase. 

These  machines  have  had  very  little  use  and  for  all  practical  purposes  are  as  good  as  new. 

Also  one  each  MODEL  5  and  MODEL  6  LINOTYPE,  and  STYLE  A  INTERTYPE,  with  individual  motor  drive  equipment  to  suit.  The 

Model  6  is  in  excellent  running  condition  and  the  Model  5  and  Style  A  Intertype  have  been  rebuilt  by  one  of  the  best  Linotype  Experts  on  the 

Continent,  and  we  guarantee  them  for  all  practical  purposes  as  good  as  new. 

Each  machine  quoted  includes  full  factory  equipment  and  we  have  a  lot  of  extra  magazines,  matrices  and  other  equipment  for  the  different 
machines. 

All  machines  of  American  manufacture  re-enter  the  United  States  duty  free. 


TORONTO  TYPE  FOUNDRY  COMPANY,  Limited 

York  &  Wellington  Streets,  Toronto,  Canada 
MONTREAL  WINNIPEG 


REGINA 


BRANCHES 


Editor  &  Publisher  for  September  4,  1920 
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Oeorgk  H.  Pef.t,  aged  53,  newspaper 
man  and  lawyer,  died  suddenly  August 
27  at  Washington,  D.  C.  During  the 
war,  Mr.  Pcet  was  one  of  the  .Associated 
Press  representatives  at  the  State  I>e- 
partment  and  had  many  close  friends  in 
the  diplomatic  corps.  Shortly  before  the 
Peace  Conference,  he  went  to  Paris, 
where  he  acted  as  adviser  to  the  French 
Government  on  .American  press  matters. 
Returning  he  joined  the  Washington 
staff  of  the  Xew  York  Sun.  He  had  re¬ 
ceived  decorations  from  the  French, 
Swedish  and  Greek  governments. 

Dr.  George  L.  Mii.i.er,  who  in  1865 
founded  the  Omaha  Herald,  which  later 
became  the  World-Herald,  died  in 
Omaha  .August  28th.  He  was  born  in 
Boonton,  N.  Y.,  in  1831,  practiced  medi¬ 
cine  in  Syracuse  and  in  1854  he  moved 
to  Omaha.  Soon  after  the  close  of  the 
Civil  War,  he  established  the  Omaha 
Herald. 

Romi.ev  V'irgii.  Simmoxs,  editor  and 
publisher  of  the  Westby  (Montana) 
News,  (lied  recently,  after  an  illness  of 
several  months. 

Miss  J.\ne  .A.  McMi  i.i.ex.  aged  62. 
sister  of  Roliert  McMullen,  president  of 
the  McMullen  .Advertising  Company, 
Xew  York,  died  .August  31  in  Xew  York 
after  a  prolonged  illness. 

Ci.iNTON  I-'rench  Moss,  former  as- 


sas  City,  who  died  in  England  October 
7,  1918,  while  a  sergeant  in  the  tank 
corps,  was  buried  last  week  in  Kansas 
City. 

Dr.  H.  W'.  Robey,  aged  78,  author, 
founder  of  the  Kansas  Authors’  Club, 
writer  of  medical  text  books  and  arti¬ 
cles  for  magazines,  and  one  of  the  in¬ 
ventors  of  the  Remington  typewriter, 
died  in  Topeka,  Kan.,  last  week. 

Leo  Berg,  for  many  years  editor  and 
publisher  of  the  Marshfield  (Wis.) 
Times,  now  the  Marshfield  Hub,  died  last 
week  following  an  operation  for  appen¬ 
dicitis. 

Martin  Lepp,  70,  former  reporter  for 
the  Detroit  Free  Press,  died  in  Detroit 
last  week. 


F.  A.  Thompson  Dead 

Westfield,  Mass. — Frederick  A. 
Thompson,  aged  92,  one  of  the  oldest 
paper  makers  in  this  part  of  the  country 
died  -August  26.  He  was  president  of 
the  Crane  Paper  Company  here  for 
many  years. 


Mason  Edits  New  Kansas  Paper 

Kansas  City,  Kan. — .After  a  layoff 
of  ten  years  from  the  newspaper  busi¬ 
ness,  W.  P.  Mason  has  assumed  charge 
of  his  son-in-law''s  new  publication,  the 
Ottawa  ( Kan.)  Graphic,  recently  pur¬ 
chased  by  E.  H.  -Atchely,  publicity  man- 


BIG  PAPER  MERGER  IS  DENIED 


Dodge  and  Lord  Beaverbrook  Know 
Nothing  of  It,  They  Say 

Philip  T.  Dodge,  president  of  the  In¬ 
ternational  Paper  Company,  this  week 
denied  reports  that  his  company  was 
party  to  a  “giant  merger  of  paper  and 
pulp  interests  in  Canada.”  Mr.  Dodge 
said : 

“The  International  Paper  Company  is 
not  proposing  to  part  with  its  mills,  their 
control  or  the  sale  of  its  products.  In 
addition  to  its  various  newsprint  mills 
in  the  United  States,  it  is  now  pushing 
to  completion  at  Three  Rivers,  Canada, 
a  mill  with  a  capacity  of  240  tons  a  day. 
It  is  expected  that  this  mill  will  be  in 
operation  during  the  summer  or  fall  of 
1921.” 

Lord  Beaverbrook.  proprietor  of  the 
London  Daily  Express,  when  seen  in 
Montreal  denied  knowledge  of  any  “great 
pulp  and  paper  merger.” 


Kansas  City  Wants  A.  A.  A.  A.  Meeting 

Ka-nsas  City. — Backed  by  the  Kan¬ 
sas  City  Chamber  of  Commerce,  the 
Kansas  City  .Advertising  Club,  the  four 
daily  newspapers.  Post,  Journal,  Star, 
and  Times,  and  by  several  advertising 
agencies  of  this  city,  Wallace  F,  Ferry, 
of  the  Ferry  Hanly  .Advertising  .Agency 
here,  has  been  appointed  head  of  a 
committee  to  attend  the  .American  .As¬ 


sociation  of  .Advertising  .Agencies’  Con¬ 
vention,  to  secure  the  1921  convention 
for  Kansas  City. 


Legion  Checks  Up  Finn  Paper 

Portland,  Ore. — The  .American  Le¬ 
gion  of  Oregon  has  instituted  an  inves¬ 
tigation  of  the  Toveri,  Finnish  news¬ 
paper  at  .A.storia,  two  editors  of  which 
were  convicted  during  the  war  of  violat¬ 
ing  the  espionage  act.  William  S.  Gil¬ 
bert.  state  commander  of  the  Legion, 
delegated  Jesse  R.  Hinman  of  .Astoria 
to  check  up  on  the  present  attitude  of 
the  paper  toward  the  government. 


Business  Editors  Meet  Oct.  20-22 

The  .Associated  Business  Papers’  an¬ 
nual  convention  will  be  held  this  year 
in  Xew  York,  October  20,  21  and  22. 
The  national  conference  of  Business 
Paper'  Editors  w'ill  hold  its  annual 
meeting  jointly  with  the  publishers. 
The  annual  banquet  is  scheduled  for  the 
night  of  October  21. 


Cuts  Paper  Till  Car  Arrives 

Independence,  Kan. — Inability  to  se¬ 
cure  paper,  due  to  failure  of  a  car  to 
arrive  promptly,  caused  the  Indepen¬ 
dence  Reporter  to  reduce  its  size  two 
pa.ges  daily.  The  car  load  was  ordered 
in  March,  and  due  a  month  ago.  Mill 
officials  said  they  were  unable  to  secure 
cars  enough  to  handle  their  orders. 


sistant  advertising  manager  of  Peet  ager  for  the  Cleveland  Traction  Corn- 
Brothers  Manufacturing  Company,  Kan-  pany. 


DES  MOINES 
FACTS 


Population  within  city  limits .  126,468 

(469^  inrrease  in  10  years) 

City  Circulation  Daily  Register  and 

Tribune  .  4C972 

(30,010  Evening  -11,962  Morning) 


City  Circulation  Sunday  Register. 


29,486 


Population  of  Des  Moines  trading  ter¬ 
ritory  . over  1,(900,000 

Circulation  Daily  Register  and  Tribune  111,970 

(.50,918  Evening  61,022  .Morning) 

Sunday  Register  .  82,251 

(Circulation  figures  are  paid  averages  for  6  months  ending 
March  31,  1920.  Member  A.  B.  C.) 


The  Register  and  Tribune  and  The  Sunday  Register 
have  the  largest  circulations  in  the  Des  Moines  trade 
territory  of  any  newspaper  or  other  advertising 
medium. 


I.  A.  KLEIN 
Metropolitan  Tower 
New  York 


REPRESENTATIVES 

JOHN  GLASS  W.  R.  BARANGER  CO. 

^  .  San  Francisco 

Peoples  Gas  Bldg.  Los  Angeles 

Chicago  Seattle 


Supply  the 

Missing  Link  between 
Distribution  and  Sales. 

Concerning  Tomato  Catsups  in  Baltimore, 
an  investigation  of  the  market  shows  that  a 
certain  manufacturer  has  successfully  built  up 
a  popularity  for  his  product  that  makes  it  the  big 
seller  here. 

This  climb  to  Leadership  has  been  largely  due  to  a 
thorough  and  intimate  knowledge  of  the  market — a 
knowledge  that  has  proven  a  welding  link  in  the 
chain  of  distribution  and  sales. 

Supply  the  missing  link  in  the  case  of  YOUR  Catsup! 
Supply  it  through  the  Merchandising  Bureau  of  Baltimore’s 
great  evening  paper,  The  NEWS!  (2o-ordinate  this  informa¬ 
tion  with  active  sales  efforts,  along  with  intensified  advertising 
in  the  NEWS,  and  make  your  product  second  to  none  in  this 
market  in  distribution  and  sales!  The  NEWS  has  a  daily 
circulation  of  loo.ooo;  87,000  of  these  will  carry  your  message 
through  Baltimore  city  where  there  are  90,000  homes  occupied 
by  White  people  who  speak  English. 

Our  report  on  Tomato  Catsup  gives  the  number  and 
names  of  brands  in  Baltimore  market,  leaders,  per¬ 
centage  of  sales  and  distribution,  activity  ratings, 
reports  of  •wholesale  firms  and  retail  merchants, 
etc.,  etc.  If  you  -want  a  copy  request  it  of  us 
upon  your  business  letterhead. 

The  Baltimore  News 


Goes  Home  and  Stays  Home 


DAN  A.  CARROLL 
Eastern  Representative 
Tribune  Building 
New  York 


J.  E.  LUTZ 

Western  Representative 
First  Nat’l  Bank  Bldg. 

(Chicago 


Advertising  Manager 
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TIPS  FOR  AD  MANAGERS 


St  HUMAN  Advertising  Company,  114 
Xorth  Dearborn  street,  Chicago.  Han¬ 
dling  advertising  for  the  U.  S.  Tractor 
&  Machinery  Company  of  Menasha, 
Wis. 

Snodgrass  &  Gayness,  Inc.,  489  Fifth 
avenue.  New  York.  Handling  adver¬ 
tising  for  Fageol  Motors  Company,  Oak¬ 
land,  Cal.;  and  Osgood  Lens  &  Supply 
Company,  Chicago. 

Thomas  F.  Logan,  Inc.,  680  Fifth 
avenue.  New  York.  Planning  campaign 
in  which  trade  papers  and  newspapers 
will  he  used  for  Steatide  Electric  Prod¬ 
ucts  Company. 

N.  W.  Ayer  &  Son,  300  Chestnut 
street,  Philadelphia.  Handling  adver¬ 
tising  the  Wood  Shovel  &  Tool  Com- 
jtany,  Piqua,  Ohio. 

Manternach  Company,  100  Morgan 
Bldg.,  Buffalo,  N.  Y.  Handling  adver¬ 
tising  for  Hunter  .-Vrms  Company,  I'nl- 
ton,  N.  Y. 

Deatel  Advertising  Service,  Glenn 
Bldg.,  Baltimore.  Planning  general 
newspaper  campaign  for  Bowers  & 
Ottenheimer,  Baltimore,  “Royal  Bard" 
cigars. 

J.  Horace  Lyti.e  Advertising  Com¬ 
pany,  Dayton,  Ohio.  Planning  national 
campaign  for  Dayton  Automobile  Wheel 
Company,  Dayton. 

Sweet,  Thompson  &  Phei.ps,  Trans- 
liortation  Bldg.,  Chicago.  Handling  ad¬ 
vertising  for  the  Seeley  Chemical  Com¬ 
pany,  Hau  Claire,  Wis. 

llo.MER  McKee  Company,  Inc.,  Kahn 
Bldg.,  Indianapolis.  Handling  account 
of  American  Metals  Corporation,  In¬ 
dianapolis. 

Lord  &  Thomas,  Inc.,  5  S.  Wabash 
avenue,  Chicago.  Handling  advertising 
for  Charles  .Mshuler  Manufacturing 
Company,  Racine,  Wis.,  men's  shirts. 

Ecgene  McGucki.n  Co.mpany,  1211 
Chestnut  street,  Philadelphia.  Handling 
advertising  account  of  Willys  Corpora- 
tiiai,  Elizabeth,  N.  J.  “Chrysle  Si.x” 
motor  car. 

Greig  &  Ward,  Inc.,  104  South  Mich¬ 
igan  Blvd.,  Chicago.  Orders  for  15,000- 
line  schedules  for  Bloch  Bros.  “Wizard" 
c'garette  advertising  arc  now  l>eing  pre¬ 
pared  for  Detroit,  Cleveland  and  Toledo 
papers.  New  magazine  and  newspaper 
orders  for  “Virginia  Sweet  Pancake 
Flour,"  Fishback  Co.,  Indianapolis,  also 
arc  being  forwarded. 

Wii.i.iAM  Henry  Baker.  Guardian 
Building,  Cleveland,  has  secured  the  ac¬ 
count  of  the  Bloomlield  Comiiany,  skirt 
manufacturer,  Cleveland. 

Scott  &  Scctt,  Inc.,  220  W.  42d  st.. 
New  York.  Placing  advertising  in  mail 
orf’er  publications  for  Calhoun  Watch 
Company,  New  York  City. 

X.  W.  Aver  &  Son,  300  Chestnut  st., 
F’hiladelphia.  Planning  a  national  ad¬ 
vertising  campaign  for  the  Ihiited  States 
Printing  and  L'thographing  Company, 
Cincinnati.  Brooklyn  and  Baltimore. 

loi'N  S.  King  Company,  Guanlian 
Building.  Cleveland  ll.Tidling  advertis¬ 
ing  for  Lion  Knitting  Mills  Company. 
Cleveland. 

LaPorte  &  .Ai'stin,  261  Broadway. 
Xew  York.  Renorted  to  be  handling  ad¬ 
vertising  for  Wallace  Motor  Products 
Corp.,  Xew  York. 

H.  E.  Lesan  .Vdvertising  .\gency. 
440  l-'ourth  avenue.  Xew  York.  Placing 
orders  with  some  Xew  York  City  news¬ 
papers  for  Bankers’  Ink  Corporation. 
1482  Broadway,  Xew  York. 

Liberty  .'\dverti.sing  Agency,  149 
I'ifth  avenue,  Xew  York.  Placing  or¬ 
ders  with  newspapers  fr  r  Red  Book 
Magazine,  Septemlier  issue. 


Lord  &  Thomas.  Times  Building, 
Xew  York.  Making  contracts  with 
newspapers  for  Dictograph  Products 
Corp.,  220  W.  42d  street,  Xew  York. 

McKinney  Company,  58  E.  Washing¬ 
ton  street,  Chicago.  Reported  to  be 
handling  advertising  for  Ruggles  Truck 
Company,  Alma,  Mich. 

Robert  McMci.len  Company,  522 
Eifth  avenue,  Xew  York.  Placing  or¬ 
ders  with  Pennsylvania  newspapers  for 
Corn  h'ix  Company,  161  Springlield  ave¬ 
nue,  Newark,  N.  J. 

Meredith  &  Company,  410  Cannon 
place,  Troy,  X.  Y.  Reported  will  place 
advertising  for  Allen  Glove  Company, 
Gloversville,  N.  Y. 

Harry  C.  Michaels,  113  Lexington 
avenue,  Xew  York,  .\gain  placing  or¬ 
ders  with  newspapers  or  Liebig  Extract 
Company,  Inc.,  Francis  Draz  &  Com¬ 
pany,  “Red  Cross  Bouillon  Cubes,” 
Fuller  Building,  Xew  York. 

E.  P.  Remington  .Agency,  1280  Main 
street,  Buffalo,  N.  Y.  .\gaiu  making 
contracts  with  newspapers  for  Foster 
Milburn  Companv,  “Doan's  Kidney 
Pills,”  Buffalo,  N.'Y. 

Scott  &  Bowne,  “Scott’s  Emulsion,” 
Watsessing  Station,  Bloomfield.  X.  J., 
again  renewing  contracts  direct  with 
newspapers. 

Albert  B'rank  &  Co.,  14  Stone  street. 
New  York,  and  Doremus  &  Company, 
{Continued  on  l^agc  29) 


Keeping  Up  With 
The  Times 


A  1<ACT  A  WEEK 


W'ashiiifvton,  1).  C.. 
is  now  the  14th  city  in 
size  and  first  in  impor¬ 
tance  in  many  ways. 

4'  h  e  Washington 
4'  1  M  hi  S  has  nearly 
doubled  its  circulation 
since  the  lO-year-at^o 
census  and  is  the  only 
newspaper  in  the  Dis¬ 
trict  of  Columhia  sell- 
im>‘  for  3  cents  dailv. 


The  Washington  Times 

WASHIXGTOX,  D.  C. 


The  State  Above 
The  Average 


There  is  always  a  temptation  on  the  part  of 
national  advertisers  to  do  things  by  “averages.” 

Let  us  emphasize  that  this  rule  must  not  apply 
to  West  Virginia. 

West  Virginia  is  a  state  above  averages.  In  the 
production  of  coal,  chemicals,  glass,  pottery,  etc.. 
West  Virginia  is  out  of  the  ordinary. 

It  is  the  “specialist”  state  in  these  lines.  The 
successful  space  buyer  knows  the  power  that  lies  in 
the  word  “specialist.” 

Compare  the  number  of  cities,  the  number  of 
papers,  the  population  of  the  cities,  the  circulation 
of  the  papers,  the  wealth  per  capita  and  the  adver¬ 
tising  rates^  and  you  can  draw  your  own  con¬ 
clusions. 

Such  conclusions  will  lead  to  a  campaign  of 
advertising  this  fall  in  the  following  list  of  news¬ 
papers. 


R.Tte 

R.ite 

for 

for 

Circu- 

.t.ODO 

.s.ooi) 

lation  lines 

lines 

Bluefteld 

Martinsburg 

tTelegraph  . 

Ch.-rleston 

(M) 

4,800 

.025 

*Joumal  . 

(E) 

3,209 

.0129 

*Gazette  . 

(M) 

I4,81Z 

.05 

Parkersburg 

*Gezettc  . (S) 

•Daily  Mail . (EAS) 

15,189 

9,234 

.05 

.04 

“fNews  . 

(M) 

5,525 

.02 

Ch'rksburg 
*Expcnert  . 

..(M) 

7,509 

i 

.025 

tNews  . 

•Sentinel  . 

.  (S) 

.  (E) 

5,525 

5,886 

.02 

.017 

tTelegram  . 

.(E) 

7.20fi 

.035 

Wheeling 

tTelegram  . 

..(S) 

8,79fi 

.035 

Fciriror.'t 

tinteliigencer  .... 

(M) 

12,069 

.04 

'"West  Virginian 

..(E) 

4,S34 

.03 

•News  . 

..(E) 

13,187 

.06 

tTimes  . 

..(M) 

6,218 

.03 

“News  . 

.  (S) 

18,267 

.07 

Grofton 

TSontinel  . 

..(E) 

1,992 

.014 

Huntington 

tGoveninient  Statements, 

■Apr.  1, 

1920 

*Her<Jd-Disp«.tch 

.(M) 

10,404 

.035 

1  *.A.  B.  C.  Reports, 

*  H  erald-  Disp&tc  h 

..(S) 

10,854 

.035 

-Apr. 

1,  1920 
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Tlua  page  U  a  regular 
Weekly  Feature  of 
Editor  &  Publiaher, 
deroted  exclusively 
to  tke  interests  of 
tlse  newspaper  ad- 
vertiaing  manager. 


THE  ROUND  TABLE 

[Conducted  under  the  auspices  of  the  Newspaper  Department  of  the  A.  A  C.  of  W.] 


Criticism  of  any  art¬ 
icle  or  contributions 
should  be  sent  Fred 
Millis,  News  Build¬ 
ing,  Indianapolis. 


Many  New^Mipers  Accept  Business  Direct  from  Manufacturer 
Allowing  Agency  Commission 


By  FRED  MILLIS 


T^ESPITE  all  the  publicity  and  propa- 
^ganda  and  resolutions  of  recent 
years,  many  newspapers  continue  to  ac¬ 
cept  business  direct  from  manufacturers 
less  the  agency  commission  through  the 
back  porch  while  presenting  smiling  clean 
faces  to  the  agencies. 

.Approximately  52  per  cent  of  the  news¬ 
papers  of  America  admit  that  they  are 
rate  cutters.  How  many  of  the  other 
48  per  cent  allow  agency  discounts  direct 
to  manufacturers  but  still  retain  enough 
self-respect  to  refrain  from  admitting  it 
is  problematical. 

Ten  per  cent  did  not  answer  this  part 
of  the  questionnaire,  from  which  it  can 
be  assumed  that  they  do  accept  some 
business  direct.  Thirty-eight  per  cent 
of  the  700  newspapers  make  the  positive 


PERSONAL  CORNER 


^  EORGE  B.  COOPER,  vice-president 
^  for  Canada  of  the  Newspaper  De- 
jiartment,  started  life  making  candy.  He 
writes:  "f  was 
lK)rn  on  an  On¬ 
tario  farm.  My 
ti  r  s  t  business 
connection  was 
with  a  large  con¬ 
fectionery  firm 
in  Toronto.  I 
left  this  com¬ 
pany  after  four 
years  to  open 
up  a  manufac¬ 
turers’  agency  in 
Edmonton.  After 
arriving  in  the 
city  and  looking 
fiver  the  field  1  came  to  the  conclu¬ 
sion  that  the  place  was  not  sufficiently 
large  to  ensure  the  success  of  such 
a  venture.  After  disposing  of  the 
goods  already  on  order  I  saw  a  want  ad 
in  the  Edmonton  Journal  for  a  man  to 
take  charge  of  the  collection  department. 
My  application  for  this  position  was  ac¬ 
cepted.  A  few  months  later  a  vacancy 
ficcurred  on  the  advertising  staff,  which 
was  offered  me  and  I  accepted. 

“It  was  then,  as  solicitor,  that  I  got 
my  first  experience  in  advertising.  In 
less  than  two  years  I  was  given  charge 
of  the  local  field,  at  that  time  the  Jour¬ 
nal  was  a  very  poor  second  in  volume 
of  local  business  carried.  It  took  just 
three  years  for  the  Journal  to  take  the 
lead.  It  was  on  March  1,  1918,  that  I 
was  appointed  manager  of  advertising, 
the  position  I  now  hold. 

“I  am  a  charter  member  of  the  Ki- 
wanis  Qub  in  Edmonton,  also  executive 
secretary  of  the  advertising  section  of 
the  Board  of  Trade  and  Chamber  of 
Commerce.  The  Journal’s  organization 
is  composed  of  young  men,  which  might 
be  expected  in  this,  a  young  man’s  coun¬ 
try.  It  has  only  been  through  the  en¬ 
thusiastic  co-operation  of  each  depart¬ 
ment  that  the  Journal  has  attained  the 
place  it  now  holds.” 


statement  that  they  do  not  depart  from 
their  foreign  rate  cards  in  any  particular. 

These  figures  are  taken  from  a  care¬ 
ful  check  of  answers  from  questionnaires 
filled  by  nearly  seven  hundred  news¬ 
papers,  less  than  half  of  whom  are  mem¬ 
bers  of  the  Newspaper  Department,  and 
not  including  all  members  of  the  Depart¬ 
ment.  It  shows  that  there  is  a  great 
deal  of  room  for  improvement  in  news¬ 
paper  business  office  methods  before  the 
publishing  business  arrives  to  the  1920 
plane  of  practically  every  other  line  of 
business. 

Here’s  the  list  of  accounts  that  are 
sliding  by  direct  from  the  manufacturer 
with  an  agency  commission  unlawfully 
deducted  in  many  of  the  papers.  Royal 
Baking  Powder  heads  the  list.  Then 
comes  Walter  Baker’s  Cocoa.  Then  in 
ranking — to  the  shame  of  it  for  news¬ 
papers  in  general — comes  a  long  list  of 
patent  medicines  and  proprietary  reme¬ 
dies,  most  of  which  are  not  even  accept¬ 
able  under  any  consideration  by  most 
new'.spapers  thlh  make  even  an  attempt 
to  censor  their  advertising  columns : 
Peruna,  Castoria.  Swift’s  Specific,  Cald¬ 
well's  Pepsin  Syrup,  Vapo-Rub,  Tan  Lac 
and  on  they  go. 

Douglas  Shoe  and  Newark  Shoe  seem 
to  be  able  to  slip  in  the  side  door  too. 
Why  Walk  Over  should  be  denied  the 
privilege  by  these  weak-kneed  papers  is 
hard  to  see. 

Large  and  Small  Do  It 

Accepting  business  direct  from  national 
advertisers  with  the  agency  discount  al¬ 
lowed  isn’t  peculiar  to  either  small  papers 
or  large  papers,  leading  papers  or  weak 
papers.  There  seems  to  be  taint  running 
through  the  whole  organization. 

In  fact,  there’s  many  a  newspaper  that 
hasn’t  arrived  yet  that  is  rigidly  watching 
that  no  manufaettirer  cuts  second  base 
on  the  agency,  while  his  more  prosperous 
competitor  is  taking  them  all  as  they 
come  along,  any  way  to  get  ’em,  and  yet 
is  considered  almost  a  must  paper  by 
the  agency  man. 

This  is  the  most  ridiculous  situation  in 
the  world.  There  is  no  defense  for  the 
practice.  The  fact  that  some  newspapers 
absolutely  will  not  give  a  commission  to 
other  than  a  recognized  agency  shows 
that  it  can  be  done.  The  fact  that  Royal 
Baking  Powder  does  run  in  at  least  five 
papers  in  this  country  at  gross  rates 
without  discount  shows  that  the  paper 
that  gives  the  discount  is  tearing  down 
its  own  business  structure. 

The  recognized  agencies  should  take  a 
stronger  stand  on  this  question,  because 
the  acceptance  of  business  from  manu¬ 
facturers  at  discounts  can  be  stopped  by 
them.  The  agency  men  know  the  firms 
that  are  working  on  the  newspapers  for 
off-side  discounts.  They  know  the  ac¬ 
counts  that  are  running  at  preferential 
rates.  Most  of  them  know  the  papers 
that  are  absolutely  refusing  to  accept 
business  on  other  than  the  accepted  basis. 

Yet  the  agency  men  are  making  no  ef¬ 
fort  to  hold  up  the  hands  of  the  honest 


publisher,  who  plays  the  game  with  them. 

Newspaper  business  methods  are  rapid¬ 
ly  clearing  up,  but  this  acceptance  of 
business  from  house  agencies  or  even 
direct  without  any  pretense  of  house 
agency  should  be  stopped  at  once  by 
all  newspapers. 

Our  answer  to  the  inquiring  publisher 
is  for  him  to  show  his  independence  by 
refusing  their  business.  You  would  sim¬ 
ply  be  cutting  your  rate  15  per  cent. 

The  15  per  cent  is  a  commission  and 
not  a  trade  discount.  It  is  perfectly  all 
right  for  a  national  advertiser  to  place 
advertising  direct  if  they  want  to,  but 
that  does  not  entitle  them  to  a  commis¬ 
sion  which  you  would  give  a  salesman 
for  bringing  that  business  into  the  office. 
Wouldn’t  it  be  just  as  logical  for  the 
newspaper  to  give  the  advertiser  the  5 
per  cent  or  10  per  cent  that  he  pays  his 
foreign  representative? 

It’s  a  wonder  that  some  brass-lined 
patent  medicine  promoter  hasn't  thought 
of  that  as  the  basis  of  another  slice  off 
the  published  rate.  And  the  shame  of  it 
is  that  some  weak-kneed  publishers  would 
still  be  afraid  to  lose  the  business  and 
would  come  on  in. 

Fortunately  the  newspaper  business  is 
improving  greatly  in  its  methods.  Amer- 


THE  QUESTION 

64TTOW  many  newspapers  allow 
-■■■■■  the  15%  commission  to  direct 
national  advertisers?  We  have  re¬ 
cently  lost  2  contracts  with  large 
medical  advertisers  because  we  re¬ 
fused  to  allow  them  15%  commis¬ 
sion.  We  would  like  to  see  this 
discussed  on  your  page,  ‘Advertising 
Managers’  Round  Table.’  ” 

This  letter  of  inquiry  from  a  news¬ 
paper  advertising  manager  is  the 
basis  of  discussion  for  this  article. 
There  are  some  pretty  pointed  state¬ 
ments  made  here.  It  will  pay  you 
to  read  this  carefully. 


ican  publishers  are  in  a  thousand  per 
cent  better  position  than  those  of  Great 
Britain.  Yet  there  is  still  much  room  for 
improvement. 

Committee  Could  Help 

It  has  been  suggested  that  the  Com¬ 
mittee  on  Agency  Relations  of  the  News¬ 
paper  Department  go  into  this  question 
fearlessly  and  aggressively.  A  strong 
stand  by  this  committee  backed  by  pub¬ 
licity  would  cure  the  disease  in  a  few 
months’  time.  The  personnel  of  this  com¬ 
mittee  are :  M.  E.  Fo.ster,  chairman ; 
Arthur  Newmyer,  Bert  N.  Garstin,  Frank 
D.  Webb  and  George  M.  Burbach.  Inci¬ 
dentally  this  is  the  committee  which  was 
authorized  to  draft  a  “Standard  of  Prac¬ 
tice”  for  publishers  of  cooperative  mer¬ 
chandising  work. 


TAIL  TO  WAG  DOG 

“The  Newspaper  Department  used  to 
be  the  dog’s  tail  of  the  A.  A.  C.  of  W. 
The  tail  will  soon  be  wagging  the  dog 
if  the  Department  grows  as  much  in 
membership  and  usefulness  during  the 
next  year  as  it  has  grown  during  the 
past  year,”  writes  H.  E.  Drier,  advertis¬ 
ing  manager  of  Oklahoman  and  allied 
publications  of  Oklahoma  City. 


Two  More  Entrants  in 
Dealer  Publication 
Contest 


'T'HE  Co-Operator,  issued  monthly  for 
the  last  six  years  by  the  Chicago 
Tribune,  has  been  entered  in  the  dealer 
publication  contest  of  the  Newspaper 
Department.  The  Tribune  says;  “Many 
newspapers  have  gotten  out  dealer 
organs  since  the  Tribune  founded  the 
Co-Operator,  but  there  is  no  other  like 
it.  It  has  never  carried  advertisements 
of,  nor  editorial  puffs,  for  Tribune  ad¬ 
vertisers.  It  has  never  boosted  the 
Tribune.  It  has  been  operated  on  a 
basis  of  genuine  service  to  retailers.” 

Another  entrant  is  “The  News,  Jr.,” 
published  by  the  Batavia  (N.  Y.)  Daily 
News.  It  is  a  three-columns  pony 
newspaper  filled  with  interesting  mer¬ 
chandising  talks.  Incidentally  it  boosts 
Batavia  and  advertising  in  the  Batavia 
News. 

secret  committee  will  rank  the 
standing  of  the  publications. 


WHAT  IS  PAID  ADVERTISING? 

The  following  letter  has  been  re¬ 
ceived  : 

“To  Editor  &  Publisher:  The  que.s- 
tion  has  arisen  among  newspapers  as  to 
what  is  ‘Paid  .Advertising,’  the  point  at 
issue  being  whether  or  not  a  newspaper 
can  construe  as  ‘Paid  Advertising’ 
space  inserted  in  their  paper  in  exchange 
for  certain  service  rendered. 

“F'or  instance,  if  a  newspaper  accepts 
pianos,  automobiles,  scholarships,  space 
on  moving  picture  screens,  etc.,  in  ex¬ 
change  for  advertising  space,  would  you 
construe  advertising  so  inserted  as 
“Paid  Advertising”? 

«  *  iK 

The  interpretation  of  the  Newspaper 
Department  is  that  any  matter  run  in  a 
paper  other  than  nezvs  is  advertising  and 
unless  it  is  evident  at  a  glance  that  it  is 
advertising,  set  in  display  type  or  placed 
in  boxes  or  with  cut-off  rules,  it  must 
be  labeled  with  the  word  "Advertising.” 
The  rulings  of  the  Post  Office  Depart¬ 
ment  do  not  use  the  word  "money”  as 
pay  for  advertising,  but  instead  use  the 
word  "consideration.”  Consideration 
means  anything  of  value. 


NEWMYER  FOR  STEWART 


rpHE  following  statement  was 
■*-  made  by  Arthur  Newmyer 
of  the  New  Orleans  Item  follow¬ 
ing  the  election  of  Rowe  Stewart 
as  president  of  the  A.  A.  C.  W. ; 

“I  know  that  Rowe  will  make 
good  100  per  cent,  and  I  hope  that 
he  will  bring  to  the  newspaper 
fraternity  thereby  the  recognition 
that  we  are  entitled  to  in  the 
A.  A.  C.  W.  movement.  Rowe 
Stewart  will  have  my  whole¬ 
hearted  support  in  every  thing  he 
wants  to  do.  I  am  particularly 
pleased  with  his  formal  statement 
in  a  recent  issue  of  Editor  &  Ptre- 

LISHER  ” 
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EASY  TALK 

BY  PHILIP  R.  DILLON 


The  Railroad  Editor — I  have  in 
hand  a  published  letter  written  by  A. 
W.  Munkittrick,  associate  editor  of 
Erie  Railroad  Magazine,  telling  about 
old  times  when  he,  Munkittrick,  was 
the  “railroad  editor”  of  the  New  York 
Evening  Sun,  back  in  the  ’80’s  or  early 
Ws.  I  look  with  Munkittrick  through 
the  purple  haze,  back  to  the  antfc-tango 
period,  and  remember  the  daily  news¬ 
paper  railroad  editor,  or  rather  re¬ 
porter,  in  Chicago,  St.  Louis,  Cleveland, 
Cincinnati  and  Buffalo.  He  was,  indeed, 
i  an  important  member  of  the  staff.  He 
covered  the  railroad  news  centers  as 
tlioroughly  as  the  men  who  did  “police” 
and  “courts.”  And  now  he  is  extinct — 
in  New  York.  But  New  York  does  not 
I  set  the  fashion  of  newspaper-making — 
I  not  nowadays,  thank  goodness. 

Does  the  railroad  editor  still  live,  in 
the  Middle  West,  and  other  parts?  I 
I  remember  Frank  Gregg,  who  was  the 
railroad  reporter  of  the  Cleveland 
Press  in  the  middle  ’90’s.  He  married 
the  daughter  of  Lozier  the  bicycle 
f  manufacturer,  and  when  the  bicycle 
’  makers  turned  to  automobiles,  Lozier 
j.  and  Gregg  went  into  automobiles.  Did 
E  other  railroad  editors  go  into  the  auto- 
t  innhilc  game?  Then  came  the  rise  of 


railroad  magazines,  a  good  sort  of 
house  organ,  except  Frank  A.  Munsey’s 
“Railroad  Man’s  Magazine,”  which  was 
created  by  Bob  Davis,  about  the  be¬ 
ginning  of  the  present  century. 


Everett  Tribune  Brings  $10,750 

Everett,  Wash. — The  assets  of  the 
Everett  Morning  Tribune,  which  ceased 
publication  some  time  ago,  were  recently 
sold  at  public  auction  to  the  Post  Land 
Company  for -$10,750.  The  only  other 
bid  was  made  by  E.  E.  Beard,  who  for¬ 
merly  published  a  weekly  newspaper  at 
Yancouver,  Wash.  Sttiart  Taylor,  one 
of  the  stockholders  of  the  Morning 
Tribune  Company,  is  a  stockholder  of 
the  Post  Land  Company. 


Air  Honeymoon  in  Seattle 

Se.attle. — Two  popular  journalists  of 
Victoria,  B.  C.,  were  the  principals  in  an 
aerial  honeymoon  which  had  Seattle  as 
its  destination.  They  were  Mr.  and 
Mrs.  H.  S.  Graves.  Graves  is  city  edi¬ 
tor  of  the  Victoria  Times,  while  the 
bride  is  the  society  editor  of  the  \*ic- 
toria  Colonist. 

Change*  from  Daily  to  Weekly 

Red  Bluff,  Cal. — The  Sentinel,  which 
has  been  published  since  1867,  has 
changed  from  a  daily  to  a  weekly,  un¬ 
der  the  same  name. 


ftanli  ilpposils  in  the  City  of  ytuncie  total  $8,858,991.52,  and  the 
averajie  per  capita  savinits  is  S2i2.55.  The  population  of  Muncie 
is  36,524  an  increase  of  52%  over  the  1910  census.  \f  hile  the 
wonderful  prowth  of  Muncie,  well  named  the  “Magic  City,"  started  | 
with  i.s  xas  and  oil  developments,  its  geographical  location,  ex¬ 
cellent  transfiortation  and  fine  .shipping  facilities  have  been  greatly 
responsible,  for  making  this  city  one  of  the  nation’s  manufacturing 
centers. 

,1  fair  indication  of  M unde's  prosperity  is  the  fact  that  4,770,  or 
53%,  of  Muncie’s  dwellings  are  owned  by  their  occupants;  that 
there  are  3,000  automobiles  in  daily  use;  that  170  neiv  bonus  were 
built  in  1919,  and  that  the  annual  pay  roll  of  Muncie's  workers 
is  estimated  at  $30JMH).000. 

In  addition  to  the  market  offered  by  Muncie  proper,  there  is  a 
large  potential  market  offered  in  the  agricultural  area  which  is 
part  of  Muncie's  trading  territory.  The  Muncie  Star,  the  dominat¬ 
ing  newspaper  in  this  section,  luts  prepared  an  aiudysis  of  this 
market,  which  it  will  gladly  send  to  any  national  advertiser. 

The  Muncie  Star,  The  Terre  Haute  Star  and  The  Indianapolis  Star 
offer  to  discriminating  lulvertisers  the  least  expensive  and  most 
iffective  method  of  covering  Indiana.  They  compose 

The  Star  League  of  Indiana 

The  Creates'  Combination  of  Quality  Circulation 
in  Indiana 

Eastern  Representative:  Western  Representative: 

Kelly-Smith  Company  John  Class 

Marbridge  Building,  New  York  Peoples  Gas  Building,  Chicago 

7  HE  SHAFFER  GROUP 

Indianapolis  Star  Terre  Haute  Star  Muncie  Star 

Louisville  Herald  Chicago  Evening  Post 

Rocky  Mountain  News  Denver  Times 


A  PEOPLE^ 
FULL  OF 
ENERGY 

Wisconsin,  a  state  where  wealth  seems  to  be 
increasing  more  rapidly  than  even  the  most  opti¬ 
mistic  person  would  have  dared  to  predict  a  few 
years  ago,  is  populated  by  a  people  full  of  energy. 

Ambition  bears  fruit  in  factory  and  on  the  farms. 

Mile  after  mile  of  beautiful  scenery  is  the  back 
ground  of  a  “picture  of  industry.” 

The  roaring  flames  of  the  factory  furnace  are 
beacon  lights  along  the  highway  to  ever-increasing 
wealth  and  higher  standards  of  industrial  achieve¬ 
ment. 

Picture  a  state  where  workers  ate  contented  and 
happy  and  you  picture  a  state  where  homes  are 
.omfortable. 

Such  is  Wisconsin 

It  is  in  this  state  that  advertisers  are  increasing 
their  effort  because  where  new  ideas  are  awakened, 
increased  sales  are  possible. 

The  shortest  route  to  these  people  of  energy — 
the  way  into  their  homes  is  through  the  columns 
of  the  daily  newspapers. 

Wisconsin  newspapers  are  progressive,  wide¬ 
awake  and  appealing  to  the  people  of  Wisconsin — 
your  prospects,  Mr.  Advertiser. 

Below  is  a  list  of  progressive  newspapers  ready 
and  willing  to  assist  the  national  advertiser  to  con¬ 
duct  a  successful  campaign  among  “a  people  full 
^  of  energy.” 


Circula- 

Rate  for 

tion 

5,000  lines 

♦Appleton  Post-Crescent  . 

. (E) 

7,912 

.03 

Beloit  News  . 

.....(E) 

7,630 

.035 

Eau  Claire  Leader-Telegram . 

(ME&S) 

8,083 

.035 

tFond  du  Lac  Reporter . 

. (E) 

5,000 

.03 

♦Green  Bay  Press-Gazette........ 

. (E) 

10,005 

.035 

Kenosha  Herald  . . . . 

. (E) 

3,185 

.025 

La  Crosse  Tribune  &  Leader-Press 

..(E&S) 

12,335 

.05 

♦Madison  (Wis.)  State  Journal.... 

.;(E&S) 

13,719 

.05 

Milwaukee  Journal . . . . 

. (E) 

104,659 

.20 

Milwaukee  Journal .  . 

. (S) 

95,375 

.20 

Milwaukee  Sentinel . . 

.(M&E) 

79,303 

.14 

Milwaukee  Sentinel  . . 

. (S) 

70,780 

.14 

Racine  Journal-News  . . 

. (E) 

7,839 

.045 

♦Superior  Telegram  . 

. (E) 

18,526 

.05 

Superior  (Wis.)  Sunday  Times.... 

. (S) 

10,000 

.055 

Government  Statements,  April 

1st,  1920. 

♦A.B.C.  Report,  April  1st,  1920. 
iPublishers’  Statement. 
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hOR  THE  CIRCULATION  MANAGER 

This  deiiartimiil  is  a  regular  weekly  feature  of  Editor  &  Publisher.  Suggestions 
or  Cl  ntriliutions  should  be  sent  to  Fenton  Dowling,  Editor  &  Publisher,  1115  World 
lliiildirg.  New  York. 


DO  SECTIONAL  ORGANIZATIONS 
HELP  THE  I.  C.  M.  A.? 


til'iO  tlu-  sectional  organizations  have 

^  a  tendency  to  take  away  or  keep 
circulation  inanaiiers  from  joining  the 
liUernatitmal  (  irciilation  Managers’  As¬ 
sociation  ?” 

"Xo,  I  helieve  they  serve  mrirc  as  re¬ 
cruiting  stations,”  declares  fieorRc  H. 
Reynolds  of  tlte  New  IJedford  (Mass.) 
.^tainlard.  who  is  an  ex-presirlent  of  the 
■X'ew  Kntil.ind  .Association  and  its  or- 
ttaiiizins  chairman.  “Circulation  prob¬ 
lems  di.scusserl  by  men  from  every  sec¬ 
tion  of  the  I’nited  States  and  Canatla 
is  bound  to  t<ive  the  1.  C.  M.  member¬ 
ship  a  broader  viewpoint  than  the 
smaller  flistrict  organizations.’' 

“Is  the  sectional  organization  as  .strong; 
as  (■verr” 

.\lr.  Reynolds  thinks  it  is  for  the  fol¬ 
lowing  reasons:  “1  knew  that  the  X’ew 
Knuland  meeliiiKs  continue  to  Rrow  in 


FROM  THE  SECRETARY  OF 
THE  I.  C.  M.  A. 


To  luilTOK  &  I’flil.ISIlKR  :  I 
want  to  congratulate  you  upon 
"The  Circulation  Department 
I’aKe”  you  are  now  conducting.  I 
hope  you  will  continue  granting 
the  “lirains”  of  the  newspaper 
office  as  much  space  hereafter  as 
you  have  in  the  last  few  issues. 
CLAKKXCK  F.VSTF.R. 

Circulation  ManaKcr  Peoria  (III.)  Star 
aiu!  Secretary-Treasurer  I.  C.  M.  A. 


value.  Mucli  depends  on  the  officers  in 
regard  to  keejiing  up  the  interest  in 
meetings.  Our  association  was  the  sec¬ 
ond  of  the  sectional  organizations,  hav¬ 
ing  entered  its  fourth  year  last  January 
and  is  still  going  .strong.  The  I'e-xas 
circulation  managers  organized  in  1915, 
but  for  the  past  year  or  two  has  been 
inactive.  The  X’ew  Kngland  meetings 
are  held  iti  January,  April  and  October, 
usually  at  the  City  Club,  Roston,  for  a 
one-day  ses.>ion  from  10  a.  m.  to  5  p.  m. 
( )ur  membership  now  is  49  and  our 
attendance  averages  about  22.  There 
were  24  jiresent  at  the  January  session, 
which  enrcilled  .seven  new  members. 
.X’ineteen  attended  in  .\pril  and  two 
more  new  members  were  added.  Our 
iie.xt  meeting  will  be  held  in  Hartford, 
Conn.,  on  Octeffier  20.” 

*  *  * 

LETTER  THAT  BROUGHT  RESULTS 

bred  1.  Cook,  circulation  manager  of 
The  Scranton  Republican,  sent  out  the 
letter  which  is  reproduced  below  and 
states  that  the  results  were  wonderful. 
Mr.  Co(ik  believes  in  passing  a  good 
thing  along,  and  has  asked  that  the  let¬ 
ter  be  reproduced  for  the  benefit  of 
others. 

Important  Notice 

Hf.xr  Keadkr: 

KiTective  July  I.  1920. 

A  recent  rulitivj  made  liy  the  Audit  l»ureau 
of  ('irciilation,  a  large  ainliting  concern  located 
in  the  City  of  Chicago,  III.,  who  make  a  busi¬ 
ness  of  furnishing  newspaper  circulation 
data  of  all  kinds  to  the  thousands  of  adver- 
tistrs  throughout  tlie  l*nite<l  States,  and  a 
similar  thr»*atene<l  ruling  bv  the  Cnited  States 
l*t  St  Office  has  forced  the  publishers  to  elim¬ 


inate  from  their  circulation  statements  all 
subscribers  wliose  accounts  are  in  arrears  over 
six  months. 

This  means  that  Advertisers  will  not  pay 
for  circulation  carried  by  a  newsjiapcr  whose 
subscribers  are  in  arrears  as.  stated  above. 

Your  account  to . according 

to  our  books,  will  amount  to  $ . 

C  an't  you  possibly  arrange  to  send  us  remit¬ 
tance  by  return  mail  for  the  full  amount?  Or, 
if  this  is  inconvenient,  please  make  an  imme¬ 
diate  payment,  sufficient  to  leave  the  balance 
standing,  not  over  $J.(M),  or  not  over  four 
months  in  arrears.  This  arrangement  will 
enable  us  to  claim  full  credit  f(  r  your  sub¬ 
scription  as  a  paid  subscriber. 

Trusting  you  will  ajiiireciate  our  position  in 
this  matter  and  that  you  will  exert  every  effort 
to  assist  us  in  complying  with  the  above  ruling 
and  thanking  you  in  ailvancc,  we  are. 

Yours,  very  truly, 

TIIK  S'CKANTON  KKPriilJCAN, 

I'red  I.  ('ook.  Circulation  Manager. 

P.  S. — Please  find  stamped  envelope  enclosed 
for  reply. 

Return  this  m  tice  with  your  remittance. 
iR  * 

Tlic  Soiitlu'a.steni  Circulation  Man¬ 
agers’  Association,  which  was  formed  in 
St.  Louis  in  June,  will  hold  its  first  con¬ 
vention  at  Columbus,  Cia.,  on  September 
14.  X’o  set  i)rogram  has  yet  been  an¬ 
nounced.  but  the  entertainment  commit¬ 
tee  has  provided  amusement  for  all  hours 
not  taken  up  in  the  convention  hall,  one 
feature  heing  a  trip  to  h'ort  Benning. 
John  T.  Toler,  of  the  .Atlanta  Constitu¬ 
tion,  is  i)resident  and  R.  B.  Page  of  the 
Colnmhns,  (ieorgia.  Ledger,  is  secretary- 
treasurer. 

^  * 

The  shortage  of  carrier  boys  in  Wil- 
miiigion,  X’.  ('.,  was  very  acute  for  some 
months  until  recently.  Herman  Freck 
of  the  Wilmington  Disjiatcb,  started  on 
a  plan  of  giving  $1  each  for  the  names 
of  rebahle  hoys  for  route  service.  This 
offer  was  made  to  the  carrier  force  and 
the  names  .hronght  in  were  placed  on  a 
waiting  list,  to  he  called  when  a  va- 
cai'cy  occurs.  .After  the  new  carrier 
has  heel)  on  the  route  two  weckj^  if  he 
has  pripven  to  he  a  reliable  carrier,  the 
hov  turning  his  name  in  is  givcii  one 
dollar 


TO  1.  C.  M.  A.  MEMBERS 


The  Book  of  Proceedings,  of 
the  St.  Louis  meeting  of  the  Inter¬ 
national  Circulation  Managers’  .As¬ 
sociation,  will  be  in  the  hands  of 
the  printers  in  a  very  short  time. 
It  is  the  intention  of  Secretary 
Clarence  Fyster,  of  the  Peoria 
(111.)  Star,  that  the  work  be  com¬ 
pleted  in  the  shortest  space  of  time 
possible.  This  book  will  not  be 
mailed  to  members  who  are  in  ar¬ 
rearages.  Statements  have  been 
mailed  to  the  members  whose  dues 
have  not  been  paid.  See  that  re- 
initLance  is  sent  promptly,  and  a 
copy  of  the  Book  of  Proceedings 
will  he  mailed  you  just  as  soon 
as  the  work  is  linished. 

The  meeting  at  St.  Louis,  cov¬ 
ered  every  phase  of  nevvspajier  cir¬ 
culation  work.  The  program  com¬ 
mittee  labored  long  and  hard  to 
prepare  a  program  that  would 
meet  the  approval  of  the  memher- 
ship,  and  every  man  assigned  to  a 
topic  resiionded,  the  ])apers  that 
were  prepared  and  read  at  St. 
Louis  were  the  work  of  men  who 
know,  men  who  spent  much  lime 
and  study  to  their  task,  the  discus¬ 
sions  that  took  place  after  the 
pajiers  were  pre.sented  were  re¬ 
markable. 

Matters  of  great  importance 
were  so  ably  handled  that  if  you 
don’t  .get  a  copy  yon  are  doing 
vonr  publishers  a  great  injustice. — 
The  1.  C.  M.  A.  Bulletin. 


You  read  it  in  Editor  &  Publisher. 


TBY  IT  OUT  IN 

The  Evening  Telegram 

TORONTO.  CANADA 

for  these  exceptional  reasons: — 

Oiie-fiftli  of  Ontario’s  population  is  in  Toronto. 

96'  f  of  the  eireulation  of  The  Evening  Telegram  is  in 
the  City  of  Toronto. 

Larger  eireulation  than  any  other  Toronto  daily  news¬ 
paper. 

Larger  eireulation  in  Toronto  than  any  other  tivo 
Toronto  dailies. 

But  the  greatest  of  all  these  reasons  is  the  ninety-six  per  rent,  eoneentration  of  circulation  in 
Toronto,  which  is  the  highest  percentage  of  eoneentration  for  any  daily  newspaper  in  America. 

The  Evening  Telegram 

N.  T.  BOWMAN,  Advertising  Manager 

Hepresentativen  in  I  iiitrd  States — V  erree  &  Conklin,  Inc. 

YORK  CHIC.4GO  DETROIT 

Rruntwick  Rldg.  Steger  Bldg.  II  I^afayette  Bldg. 

MEMBER  Al  DIT  BUREAU  OF  CIRCULATIONS 
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GATHERED  AT  RANDOM 


^HOSE  persons  who  judge  daily  news- 
papers  hy  the  comic  strips  they  run 
should  have  no  difficulty  in  making  their 
presidential  selections.  Senator  Hard¬ 
ing’s  Marion  Star  features  “Mutt  and 
JefT”  and  “Polly  and  Her  Pals,”  while 
(iovernor  Cox’s  Dayton  News  daily  pre¬ 
sents  “Kuhe  Goldberg’s  lioohs,”  “Polly 
and  Her  Pals”  and  “The  Clancy  Kids.” 
Why  not  make  this  presidential  election 
a  showdown  between  Bud  b'isher  and 
Rube  Goldberg? 

*  ♦  ♦ 

We  would  suggest  Roy  Moulton  as 
campaign  manager  for  Rube  Goldberg 
and  H.  1.  Phillips  to  look  after  the  in¬ 
terests  of  Bud  b'isher. 

*  ♦  * 

Tad's  friend  .Andy  says  he  will  con¬ 
tribute.  b'or  the  tij)  we  want  a  half 
from  the  man  that  gets  to  him  first. 

*  *  ♦ 

New*  That  We  Read 

The  Xew  A’ork  City  Republican  Com¬ 
mittee  is  supporting  Harding  for  Presi¬ 
dent;  Tammany  Hall  is  for  Cox. 

ate  *  ♦ 

Why  Classified  Advertisers  Go  Mad 


DOGS  AND  CATS 

Tabic  guests  accommodated.  Excel¬ 
lent  meals.  (  hiekeii  dinners  every 
Thursday.  Also  single  and  double  cor¬ 
ner  rooms.  439  Washington  avenue. 

— .\dv.  in  the  Montclair  Times. 


“.Are  your  Bed-Time  Stories  for  the 
Children  going  well  ?” 

“Not  so  very  well.  Some  editors  re¬ 
fuse  to  run  them  because  in  these  days, 
they  say,  the  children  come  in  after 
mother  has  retired.” — Hostoii  Transcript. 
*  *  ♦ 

Probably  Soft  Wood? 

The  peoide  walking  in  the  streets  wore 
rough  shoes,  some  w'ere  even  wooden. 
Not  a  smile,  not  a  sound.  Exactly  like  a 
cemetery. — Oscar  M.  Carter  in  the  New 
York  I'ivening  Post. 

♦  *  ♦ 

Circulation  Hints 

For  each  ten  subscriirtions  sent  in  hy 
any  Navy  ^’ard  worker,  we  will  give  a 
$4.50  silk  shirt  and  a  half  dozen  silk 
socks  of  your  own  selection. — The  Ship 
Builders  News.  Brooklyn. 

♦  ♦  ♦ 

Go  Git  Tm! 

La  Gr.vn’de,  Ore. — La  Grande  residents 
were  startled  by  the  following  adver¬ 
tisement  in  the  Evening  Record  : 

“$100  reward  for  the  recovery  of  the 
body  of  Hal  Short,  who  was  drowned 
June  17.  Body  can  be  identified  by  im¬ 
pediment  in  speech,  b'or  further  infor¬ 
mation  call  Leighton’s  Welding  &  Ma¬ 
chine  Shop.” 

♦  ♦  ♦ 

Shortage  Due  to  Prohibition! 

Kansas  City,  Mo. — Prohibition  must 
face  a  new  charge  before  the  bar  of 
public  opinion — it  is  one  of  the  causes 
of  the  present  shortage  of  print  paper. 
This  “serious”  charge  was  brought  by 
Ellis  R.  Jones,  secretary  of  the  Kansas 
City  Paper  House,  in  an  address  liefore 
the  Graiihic  .Arts  department  of  the 
Kansas  Citv  .Ad  Club.  The  labor¬ 
ing  man,  Mr.  Jones  declared,  now 
spent  his  evenings  at  home  and  instead 
of  spending  money  in  the  saloon,  spends 
it  for  reading — newspapers,  magazines 
and  books. 


$14,000 

SHORT-STORY  CONTEST 

PHOTOPLAY 

THE  WORiAVS  LEADING  MOVING  PICTURE  MAGAZINE 

Adds  Another  Attraction 

FICTION 

TERMS  OF  CONTEST 

Twenty-four  short  stories  will  be  accepted  for  publication 
in  Photoplay  Magazine  during  the  year  1921 

FIRST  PRIZE,  $5,000  SECOND  PRIZE,  $2,000 
THIRD  PRIZE,  $1,000  FOURTH  PRIZE,  $500 

For  the  other  twenty  stories  $250  each  will  he  paid.  All  accepted 
stories  will  he  paid  for  at  this  rate  immediately  upon  acceptance. 
Those  four  stories  adjudged  prize  winners  will  he  selected  in 
November,  1921,  and  the  balance  of  the  prize  money  will  be  paid 
on  Christmas  INe  of  1921. 

Photoplay  Magazine  reserves  no  rights  save  for  single  publication 
on  the  accepted  stories.  The  authors  retain  book,  play  and  photo¬ 
play  rights. 

Each  story  published  will  be  illustrated  by  a  popular  high  class 
illustrator. 

The  element  of  the  photoplay  is  not  to  be  considered.  Photoplay 
Magazine  wants  stories  of  unusual  strength,  love  stories,  stories  of 
romance,  humor,  adventure,  mystery.  The  Contest  is  open  to  all 
it  is  now  going  on. 

Mail  manuscripts  (typed  double  space,  Hat  or  folded). 

JAMES  R.  QUIRK,  Editor 

PHOTOPLAY 

25  West  45th  Street  New  York  City 
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INCREASED  NEWSPRINT  PRODUCTION 

Editor  &  publisher  warmly  welcomes  Sec¬ 
retary  Edward  Beck  of  the  Canadian  Pulp  & 
Paper  Association  into  its  columns  as  an  ad¬ 
vocate  of  increased  newsprint  production.  The  im¬ 
pression  seems  to  be  conveyed,  however,  in  Secre¬ 
tary  Beck’s  communication  in  this  issue  that  he 
wishes  the  increased  production  confined  to  Canada. 

Mr.  Beck  hits  the  nail,  but  not  squarely  on  the 
head  in  saying:  “If  but  a  small  part  of  the  energy 
now  l)eing  employed  in  creating  scare  stories  ♦  ♦  ♦ 
was  flevotcd  to  promoting  increased  production  of 
new^print,  which  it  might  well  be,  the  problem  which 
is  now  worrying  the  publishers  would  be  much 
nearer  a  solution.” 

But  Mr.  Beck  should  not  ignore  the  fact  that 
what  he  is  apt  to  consider  a  “scare  story”  may  have 
an  infiuence  for  increased  production.  Indeed,  it 
might  possibly  be  inferred  that  any  story  having  the 
effect  of  stimulating  an  impulse  for  increased  news¬ 
print  production  otitside  of  Canada  is  to  Mr.  Beck 
“a  scare.” 

That  ten  years  ago  practically  all  the  newsprint 
consumed  in  the  United  States  was  manufactured 
in  this  country,  while  today  two-thirds  of  it  is  man¬ 
ufactured  in  Canada,  or  from  Canadian  wood,  may 
be  a  “scare  story,”  but  it  is  hard  fact,  and  it  is  to 
the  interest  of  publishers,  statesmen,  capitalists  and 
people  of  the  United  States  to  know  it  and  face  it. 

That  during  the  last  decade  United  States  produc¬ 
tion  of  newsprint  has  increased  only  17  per  cent, 
while  that  of  Canada  has  in  the  same  time  increased 
43X  per  cent  is  a  fact  that  contains  a  most  whole¬ 
some  sort  of  scare  and  stimulus  for  interests  lying 
on  this  side  the  border. 

That  all  the  Canadian  paper  companies  listed  on 
the  Montreal  and  Toronto  stock  exchanges  appreci¬ 
ated  80  per  cent  in  value  last  year,  is  ijart  of  a 
statement  issued  by  Secretary  Beck’s  own  associa¬ 
tion.  the  unavoidable  tendency  of  which  is  to  en¬ 
courage  that  very  British  investment  which  he  would 
have  us  think  is  all  a  “scare.” 

Mr.  Beck’s  assurance  that  “Canadian  newsprint 
manufacturers  have  already  declared  themselves 
opposed  to  mixing  politics  or  sentiment  in  their 
business  dealings”  conveys  little  comfort  or  sen.se 
of  security.  Several  Canadian  provinces  have  al¬ 
ready  prohibited  the  export  of  pulpwood  from  crown 
lands,  which  form  an  important  extent  of  the  for- 
cst.s  of  both  eastern  and  western  C.mada,  and  it  is 
no  “scare  story”  that  there  is  serious  apprehension 
of  a  complete  embargo  on  all  Canadian  pulpwood 
exports. 

But,  aside  from  any  possible  political  contingen¬ 
cies,  there  arc  many  good,  substantial  business  rea¬ 
sons  for  beginning  to  restore  to  the  United  States 
its  own  newsprint  industry. 

But,  aside  from  any  possible  political  contingencies, 
there  are  many  good,  substantial  business  reasons 
for  l)eginning  to  restore  to  the  I’nited  States  its 
own  newsprint  industry. 

It  is  neither  good  politics  nor  good  business  that 
tlie  great  press  of  our  country,  as  well  as  our  many 
other  vast  wood-using  industries,  should  be  de¬ 
pendent  for  their  raw  material  upon  an  alien  land 
and  subiect  to  foreign  p»-ice  control  .and  foreign  ra¬ 
ti. ming  of  our  supplv. 

There  is  striking  encouragement  iit  the  statement 
made  in  this  issue  of  Epitor  &  Pt  BLisiiER  by  Col. 
William  B.  Greeley.  Chief  Forester  of  the  Un'ted 
States,  that  .Maska  has  resources  to  produce 
1.. '00.000  tons  of  paper  yearly. 

Col.  Greeley  has  just  returned  from  an  extensive 
study  of  forest  resources  of  .Maska  and  has  found 
that  the  territory  “can  easily  take  care  of  10  to  15 
paper  mills.”  three  of  which  arc  already  in  process  of 
construction,  while  engineers  representing  three 
groups  of  eastern  capitalists  are  investigating  the 
exceptionallv  fine  timber  tracts  and  abundant  water 
power.  “Alaska.”  says  Col.  Greeley  confidently,  “is 
coming  into  ber  own  as  one  of  the  large  paper 
producing  regions  in  North  .\merica.” 

Here  is  definite  prospect  of  increased  production 
in  important  quantity,  under  conditions  free  from 
restrictions  which  now  dominate  the  market  and 
upon  a  basis  that  may  afford  a  rapid  and  permanent 
upbuilding  of  American  supjtly  to  meet  .American 
needs. 


PROTECT  FOREIGN  NEWS  CHANNELS 

The  International  Conference  on  Communica¬ 
tions,  provided  for  under  the  Peace  Treaty, 
which  it  is  announced  will  meet  in  Washington 
early  in  October,  will  dispose  of  problems  of  vital 
interest  to  the  United  States,  and  American  editors 
should  be  fully  prepared  to  present  their  claims  for 
cable  and  wireless  rights  in  all  parts  of  the  world 
in  no  uncertain  terms. 

The  first  matter  to  be  taken  up  at  the  conference 
will  be  the  disposition  of  the  German  cables  taken 
over  by  the  allies  at  the  outbreak  of  war,  but  after 
that  the  five  great  powers  participating  will  turn  to 
the  task  of  formulating  an  international  agreement 
as  to  the  use  of  cables  and  wireless  in  time  of  peace 
and  war. 

During  the  early  years  of  the  World  War  both  the 
United  States  government  and  the  American  press 
were  at  the  mercy  of  alien  censorship  because  of 
foreign  control  of  all  means  of  international  com¬ 
munication.  International  utilities,  such  as  cables, 
upon  which  the  scattered  peoples  of  the  world  must 
depend  for  transmission  of  information  upon  which 
understanding  of  one  another  is  built  should  never 
again  be  permitted  to  fall  into  the  hands  of  propa¬ 
gandists  who  stoop  to  offer  up  truth  as  a  sacrifice  to 
their  cause. 

1  hroughout  the  World  War  the  -American  press 
labored  under  a  tremendous  disadvantage  and  Amer¬ 
ican  editors  should  take  such  steps  as  are  necessary 
to  make  the  same  conditions  imjKissible  in  the  future. 

Dependable  international  new’s  is  of  as  great  im¬ 
portance  to  the  successful  -American  newspaper  of 
the  future  as  home  news. 

The  United  States  Government  is  fully  alive  to 
the  importance  of  this  problem  and  the  representa¬ 
tives  of  press  associations  and  newspapers  interested 
in  foreign  cable  facilities  will  be  given  every  oppor¬ 
tunity  to  present  their  views  in  order  that  the  agree¬ 
ment  to  be  entered  into  between  the  United  States, 
Great  Britain,  Italy,  France  and  Japan  will  assure 
equal  rights  to  all  in  every  crisis. 

\  FI‘-W  milliotis  more  have  been  added  to  the  in- 
creasing  burdens  of  newspaper  publishers  of 
America  by  the  announced  decision  of  the  Inter¬ 
national  Paiicr  Company  to  boost  its  contract  price 
another  $15  a  ton  for  the  last  quarter  of  1920.  Other 
companies  with  adjustable  contracts  will  naturally 
follow  the  leading  .American  company.  Roughly 
speaking,  $1,250,000  additional  burden  for  the  com¬ 
ing  contract  period  faces  the  International  com¬ 
pany’s  customers  alone,  bringing  their  iticreased  costs 
for  this  one  raw  material  up  to  approximately  $12,- 
000,000  for  1920.  This  is  not,  however,  half  of  the 
story.  How  much  more  tariff,  measured  iti  millions, 
can  -Americati  newspaiters  bear  before  the  “stop — 
danger  ahead’’  sign  is  raised? 
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THE  MOST  ClRCUUMnON  FOR  OUTLAY 


A  STRONG  and  clearly  distinct  note  in  the  true 
psychology  of  publicity  is  sounded  by  Herman 
Lane,  director  of  advertising  of  the  United 
-States  Shipping  Board,  is  the  lucid  reason  he  gives 
for  Government  newspaper  advertising  of  ships  for 
sale. 

“Admiral  Benson  has  decided,”  says  Mr.  Laue  in 
a  statement  quoted  in  this  issue,  “that  we  should  en¬ 
deavor  to  reach  as  great  a  number  of  the  people  as 
possible  and  therefore  the  campaign  has  been  de¬ 
signed  to  get  as  much  circulation  for  our  outlay  as 
possible.”  '  • 

This  is  high  recognition  of  a  vital  truth  regarding 
all  well-prepared  and  well-placed  advertising.  Of 
all  publicity  methods  that  of  paid  advertising  in  the 
daily  newspapers  reaches  the  greatest  number  of 
people  and  gets  the  most  circulation  for  the  outlay. 

This  statement  comes  with  especial  force  from  a 
Government  Board  which  has  heretofore  had  all  the 
advantages  possible  to  be  derived  from  free  publicity 
generously  given  by  a  patriotic  press.  The  daily 
newspapers  have  been  most  liberal  in  giving  free 
space  to  all  activities  and  interests  of  all  the  Gov¬ 
ernment  departments.  The  press  has  carried  an 
extraordinary  burden  of  public  business  ever  since 
we  went  into  the  war  and  has  done  more  than  its 
part  and  done  it  gladly.  It  has  been  a  supreme  test 
of  the  virtues  and  highest  possibilities  of  free  public¬ 
ity,  as  seen  from  the  viewpoint  of  the  big  salesman. 

-And  now  the  verdict  is  that  paid  advertising  brings 
better  results  from  the  outlay  than  does  “free”  pub¬ 
licity.  To  get  definite,  prompt  and  most  advanta¬ 
geous  results  in  the  sale  of  shipyards  and  shipping 
the  United  States  Shipping  Board  will  spend  approxi¬ 
mately  $100,000  in  preliminary  advertising  campaigns 
that  are  being  launched  in  about  100  newspapers. 

“Feee”  publicity  is  not  free.  Even  the  Shipping 
Board,  which  could  win  a  maximum  of  space  at  a 
minimum  of  cost,  finds  that  the  paid  space  is  the 
cheaper.  Certainly  paid  space,  carefully  selected, 
carries  the  message  more  directly  to  the  people  de¬ 
sired  to  be  reached  than  does  scattering  reading  mat¬ 
ter.  Certainly  the  well-prepared  message  carefully 
displayed  in  paid  space  more  directly  and  accurately 
conveys  the  desired  facts  than  can  any  framed-up 
stories  the  first  design  of  which  is  that  they  must 
get  past  the  editor. 

This  important  branch  of  the  United  States  Gov¬ 
ernment  has  found  out,  as  many  another  big  busi¬ 
ness  has  found  out,  that  straightforward,  clean-cut 
business  methods  are  nowhen-  more  strictly  advan¬ 
tageous  than  in  advertising. 

The  professional  beg.gar  never  rises  to  substantial 
prosperity  whether  .seeking  alms  on  a  street  corner 
or  seeking  free  advertising  in  newspapers.  If  all  the 
efforts  and  costs  that  have  been  wasted  in  trying  to 
get  something  for  nothing  could  be  rightly  directed 
they  might  prove  sufficient  to  eliminate  all  the  pov¬ 
erty  and  failures  of  the  world. 


BRAZIL  TO  ACT 

P^ULLY  alive  to  the  danger  of  depending  on  for- 

ei.gn  countries  for  its  supply  of  newsprint,  the 
Brazilian  government  is  considering  legislation  to 
encourage  the  manufacture  of  print  paper  from  home 
materials. 

A  bill  introduced  in  the  House  of  Deputies  that  is 
said  to  meet  with  the  general  approval  of  the  law¬ 
makers  of  that  country  authorizes  exemption  from 
taxes  and  transportation  cost  of  materials  for  the 
first  three  paper  mills  opening  in  the  country.  Un¬ 
der  the  law  each  of  the  mills  to  secure  government 
aid  must  be  able  to  produce  thirty  tons  of  newsprint, 
daily,  begin  work  before  September  7,  1922,  and  Bra¬ 
zilian  raw  material  must  be  u.sed.  .A  representative 
of  the  Engineering  Club  of  Rio  de  Janeiro  and  rep- 
rc.sentatives  of  the  Ministries  of  -Agriculture  and  Fi¬ 
nance  of  Brazil  w'iil  compose  the  committee  in  charge 
of  the  campaign  for  home  newsprint  product. 

The  Brazilian  government  seems  to  be  moving  in 
the  right  direction.  National  morale  in  any  nation 
is  so  directly  dependable  upon  the  rapid  dissemina¬ 
tion  of  information  that  it  is  only  the  unwise  govern¬ 
ment  that  will  not  protect  its  chief  ally — the  daily 
newspaper — from  total  dependence  on  the  uncertain¬ 
ties  of  a  foreign  market. 
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PERSONAL 


U  ALPH  H.  Booth,  president  of  the 
Booth  Publishing  Company,  pub¬ 
lishers  of  a  string  of  Michigan  news¬ 
papers,  is  touring  the  eastern  states  by 
automobile,  as  part  of  his  vacation. 

Louis  T.  Golding,  publisher  of  the  St. 
Joseph  (Mo.)  News-Press,  has  been 
awarded  a  medal  by  the  King  of  the 
Belgians  for  his  services  during  the  war. 
Mr.  Golding  served  overseas  with  the 
Red  Cross. 

Horace  Kitchel,  publisher  of  the  Cold- 
water  (Mich.)  Reporter,  has  been  ap¬ 
pointed  by  Governor  Sleeper  to  be  the 
fifth  member  of  the  board  of  guardians 
of  the  State  industrial  home  for  girls. 

Edwin  B.  Inglis,  editor  of  the  Bridge¬ 
port  (Conn.)  Sunday  Post,  is  just  as 
happy  with  his  second  daughter,  weight 
four  pounds  at  her  birth  last  week,  as 
if  she  weighed  40.  Mother  and  child 
arc  delighting  the  doctor. 

O.  G.  Andrews,  local  advertising  man¬ 
ager  of  the  New  London  (Conn.)  Day 
since  1914,  has  been  appointed  general 
manager  of  that  paper  by  Theodore 
Bodewin,  publisher  of  the  Day. 

Judge  Rohe"t  Worth  Bingham,  owner 
of  the  Louisville  (Ky.)  Courier-Journal 
and  Times,  and  Bert  N.  Garstin,  adver¬ 
tising  manager  of  those  newspapers, 
were  visitors  to  New  York  during  the 
week. 

J.  II.  Sweet,  editor  of  the  Nebraska 
City  (Neb.)  Morning  Press,  accom¬ 
panied  by  Mrs.  Sweet  and  family, 
motored  to  Minnesota  and  into  Canada 
for  a  two  weeks’  vacation. 

Charles  B.  Remberg,  for  many  years 
editor  of  the  Kansas  City  (Kan.)  News, 
who  sold  his  paper  last  fall  to  go  to 
California  for  his  health,  expects  to 
start  publication  of  a  new  weekly  in 
Kansas  City,  Kan.,  the  Booster,  which 
will  not  accept  display  advertising. 

William  Y.  Morgan,  editor  and  pub¬ 
lisher  of  the  Hutchinson  (Kan.)  News, 
accompanied  by  Mrs.  Morgan,  are  spend¬ 
ing  several  weeks  in  Epworth,  Mich.,  a 
summer  resort  near  Ludington. 

Luther  Harrison,  editorial  writer  on 
the  Ada  (Okla.)  Evening  News,  has 
been  appointed  head  of  the  publicity 
department  of  the  Democratic  State 
committee. 

Wallace  Odell,  president  and  manag¬ 
ing  editor  of  the  Tarrytown  (N.  Y.) 
Daily  News,  and  Mrs.  Odell,  started 
yesterday  on  a  motor  trip  to  the  Adiron- 
dacks  to  visit  Mr.  and  Mrs.  W.  C.  Red- 
field  of  the  Malone  (N.  Y.)  Telegram. 
There  will  be  some  great  talks  over  old 
Car  4  of  the  recent  National  Editorial 
Association  tour  through  Canada. 


THE  EDITORIAL  ROOMS 

Robert  T.  Barry,  of  the  Philadelphia 
Public  Ledger’s  Washington  bureau,  is 
going  out  with  Governor  Cox  on  the 
Derhocratic  candidate’s  western  cam¬ 
paign  tour. 

John  Powell,  former  publisher  of  the 
Kearny  (Mo.)  Clipper,  and  a  brother 
of  Roy  Powell,  publisher  of  the  Hold 
(Mo.)  Rustler,  and  Miss  Goldye  Mc- 
Coppin,  were  married  in  St.  Joseph, 
Mo.  They  will  reside  in  Savannah,  Mo., 
where  Mr.  Powell  is  city  editor  of  the 
Reporter. 

Emerson  G.  Smith,  advertising  man¬ 
ager  of  the  Parsons  (Kan.)  Daily  Re¬ 
publican,  has  been  made  managing  edi¬ 
tor  of  the  Republican  succeeding  Lee 
Meadows. 

N.  P.  Jackson,  newspaper  writer  of 
Paris  (Texas),  was  seriously  injured 
last  week  when  he  fell  down  the  stair¬ 
way  of  his  home. 

C.  L.  Merriman,  automobile  editor  of 


the  Grand  Rapids  (Mich.)  Herald, 
acted  as  judge  of  the  recent  two-day 
automobile  race  meeting  at  Grand 
Rapids. 

John  Dixon,  who  was  for  the  past  ten 
years  on  the  art  staff  of  the  Philadel¬ 
phia  North  American,  has  resigned. 
Paul  M.  Swisher  has  joined  the  staff 
of  the  Philadelphia  North  American  and 
succeeds  Dixon.  Swisher  is  a  graduate 
of  the  School  of  Industrial  art  of  Phil¬ 
adelphia. 

F.  Cresson  Schell,  art  editor  of  the 
Philadelphia  North  American,  is  direct¬ 
ing  a  cartoon  campaign  that  will  be 
opened  a  little  later  when  the  political 
campaign  has  developed  a  little  further. 
The  nature  of  the  new  effort  is  bein.g 
kept  somewhat  “under  cover.’’ 

John  Ferris  has  joined  the  city  staff 
of  the  Philadelphia  North  -American. 

C.  M.  Westcoat  of  the  Philadelphia 
North  American  business  office,  has  just 
returned  from  his  vacation  trip  to  New 
York  and  Baltimore. 

Francis  C.  Richter,  Jr.,  managing  edi¬ 
tor  of  the  Philadelphia  Press,  has  re¬ 
turned  from  three  weeks’  vacation  in 
the  Adirondack  Mountains. 

Edgar  Mels  of  'New  York  is  now  with 
the  Worcester  (Mass.)  Gazette. 

William  H.  Page,  who  resigned  from 
the  city  staff  of  the  Philadelphia  Press 
to  travel  around  the  country,  has  just 
returned  to  his  old  post. 

John  Kremer  has  just  joined  the  staff 
of  the  Philadelphia  Press  reporters,  cov¬ 
ering  the  educatioti  beat. 

John  -Stewart  of  the  Philadelphia  Press 
city  staff,  as  a  general  assignment  man, 
has  returned  from  two  weeks’  vacation 
at  -Atlantic  City. 

Cornelius  W.  Weaver  of  the  Philadel¬ 
phia  staff,  has  been  promoted  to  politi¬ 
cal  reporter. 

b'dward  Chabelan,  night  police  repor¬ 
ter  for  the  Philadelithia  E’re'ss,  left  this 
week  on  two  weeks'  vacation,  the  greater 
portion  of  which  he  will  spend  at  -At- 
latitic  City. 

-Alfred  M.  Klein,  reporter  for  the 
F-’hiladelphia  Press,  who  during  the  col¬ 
lege  year  covers  the  routine  and  special 
news  features  of  the  Utiiversity  of 
Pennsylvania,  has  just  returned  from  a 
vacatioti  at  -Atlantic  City- 

Thomas  Lane,  one  of  the  oldest  news¬ 
paper  men  of  Philadelphia  and  a  mem¬ 
ber  of  the  copy  desk  crew  of  the  Phil¬ 
adelphia  North  American,  has  returned 
from  his  vacation  in  Connecticut. 

Francis  P.  Malone,  managing  editor 
of  the  Bridgeport  Connecticut  Times, 
has  been  made  vice-chairman  of  the 
First  Voters’  League  now  forming  in 
the  Nutmeg  State.  He  is  a  wounded 
and  much-decorated  war  hero. 

R.  J.  White  of  the  St.  Paul  Pioneer 
Press  staff,  has  resigned  to  take  up 
newspaper  work  at  Butte,  Mont. 

Jack  Hammond,  market  editor  of  the 
St.  Paul  Dispatch-Pioneer  Press,  has 
been  appointed  State  House  correspon¬ 
dent  of  the  Associated  Press.  He  suc¬ 
ceeds  Ted  Richter,  who  is  doing  pub¬ 
licity  work  for  the  Minnesota  Highway 
-Xssociation. 

Leo  Ryan  has  been  transferred  from 
the  copy  desk  of  the  St.  Paul  Pioneer 
Press  to  the  Dispatch  copy  desk.  His 
place  on  the  Pioneer  Press  is  taken  by 
Jesse  A.  Lease,  who  returns  to  that 
paper  after  several  months’  absence. 

Wallace  T.  Bassett,  formerly  of 
Scranton,  Pa.,  has  been  made  managing 
editor  of  the  Bridgeport  (Conn.)  Tele¬ 
gram,  morning,  succeeding  Charles  J. 
Haynes,  resigned.  Jerome  J.  Karpf, 
who  has  been  on  the  copy  desk,  suc¬ 
ceeds  Bassett  as  city  editor  and  Edward 
Davis  goes  on  the  telegraph  desk. 

J.  S.  Lewis,  Kansas  City  bureau  man- 
(Continued  on  page  30) 


POWELL  ACTIVE  FOR  AMER¬ 
ICA  IN  THE  FAR  EAST 


'T'HOMAS  F.  MILLARD,  founder  of 
Millard's  Review  of  the  Far  East,  the 
-American  financial,  economic  and  political 
journal  in  Shang¬ 
hai,  China,  re¬ 
cently  announced 
the  sale  of  his 
interests  in  the 
Review  to  J.  B. 
Powell,  who  is 
now  editor  and 
publisher  and 
president  of  the 
Millard  Publish¬ 
ing  Company.  Mr. 
Powell  went  to 
China  in  1917  as 
J.  12.  Powell.  financial  editor 
and  business  man¬ 
ager  of  the  paper.  Previously  he  was 
professor  of  advertising  in  the  School 
of  Journalism  of  the  University  of  Mis¬ 
souri  and  had  been  connected  with  news- 
j)apers  in  St.  Louis  and  Hannibal,  Mo. 
Mr.  Powell  has  been  identified  very 
closely  with  the  new  development  of 
-American  commerce  and  general  Amer¬ 
ican  interests  in  China.  During  the  war 
he  acted  in  company  with  Dr.  Paul  S. 
Reinsch,  the  American  Minister  to 
China,  as  advisor  for  the  work  of  the 
Committee  on  Public  Information  in 
China  and  in  addition  served  as  secretary 
of  the  -American  Chamber  of  Commerce 
of  China,  an  organization  with  more 
than  3(X)  -American  members,  and 
branches  in  various  parts  of  the  Oriental 
Republic. 

Don  D.  Patterson,  also  a  graduate  of 
the  Missouri  School  of  Journalism  and 
recently  financial  Associated  Press  cor¬ 
respondent  in  Kansas  City,  is  now  finan¬ 
cial  editor  and  business  manager  of  the 
Review. 


IN  THE  BUSINESS  OFFICE 

-A.  J.  Meister  has  resigned  as  national 
advertising  manager  of  the  New  York 
Evening  Telegram  to  join  the  executive 
staff  of  the  New  A'ork  Journal  of  Com¬ 
merce.  Previously  Mr.  Meister  was  on 
the  Sun  and  New  A'ork  Herald  and  be¬ 
fore  thftt  he  was  advertising  director  at 
different  periods  of  five  large  New  A’ork 
stores.  E.  R.  Hopkinson,  of  the  Sun- 


Herald  advertising  staff  has  succeeded 
Mr.  Meister  as  national  advertising  man¬ 
ager  of  the  Evening  Telegram. 

Mark  H.  Briedy,  who  for  the  past 
seven  years  has  been  engaged  iti  various 
newspaper  work  in  New  Orleans,  has 
just  joined  the  merchandising  and 
service  department  of  the  New  Orleans 
Item. 

Burton  Derby,  formerly  connected 
with  the  classified  advertising  depart¬ 
ment  of  the  Scranton  Republican,  has 
resigned  to  enter  Bucknell  LAiiversity. 

Harry  P.  Brundage  has  been  appointed 
advertising  manager  of  the  Beaumont 
('Fex.)  Enterprise,  effective  September 
15.  Mr.  Brundage  is  from  the  Louis¬ 
ville  Courier-Journal. 

N.  \V.  Doorly,  for  the 'last  two  years 
advertising  manager  of  Men’s  Wear  and 
the  Giicago  -Apparel  Gazette,  has  been 
appointed  advertising  manager  of  the 
New  A’ork  Daily  News-Record,  another 
h'airchild  trade  publication.  He  will  in 
future  manage  the  advertising  of  all 
three  publications.  L.  L.  Shentield  has 
been  appointed  as  assistant  advertising 
manager. 

Robert  T.  Herz,  formerly  with  the 
Janesville  (Wis)  Gazette,  has  joined 
the  service  staff  of  Buckley,  Dement  & 
Co.,  Chicago. 

Mark  H.  Brady,  who  for  the  last 
seven  years  has  been  engaged  in  news¬ 
paper  work  in  New  Orleans,  has  joined 
the  merchandising  and  service  depart¬ 
ment  of  the  New  Orleans  Item. 

Krebs  Beebee,  former  sales  manager 
of  the  Bader  Manufacturing  Company, 
Chicago,  is  now  director  of  advertising 
of  the  Illinois  Newsjjaper  .Association. 

WITH  AD  FOLKS 

■A.  W.  Neally,  recently  advertising 
manager  of  the  Standard  Tire  Company, 
Cleveland,  has  joined  the  Geyer-Dayton 
-Advertising  Corporation,  Dayton,  Ohio. 

1'.  R.  Barnard  has  been  appointed  na¬ 
tional  advertising  manager  of  the  Street 
Railways  -Advertising  Company,  which  he 
rejoined  a  year  ago  as  Western  adver¬ 
tising  manager. 

Walter  Jay  Stephens  has  joined  the 
Carnation  Milk  Company,  Chicago,  as  as¬ 
sistant  advertising  manager.  He  has 
been  associated  with  the  Addressograph 
Company  for  the  last  five  years  and  pre¬ 
viously  was  advertising  m.anager  of 
James  H.  Rhodes  &  Co.,  Chicago. 

(Continued  on  page  34) 
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Nearlj)  one  million  copies  of 
educational  booklets  are  now  being 
manufactured  for  free  distribution 
tbrougb  tbe  newspapers  repre¬ 
sented  by  Frederic  J.  Haskia 
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MAKING  CLASSIFIED  PAGES  PAY 


A  weekly  feature  of  Editor  &  Publisher  conducte-d  by  C.  L.  Perkins,  executive 
secretary  of  the  Association  of  Newspaper  Classified  Advertising  Managrcrs.  You 
are  invited  to  bring  your  classified  problems  to  this  department  for  discussion. 


LOOKING  FOR  A  CLASSIFIED  AD 
MANAGER 

TlTy  HAT  would  you  do,  Mr.  Publisher, 
^  if  your  classilied  advertising  man¬ 
ager  resigned  ?  W  here  do  classified  ad¬ 
vertising  managers  come  from  and  go  to? 
W'hat  is  w  rong  that  there  are  not  enough 
execntiv's  in  this  branch  of  newspaper 
work  ? 

The  fact  that  seven  or  eight  publish¬ 
ers  arc  looking  for  and  are  unable  to 
find  competent  classified  managers  is  the 
cause  of  all  these  <|Hestions.  Some  of 
these  publishers  are  in  large  cities,  others 
in  cities  of  10(),(X)((  to  3!I0,()00  and  some  in 
smaller  ciiies.  They  are  located  in  the 
north,  south,  east  and  west. 

The.se  publishers  all  realize  the  value 
of  classified  as  an  ec<  nomic  force  for 
good  in  their  communities  and  as  a  bene¬ 
fit  to  their  ]iub!ications.  They  are  also 
aware  of  the  possibilities  of  profit  to  be 
made  frtm  a  successful  classitied  depart¬ 
ment  and  therefore  willing  to  pay  a 
classitied  manager  any  reasfiiiable  salary. 

Willingnes*  Not  Enough 

N’et  they  are  unal  le  to  secure  classi¬ 
fied  managers.  Of  course,  they  can  find 
mai'y  who  are  w  illing  to  fill  the  positions. 
However  more  is  rec|uired  than  a  will¬ 
ingness  to  accept  the  position.  These 
publishers  seek  men  who  have  had  ex¬ 
perience  as  classified  managers  or  assis¬ 
tant  managers  and  who  have  a  record  of 
accomplishments  to  prove  their  ability. 

Such  men  <lo  exist.  Vet  the  numljcr 
is  ci.mparatively  small  and  they  cannot 
be  employed.  They  have  good  positions 
which  they  will  not  give  up  because  their 
papers,  realizing  their  value,  are  holding 
them. 

To  answer  <iuestion  one.  W  hat  would 
you  do  if  your  classified  manager  re¬ 
signed?  You  would  probably  do  as  the 
seven  or  eight  publishers  who  have 
asked  me  to  find  them  men. — that  is  try 
to  get  a  man  from  some  other  organiza¬ 
tion.  ’i'oii  would  find  that  the  compe¬ 
tent,  cxperienc<-d,  employable  classified 
manager  cannot  be  found. 

So  then  you  would  look  in  your  own 


HENRY  OF  INDIANAPOLIS 


H(;.  H.VKKlN'fiF.R  presides  over  the 
•classified  deiiartmeiit  of  the  In- 
dianapidis  News  and  does  a  very  goo<*. 

job  of  it.  When 
asked  for  a 
pictuie  and  auto- 
b  i  o  g  r  a  p  h  y  he 
sent  the  above 
likeness  of  his 
cherubic  countc- 
iianct  but  no 
a  u  t  o  b  iography. 
So  this  is  a  sub¬ 
stitute.  H  e  e  n 
with  the  News 
several  years. 
.\bsent  for  a 
short  time  serv¬ 
ing  in  the  army. 
Married  happily  and  has  a  few  months’ 
old  son.  Drives  to  work  in  his 
own  closed  car— liked  by  everyone  in 
Indianajiolis — a  wide-awake  classified 
manager. 


organization  for  a  man.  Being  an  aver¬ 
age  organization,  you  would  no  doubt 
fail  to  find  anyone  capable  of  filling  the 
position.  Why?  Because  you  have  not 
had  a  well-trained  assistant  classified 
manager,  an  understud}’,  if  you  please. 
A  good  second  man  in  every  department 
of  a  newsiiafier  is  profitable  insurance, 
yet  in  few  classified  departments  do  you 
find  such  men.  This  is.  perhaps,  partly 
due  to  the  fact  that  publishers  never  con- 
sitlered  the  matter  and  classified  man¬ 
agers  have  for  some  reason  or  other 
never  trained  able  assistants. 

Train  a  Good  Assistant 
Perhaps  fear  jirevents  some  classified 
managers  fn  m  develojiing  gofid  assis¬ 
tants — men  who  are  as  capable  as  they 
are.  If  so  this  is  a  short-sighted  policy.  A 
classified  manager  who  has  a  good,  capa¬ 
ble  assistant  can  earn  more  for  himself 
and  his  jiaper  than  one  who  tries  to  do 
all  the  work  himself.  Of  course,  every 
classified  manager  should  work — work 
hard  if  he  expects  to  make  a  success,  but 
most  of  his  work  should  be  with  his; 
head  instead  of  his  hands.  Too  many 
classified  managers  think  that  the  best 
way  to  gain  the  good  will  of  their  pub¬ 
lishers  is  to  take  care  of  every  bit  of 
routine  in  the  office.  The  result  is  that 
they  are  .so  liusy  doing  the  work  of  $15 


DO  YOU  KNOW 

A  competent  classified  advertising 
manager  who  wants  a  position?  If 
so,  write  C.  L.  Perkins.  .526  W. 
Madison  St.,  (rhicago.  111. 


clerks  and  an  assistant  that  they  do  not 
have  any  time  to  analyze  and  plan.  Thus 
they  lose  many  opportunities  to  make 
the  department  more  profitable  and  won- 
iler  why  their  salary  does  not  increase 
more  rapidl} .  Train  a  good  assistant — 
it's  good  business  for  everyone. 

At  the  present  time  classified  man¬ 
agers  generally  are  recruited  from  the 
classified  sales  staff  to  fill  an  emergency 
vacancy.  They,  as  a  rule,  have  had  no 
executive  experience.  Some  make  good, 
but  many  fail.  This  is  exiiensive  for  it 
si'iretimes  ireans  trying  out  a  number 
of  men  before  finding  one  .  who  is 
capable.  One  imblisher  whose  classitied 
department  has  not  been  growing  as 
rapidly  as  that  of  his  competitor,  writes, 
"I  have  about  four  classified  managers 
per  year.” 

Where  do  they  go?  Some  into  other 
lines  of  work,  but  many  of  them  into 
display  advertising.  Classified  advertis¬ 
ing  is  cajiable  of  rendering  a  profit  large 
enough  to  make  the  position  of  classified 
iranager  important  to  the  newspaper. 
Then  why  use  a  classitied  department 
merely  as  a  training  school  for  the  dis- 
Iilay  department?  Why  not  make  some 
of  the  capable  men  realize  the  importance 
of  and  possibilities  in  classified,  and  then 
train  them  for  this  work  rather  than 
mesmerize  them  with  the  false  idea  that 
it  is  more  desirable  to  sell  display  ad¬ 
vertising. 

Classified  rates  are  being  put  up  to  a 
place  where  Want-ads  are  as  profitable 


per  column  as  display,  and  the  volume 
of  this  business  is  increasing  to  a  point 
where  it  is  a  considerable  percentage  of 
the  total  advertising.  So  it  would  seem 
that  newspapers  would  give  some 
thought  to  producing  competent  classi¬ 
fied  advertising  managers. 

Cther  industries  systematically  train 
me.i  to  fill  all  kinds  of  positions.  Why 
not  practice  this  in  the  newspaper 
world  ? 


QUESTIONS  AND  ANSWERS 

Note — The  following  questions  re¬ 
garding  classified  have  Ik-cii  asked  by 
readers  of  Kditcr  &  Pi  ri-isher.  If  you 
have  any  information  that  will  benefit 
the  inijuirer.  send  it  to  this  office.  .Also 
send  any  question  you  would  like  to  see 
discussed. 

What  is  a  reasonable  percentage  of 
loss  in  the  collection  of  classified  adver¬ 
tising  ? 

To  what  extent  should  classified  ad¬ 
vertising  be  regarded  as  the  feeder  to 
display  advertising? 

Is  it  practical  for  a  classified  depart¬ 
ment  to  offer  to  prepare  copy  for  all  ad¬ 
vertisers? 

-  What  has  beeti  the  experietice  with 
lirize  or  premium  offers  for  classitied 
advertisitig,  such  as  the  givitig  of  a  small 
household  article  or  box  of  catidy  with 
advertisemetits  of  a  certai.i  amount  on  a 
certain  day?  ^ 

Another  Bulletin 

-Another  l.ttlletiti  is  being  prepared  by 
the  Associatioti  of  Newspaper  Classified 
Advertisitig  Mrtttagers.  This  is  Bulletiti 
No.  5  ancl  explains  a  protnotioti  plan 
used  by  tbe  C'hica.go  Daily  News.  The 
f(  undation  c.f  this  plan  is  testimonials. 
The  Bulletin,  wdiich  will  he  sent  to  all 
new  as  well  as  present  metnbers,  con¬ 
tains  samples  of  the  literature  used  by 
the  News  in  its  campaign. 

PAPER  $450  A  TON  IN  BRAZIL 

Cost  More  Than  Quadrupled  in  Year 

Causes  Increased  Newspaper  Rates 

Owitig  to  the  increase  in  the  cost  of 
tiewsprint  paper  iti  Bahia,  I’razil,  the  size 
of  tbe  Icaditig  newspapers  has  been  re¬ 
duced  and  the  prices  have  been  increased 
from  2'/’  cents  to  5  cents  per  copy,  says 
L'.  S.  Consul  Thomas  11.  Bevan  (f 
I'abia,  in  a  recent  report.  Iti  Ju'.'.e,  1*^19, 
newsprint  paper  ci  uld  be  purchased  for 
$140  per  t(  n  c.  i.  f.  Rio  de  Janeiro  or 
Bahia,  and  with  the  dt'llar  (pioted  at  3  4 
r.  ilreis  Braziliati  currency,  the  paper  cost 
the  Bra/iliati  importer  exactly  476 
tnilreis  per  ton.  .\t  the  end  of  January 
tiic  jirice  had  increased  to  $220  I'nited 
States  curreticy  per  ton  c.  i.  f.  Bahia. 

The  July,  1920,  quotation  for  .Ameri¬ 
can  paper  is  $450  per  toti  c.  i.  f.  Bahia, 
and  the  dc  liar  is  (ptoted  at  4  28  milreis, 
wliich  makes  tl;e  paper  c(-st  the  intblish- 
ers  1.926  milreis  per  ton  as  ci  tniiared 
with  476  niilreis  one  year  ago. 


New  Typographic  Service  at  New  York 

Beter  N.  DeMott,  recetitly  protluctioti 
matiager  of  the  Cowen  Compatiy.  New 
'"ork,  has  becemc  president  of  the 
Bcacoti  .\d-Servi  e  Comiiany,  a  tyiio- 
graphic  service  organizatirn  recently 
formed  at  New  York.  Max  h'.pstein, 
president  of  the  Beacon  Press,  is  vire- 
prcsidetit  of  the  Beacon-Ad-Service 
Comiiatiy. 

Baltimore  Ad  Club  Give*  $1,000 

The  .Advertisitig  Club  of  Baltimore 
has  appropriated  $1,000  for  vigilance 
work.  The  ‘‘Truth  in  .Advertising” 
work  in  Baltimore  is  carried  on  by  an 
erganization  distinct  from  the  Baltimore 
Advertising  Club. 


PLAN  BIG  TRANS-KAW  DAILY 


Copper  Executive  Confer*  with  Kan*as 
City,  Kan.,  Bu*ine**  Intere*t* 

(Sfecial  to  Editor  &  Publisher) 

K.w’sas  City,  Kan. — A  series  of  con- 
feretices  held  last  week  by  Charles  H. 
Sessions,  managing  editor  of  the  Daily 
Capital,  with  Kansas  City  (Kan.)  bank¬ 
ers  and  busiress  men,  revived  talk  of  a 
metropolitan  daily  newspaper  here.  Mr. 
Sessions  conferred  with  Ray  Gibbs,  of 
the  Chamber  of  Cfimmerce,  .Austiti  Neal, 
publisher  of  the  Kansas  City  Kansan, 
and  several  others. 

This  city  has  no  large  daily  newspap¬ 
ers.  There  are  two  small  dailies  that 
have  no  telegraiih  service,  and  which 
use  merely  local  tiews  stories.  The  Mis¬ 
souri  side  tiewspapers,  Star,  Times,  Post 
atid  JcuriiaJ,  all  maintaiti  offices  for 
I'.ewsgathering’  as  well  as  for  subscrip¬ 
tion  matters  and  carriers,  on  this  side  of 
the  Kaw  River.  The  Journal  devotes 
several  columns  daily  to  the  interests  of 
the  Kansas  reside  its,  grouping  the  stor¬ 
ies.  The  Post  also  di  es  the  same  with 
its  advertising.  The  Star  and  Times, 
however,  siieak  of  happenings  here  as 
‘‘the  Kansas  Side”  instead  of  “Kansas 
(.'ity,  Kansa.s,”  as  the  Post  and  Journal 
do. 


ANTIPODES  SEEK  CANADA  PAPER 

Fairfax  of  Sydney  Say*  Pacific  Coa*t 
Mill*  Have  Permanent  Market 

(St'ciiol  to  Editor  &  Publisher) 

V.wcdfVKR.  B.  C. — Geoffrey  E.  Fair¬ 
fax,  senior  jiroprietor  of  the  Sydney 
Morning  Herald  and  Sydney  Mail,  and 
chairman  of  the  .Australian  section  of 
ihe  Empire  I’ress  L'nion,  declared  dur¬ 
ing  Ivs  visit  here  that  one  of  the  ques- 
thms  he  will  take  up  with  the  iniblisliers 
of  the  .Antipodes  upon  his  return  will 
be  the  develoimient  of  the  pulp  and  pa¬ 
per  trade  between  Britisli  Columbia  and 
'  u  tfalia 

Mr.  b'airfax  declared  that  if  the 
Briii'.h  Columb'a  mills  can  meet  the  de¬ 
mand  ex'stiug  in  .Australia  and  .New 
Zealand  they  will  have  all  the  market 
they  can  haiidb'. 

S.  N.  P.  A.  I*sue*  Warning 

Cu.-\TT.\\ouG.\,  Tciiii. — The  following 
IK.  tice  has  been  sent  out  by  the  head- 
uuarters  ofF.ce  to  members;  “The  M. 
T.  I’arker  Compaiiy,  231  Haywood 
street,  ,\slieville,  .N.  .C.,  is  sending  out 
c-rders  for  a  reader  to  be  inserted  three 
‘.inies  begiitiiitig  with  next  available  is¬ 
sue.  They  state  will  remit  as  soon  as 
tb.ey  receive  bill  and  checkiii.g  copy.  In¬ 
vestigation  reveals  the  fa-t  that  tiie  ad¬ 
dress  given  is  a  boarding  house.  The 
concern  is  not  known  in  .Asheville. 
Dont  confuse  concern  with  manufactur¬ 
ers  of  Parker  Pens.  Members  should 
require  cash  before  inserting.” 


Change  in  Parsons  Editors 

P.^RSo^'s,  Kan. — Judge  Sam  Houston 
Carr  has  been  made  editor  of  the  Par¬ 
sons  liclipse,  afternoon  daily,  following 
a  change  in  management,  in  which 
Mayor  P.  T.  F'oley,  owner  of  the  Morn¬ 
ing  Republican,  is  said  to  have  secured 
an  interest  in  the  Eclipse.  Recently  the 
Eclipse  was  taken  over  by  C.  R.  Mooney 
and  Guy  H.  Hamilton,  two  Oklahoma 
rewsiiapermen,  who  have  since  left  Par¬ 
sons. 


Slovak  Paper  to  Scranton 

Scranton,  Pa. — The  Obrana  ( De¬ 
fense),  official  newspaper  of  the  .Ameri¬ 
can  citizens  of  Slovak  descent,  has  been 
transferred  fre  m  Cleveland  to  th's  city. 
Joseph  Kiesel  is  editor,  with  head(|uar- 
fers  in  the  Bosak  Bank  building. 
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PROMOTION  IDEAS 


Chicago. — The  Herald  and  Examiner’s 
baby  contest  has  developed  into  one 
of  the  largest  events  of  its  kind  ever 
held.  More  than  10,000  babies  have 
been  entered,  and  e.xamining  is  going 
on  in  twenty-two  schools  and  one  hos¬ 
pital.  .\  large  staff  of  physicians  is 
engaged  in  the  work.  Each  day  the 
Herald  and  Examiner  prints  a  half-page 
of  baby  pictures.  Circulation  is  gain¬ 
ing,  and  much  of  this  is  attributed  to 
the  baby  contest. 

Philadem’Iha. — The  North  .\merican 
during  these  days  of  conflict  in  Europe 
has  placed  a  large  map  of  Europe 
alongside  its  bulletin  hoard.  Many  dis¬ 
putes  in  regard  to  boundary  lines  have 
been  heard  among  those  who  stop  to 
read  the  latest  developments  abroad. 

PoKTi.A.ND,  Maine. — .Xfter  an  advertis¬ 
ing  campaign  on  two  or  three  days, 
in  which  the  merchants  co-operated,  the 
Portland  Evening  Express-.Advertiser 
|)Ut  over  a  new  stunt  from  this  section 
of  the  country  last  week,  with  the  aid 
of  an  airplane  and  one  of  the  yotiitg 
ladies  in  .Advertising  Manager  b'red  H. 
Drinkwater’s  department.  “Miss  Even¬ 
ing  b'xpress,"  in  the  person  of  Miss 
Dorothy  L.  Xason,  dropped  “bombs”  on 
the  85.()fX)  inhabitants  of  Portland  and 
immediate  vicinity.  The  “bombs,”  at¬ 
tached  to  64  parachutes,  arc  released 
from  the  clouds  by  Miss  Nason,  and 
contained  coupons  which  called  for 
prizes  offered  by  the  merchants,  ranging 
from  a  $.i  credit  on  the  purchase  of  a 
suit  of  clothes  to  a  coupon  good  for 
$50  toward  an  automobile. 

•St.  Pai'I..— The  edit<  r  of  the  chil¬ 
dren’s  page  of  the  Sunday  Pioneer 
Press  offers  prizes  to  those  who  send 
in  the  ten  best  letters  telling  what  they 
look  forward  to  seeing  at  the  forth¬ 
coming  state  fair. 

.■\iTooNA,  Pa. — The  .Ahoona  Mirror 
has  just  issued  a  ha’idsomely  printed 
souvenir  booklet  commenp  rating  the 
dedicalii  n  of  its  new  home  last  .Tune. 
.A  history  of  the  paper  .and  storv  of  the 
dedication  are  the  text  features,  while 
the  illustrations  cc'mprise  i)ictnres  of  the 
staff  and  of  the  plant. 

St.  I’AiTr.. — The  staff  photographer  of 
the  .St.  Paul  Daily  News  takes  snap 
shots  of  children  in  the  streets  which  the 
paper  publishes,  one  each  day.  Every 
child  that  calls  at  the  office  and  identi¬ 
fies  himself  is  given  a  large  mounted 
photograph  of  himself. 

Joi'i.iN,  .Mo. — The  Joplin  News-Her¬ 
ald  is  conducting  a  novel  want  ad  con¬ 
test,  in  connection  with  the  want  ads  of 
certain  concerns  which  appear  regularly. 
The  iiain-r  offers  four  prizes  for  the 
best  sentences  de.scribing  the  good 
features  of  the  want  ads,  and  why  the 
paper  reaches  75  per  cent  of  the  Joiilin 
readers.  f)ne  word  must  be  taken  from 
each  want  ad,  marked  by  a  certain  bor¬ 
der,  and  the  words  are  clipped  and 
)>asted  on  a  sheet  of  iiaper.  I'our  prizes 


are  awarded  weekly,  first  prize  $5; 
second,  $3 ;  and  two  of  $1  each. 

Butler,  Mo. — The  ITutler  Daily 
Democrat  offered  three  prizes  for  the 
best  essays  on  the  hippopotamus,  on  the 
occasion  of  the  visit  to  Butler  of  a  cir¬ 
cus.  The  prize  contest  was  open  to  boys 
and  girls  under  15.  first  prize  was 
four  grandstand  seats ;  second,  two 
grandstand  seats ;  and  third,  two  admis¬ 
sions. 


TIPS  FOR  AD  MANAGERS 

(Continued  from  fage  21) 

44  Broad  street.  New  A’ork,  handling  ad¬ 
vertising  for  Southern  Pacific  R.R. 
Comiiany,  New  York. 

J.  Walter  Tho.mpso.n  C'omi’axv, 
l.ytton  Building,  Chicago.  .Again  mak¬ 
ing  contracts  with  newspapers  in  various 
sections  for  l.ibb.v,  McNeill  &•  I.ibby 
package  foods,  Chicago. 

Ti  cker  .Agexcv,  303  Eifth  atentie. 
New  A’ork.  Handling  advertising  for 
and  reported  will  use  newspapers  for 
Eustis  P’ennock  Company,  chocolate 
pudding,  Boston. 

Vreiiexburg-Kexxedv  Compaxy,  185 
Madison  avenue.  New  A'ork.  Making 
contracts  with  some  Pennsylvania  news¬ 
papers  for  A’ork  Hops  &  Malt  Com¬ 
pany. 

Wii.LiAMSox  Co.ti.  Operators’  .Asso- 
(tatiox,  Williamson,  W.  V'a.  I’lacing 
orders  direct  with  newspaiiers  in  large 
cities. 

Vaxiierhikik  &  Co.,  V’anderhoof  Build¬ 
ing,  Chicago.  Have  secured  the  advertis¬ 
ing  account  of  the  Delica  I.aboratories, 
907  Buena  avenue,  Chicago.  Sending 
out  copy  on  the  Erank  Eoy  I’oultry 
farm,  Clinton,  la.,  to  a  large  list  of  the 
leading  monthly  publications. 

R.  SvKES  .Alri.LER  .Advertisixg 
.Agexcv,  128  Bleury  street,  Montreal, 
will  soon  send  out  to  daily  papers  in 
(.'anada  contracts  for  Community  Silver. 

.A.  McKi.m  it  Co.,  I.ake  of  the  W’oods 
Building,  Montreal.  Have  secured  a 
contract  from  the  Ottawa  Paint  Works, 
though  advertising  will  not  commence 
for  some  months  yet. 

Consoliiiateh  .Advertising  .Agexcv, 
171  St.  James  street,  Montreal.  I’utting 
out  a  large  camiiaign  for  “Turf  Cigar¬ 
ettes”  a  new  brand,  so  far  as  Canada  is 
concerned,  of  the  B.B.B.  Co. 

Scott  &  Scott,  I  xc.,  220  W.  42d 
sireet.  New  A’ork.  Placing  advertising 
in  foreign  language  newspapers  for 
Weber’s  Tea  Co.,  Brooklyn,  N.  A’. 


Discus*  Wood  Pulp  Supply 

Saratoga  Springs,  N.  A’. — The  Tech¬ 
nical  .Association  of  the  Pulp  &  Pa|)er 
Industry  is  holding  a  three-day  session 
here. 

(ieorge  S.  Witham,  Sr.,  advocated  re¬ 
forestation  of  the  .Adirondacks  as  a 
solution  of  the  wood-pulp  jiroblem. 
Mr.  W'itham  stated  that  by  replanting 
vast  regions  in  the  '.Adirondacks  which 
are  unfitted  to  agricultural  purpo.ses,  the 
.National  and  State  Governments  could 
jirovide  a  “iiermanent,  scientilically 
maintained  forest.  , 


jBtmo  trait 


IT’S  That’s  the  reason  that  manufacturer*  of  soft 

HOT  drinks  and  thirst  quenching  beverage*  secure  re- 

HERE  suit*  through  their  advertising  in  the  Democrat. 
NOW  CO-operation?  Why,  certainly. 


ili;  CALIFORNIA 


FLAT  RATE 
25?  PER  INCH 


BIG  NEWSPAPERS 
BIG  STATE 

Illinois  is  a  state  where  farm  and  factory  seem 
to  struggle  constantly  to  outdo  each  other  in  the 
production  of  wealth. 

Illinois  boasts  of  the  highest  valued  farms  of 
any  state  in  the  Union. 

It  is  an  extremely  attractive  state  for  advertis¬ 
ing.  The  tremendous  circulation  of  the  many 
newspapers  in  this  state  presents  a  total  number 
of  prcspective  buyers  that  should  appeal  to  all 
national  advertisers.  Everything  from  mowing 
machines  to  motor  cars  and  furs  to  fireless  cook¬ 
ers  are  sought  by  the  people  of  this  great  wealth 
producing  territory. 

The  people  of  Illinois  are  wide  awake  and  up  to 
the  very  last  minute  in  their  ambitions  and 
desires. 

To  keep  up  to  their  standard  they  must  read 
newspapers.  In  fact,  it  has  been  claimed  for 
Illinois  that  her  people  are  the  most  careful 
newspaper  readers  in  the  United  States. 

There  are  many  national  advertisers  who  will 
vouch  for  the  truth  of  this  claim,  basing  their 
judgment  upon  the  response  to  their  carefully 
conducted  advertising  in  the  daily  newspapers  of 
this  State. 

This  is  the  list  of  wide  awake  Illinois  news¬ 
papers  that  you  should  consider  in  laying  out  the 
Fall  campaign. 


Rate  for  Rate  for 


Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

Champaign  Daily  News-Gazette. .. (E) 

8,643 

.035 

.035 

Chicago  Evening  American.. 

.60 

.60 

Chicago  Herald-Examiner.... 

. (M)  327,176 

.55 

.55 

Chicago  Herald-Examiner  . . 

. (S)  667,926 

.75 

.75 

Chicago  Daily  Journal..... 

. (E)  117,588 

.26 

.24 

tChicago  Daily  News . 

. (E) 

398,405 

.55 

.55 

Chicago  Evening  Post . 

. (E) 

51,750 

.25 

.12 

Danville  Press . 

. (M) 

10,931 

.035 

.0325 

Moline  Dispatch  . 

. (E) 

9,586 

.04 

.04 

Peoria  Journal-Transcript... 

...(M&E) 

32,758 

.10 

.09 

Peoria  Star  . . 

. (E) 

22,364 

.075 

.06 

♦Rock  Island  Argus-Union. 

. (E) 

8,651 

.03 

.03 

Sterling  Gazette  . 

. (E) 

5,085 

.03 

.03 

Government  Statements, 

April  1st, 

1920. 

tPublishers’  Statement. 

*A.  B.  C.  Report,  April  1st,  1920. 
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(Continued  from  page  27) 


ager  of  the  Universal  Service,  has  be¬ 
come  city  editor  of  the  Pratt  (Kan.) 
Daily  Tribune. 

Tom  Parry,  sports  writer  on  the  Kan¬ 
sas  City  Post,  has  resigned  to  go  back 
to  the  University  of  Missouri,  wfhere  he 
is  taking  a  course  in  journalism.  He  is 
in  his  second  year.  Mr.  Parry  is  a 
brother  of  “Duke”  Parrj',  former  M.  U. 
journalism  student,  now  on  the  Japan 
Advertiser. 

J.  Wilson  Akers  of  the  Jacksonville 
(Ill.)  Journal  has  resigned  to  teach 
school. 

Joseph  M.  Butler,  reporter  on  the 
Scranton  Republican,  has  been  named 
sporting  editor  to  succeed  Tom  J.  Bris- 
lin,  who  resigned  to  go  with  the  Scran¬ 
ton  Times.  Clarence  Shaw  succeeds 
Mr.  Butler  on  the  Republican. 

James  O’Connor,  telegraph  editor  of 
the  Scranton  Times  for  a  number  of 
years,  has  been  named  assistant  to  as¬ 
sociate  editor  Thomas  Murphy  of  the 
same  publication. 

Carl  P'.  VV’hite,  assistant  city  editor  of 
the  Kansas  City  Post,  recently  took  the 
examination  for  a  commission  in  the 
regular  army  at  Camp  P'unston.  Cap¬ 
tain  White,  a  35th  Division  veteran,  ex¬ 
pects  to  hear  from  the  examination  some 
time  in  October. 

Sanford  Jarrell,  of  the  Chicago  Herald- 
Examiner,  has  joined  the  New  York 
Globe  staff.  He  was  formerly  with  the 
Rock  Island  Magazine,  and  the  Kansas 
City  Star  and  the  Kansas  City  Journal. 

J.  B.  McDonald,  for  IS  years  Inde¬ 
pendence  (Mo.)  representative  of  the 
Kansas  City  Star,  has  resigned  to  de¬ 
vote  his  time  to  the  Independence  (Mo.) 
Examiner.  James  Craig,  city  clerk  of 
Independence,  succeeds  him. 

Peter  Donovan,  twenty  years  ago  a 
reporter  on  .Atchison  and  Kansas  City 
newspapers,  has  been  made  reviewer  and 
si>ecial  writer  on  the  London  (Eng.) 
Times,  according  to  word  received  by 
relatives  in  Atchison.  He  was  on  the 
staff  of  the  Toronto  (Can.)  Saturday 
Night  for  the  past  10  years. 

Morton  Birge  is  leaving  the  rewrite 
staff  of  the  New  V’ork  Pivening  Sun  to 
go  on  the  Boston  Traveler. 

Merton  S.  Heiss,  correspondent  in  the 
New  Orleans  bureau  of  the  Associated 
Press,  is  spending  his  vacation  on  a  trip 
to  Honduras  and  Guatemala.  He  ex¬ 
pects  to  be  gone  about  four  weeks  and 
is  accompanied  by  Mrs.  Heiss. 

R.  Garland  Hubbard,  traffic  depart¬ 
ment  representative  for  the  Associated 
Press  in  New  Orleans,  is  acting  as  cor¬ 
respondent  during  the  absence  of  M.  S. 
Heiss  on  vacation. 

William  O’Keefe,  city  editor  of  the 
New  Orleans  Times-Picayune,  returned 


THE  CIRCULATION  OF 

THE  ASBURY  PARK  PRESS 

is  essentially  a  home  circulation 

It  is  concentrated  in  a  territory  that, 
in  addition  to  being  one  of  the  great 
resort  centers  of  the  world,  is  a  section 
of  thriving  industries,  prosperous  farms, 
and  well-to-do  permanent  residents. 

Details  of  this  exceptional  advertising 
field  of  the  Ashbury  Park  Press  will  be 
gladly  supplied. 

Member  A.  B.  C.  Standard  Rate  Card 

FRANK  R.  NORTHRUF 
Special  Representative 
313  Fifth  Avenue,  New  York  City 
Association  Building,  Chicago 
J.  LYLE  KINMONTH,  Publisher 
Asbury  Park,  N.  J. 


this  week  from  his  vacation  which  he 
spent  in  southern  Louisiana  fishing  and 
camping  in  the  bayous. 

Thomas  E.  Dabney  of  the  New  Or¬ 
leans  Item  staff  is  to  leave  shortly  on 
a  trip  to  South  America  and  will  visit 
Rio  Janeiro,  Buenos  Aires  and  other 
points  on  the  east  coast.  He  also  con¬ 
templates  a  trip  overland  from  Buenos 
Aires  to  Santiago,  Chile. 

Meigs  O.  Frost  of  the  New  Orleans 
Item  staff  is  back  in  the  office  after  an 
extended  absence  due  to  sicxness.  Mr. 
Frost  spent  most  of  his  time  on  the 
Mississippi  coast. 

J.  B.  Peddicord  has  resigned  as  as¬ 
sistant  city  editor  on  the  New  Orleans 
Item  and  has  entered  business  for  him¬ 
self. 

Mrs.  Scottie  McKenzie  Frasier,  who 
formerly  lived  in  New  York,  where  she 
was  well  known  as  a  feature  writer,  and 
who  now  resides  in  Dothan,  Ala.,  where 
her  husband.  Dr.  Alfred  S.  Fra.sier,  has 
a  hospital,  is  the  author'  of  a  pretty 
prayer,  appearing  in  the  “Anthology  of 
Newspaper  Verse,”  published  by  Frank¬ 
lin  Pierre  Davis,  of  Enid,  Okla. 

Frank  W.  Dillon,  managing  editor  of 
the  Erie  (Pa.)  Evening  Herald,  has 
been  appointed  assistant  professor  of 
journal'sm  in  the  University  of  Kansas, 
succeeding  Prof.  W.  A.  Dill,  who  has 
become  Chicago  assistant  night  editor 
of  the  Associated  Press. 


National  Committee,  and  will  co-operate 
with  William  J.  Cochran,  director  of  pub¬ 
licity  of  the  National  Committee.  Before 
becoming  editor  of  the  Louisville  Times, 
Mr.  Krock  was  Washington  correspond¬ 
ent  of  the  Louisville  Courier- Journal. 


“U«  Angelo— The  largot  city  in  the  Wert.” 
IN 

LOS  ANGELES 

IS  IT  THE 

EVL~ 

MEMBER  A.  B.  C. 
Government  Circulation  Statement 
A:>ril  1,  1920 

134,686 

The  Giant  of  the  West 
Repreeentatives 

New  York  Chicago 

Loter  J.  Clarke  G.  Logan  Payne  Co. 
604  Times  Bldg.  432  Margiene  Bldg. 


The  Boss  says:- 

Our  new  pa^c  size  carries  8  columns. 
12  ems  measurement,  which  enhances 
the  placing!  of  advertisements. 

Utrainian 

The  Evenin^r  Newspaper 
Published  at  Fairmont,  W.  Va. 

Population  25,000 — Member  A.  B.  C. 

Represented  by  MacQuoid  Agency 
iOJ  Park  Avenue,  a\ew  Yuik 


The  New  Orleans  item 

Statement  of  Circulation  for  the  period 
ending  April  I,  1920: 

Daily  . M.SSB 

^day  . i4.n7 

Averaga  . TtJSB 

Circulation  counts  I  We  know;  and  we 
have  it;  but  one  hundred  per  cent 
merchandising  and  diitribution  connec¬ 
tions  are  likewise  etaential  to  advertia- 
ing  success.  Our  Trade  Extension 
Department  will  tell  you  how  to  get 
them,  too. 


Tail  Spina  Alleged  Bankrupt 

Houston,  Tex. — Involuntary  petition 
in  bankruptcy  was  tiled  at  Houston 
against  the  United  States  Tail  Spins  Pub¬ 
lishing  Company,  incorporated  for  $100,- 
000,  publishers  of  Tail  Spins,  a  magazine 
published  in  Houston  in  the  interest  of 
aircraft  and  aviation.  Offices  are  also 
maintained  in  Chicago.  Creditors  who 
filed  the  petition  claim  assets  of  more 
than  $2,000. 


Krock  Joins  Democratic  Staff 

Louisville,  Ky.— Arthur  Krock,  editor 
of  the  Louisville  Times,  has  been  ap¬ 
pointed  assistant  to  Congressman  J. 
Campbell  Cantrill,  chairman  of  the  com¬ 
mittee  on  organization  of  the  Democratic 


Nearly  every  person  in  Richmond  roads  The 

NEWS-LEADER 

The  NEWS-LEADER'S  rirculatlnn  in  Richmond 
is  griatcr  than  that  of  all  the  other  Richmond 
papers  combined. 

The  NEWS-LEADER'S  circulation  in  Virginia 
is  greater  than  any  other  Virginia  newspaper. 

The  sworn  statem  nts  of  the  Richmond  papers 
show  THE  NEWS-LEADER  has  a  dally  eireula- 
tion  in  Kiehmond  which  is  more  than  three  times 
greater  than  its  n  arest  eempetitor. 

Foreign  r(  presentatives. 

The  Kelly-Smith  Co.,  Chicago,  III. 

Markridge  Beilding.  K  ll"-Sm'”><  Co., 

Broadway  at  34th  St.  Lytton  Boilding, 

New  York  City. 

J.  B.  Keoagh,  Candler  Boilding,  Atlanta,  Ga. 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  advertising 
than  any  other  newspaper  in 
Westchester  County 
This  is  an  acknowledgement  of 
its  power  that  the  advertiser 
should  heed,  if  desirous  of 
reaching  the  people  of  Mount 
Vernon 

GEO.  B.  DAVID  &  CO. 

Foreign  Representative 

171  Madison  Ave.  NEW  YORK 


The  Value  of  any  newspaper  is  best  re¬ 
flected  by  the  confidence  of  its  Advertisers. 

IHE  HOUSTON  CHRONIClE 

LEAD  the  entire  State  in  total  .\dvertis- 
ing  during  1919.  Lead  the  entire  South 
in  National  Advertising.  Carries  more 
Classified  Ads  than  the  other  two  Hous¬ 
ton  pai)ers  oonibined. 

IN  TEXAS 

THE  CHRONICLE 

Representatives  in 

New  York  „  Chicago 

St.  Louis  Kansas  Uty  Atlanta 

John  M.  Branham  Company 


-k- 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
years’  experience  recently  stated 
that  his  records  show  that  for 
the  money  expended  the  results 
produced  by  the  Washington 
Star  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
newspapers. 

Western  Ropros#*ntntive,  J.  E.  Lutz. 
Firet  Nat*l  Bank  Bld^-e  Chicago.  111. 
Eaatem  Representative,  Dan  A.  Carroll. 
Tribune  Bldg.,  New  York,  N,  Y. 


pany  are  Robert  J.  Kleberg,  John  G. 
Kenedy,  Edward  J.  Kleberg,  Joseph 
Hirsch,  Richard  King,  Jr.,  and  Roy 
Miller.  Mr.  Miller  will  be  general  man¬ 
ager  of  the  paper. 


Bridgeport  Herald  Raises  Price 

Bridgeport,  Conn. — The  price  of  the 
Bridgeport  Sunday  Herald,  retail,  has  ad¬ 
vanced  from  7  to  10  cents  per  copy. 


Corpus  Christi  Caller  Chartered 

Corpus  Christi,  Tex. — A  charter  has 
been  granted  to  the  New  Caller  Publish¬ 
ing  Company,  with  a  capitalization  of 
$50,(X)0,  to  take  over  the  publication  of 
the  Corpus  Christi  Caller,  for  some 
time  owned  exclusively  by  Mrs.  H.  M. 
King.  The  directors  of  the  new  com- 
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NEW  YORK 
EVENING 

JOURNAL 

has  the  largest 
circulation  of 
any  daily  news¬ 
paper  in  Amer¬ 


ica 


Tried  and  Found  True 

Whether  as  a  househdd  necessity  for 
the  family  or  a  productive  salesman 
for  advertisers 

|^ittcbur0 

has  stood  the  test  for  generations. 

Branch  Offices: 

Wallace  G.  Brooke, 
Brunswick  Building,  New  York 
The  Ford-Parsons  Co., 
Marquette  Building,  Chicago,  Ill. 


“How  to  Sell  Space  to 
•  Department  Stores” 

Twenty-nine  ideas  used  by  successful 
advertising  men  to  increase  local  ad¬ 
vertising.  Sent  free  to  newspaper  ad¬ 
vertising  managers,  except  in  cities 
where  we  have  clients. 

AD  ART  SERVICE 

Press  Building 

CLEVELAND  OHIO 


THE  FARMERS 

of 

LANCASTER  CO.,  PA. 

ALL  READ 

The  Intelligencer 

THE  NEWS  JOURNAL 

27,000  Daily 


The  True  News 
FIRST 


A  Iways  -  A  ccurately 


International  News  Service 
World  Bldg.  New  York 
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A  Question  of  Representation 

New  York,  Aug.  30,  1920. 

To  Editor  &  Publisher:  Don’t  you  think 
that  the  National  Advertising  Commission, 
which  is  supposed  to  be  the  House  of  Repre¬ 
sentatives  of  advertising,  should  more  nearly 
rej'resent  the  “peepul?” 

That  division  of  advertising  in  which  are 
more  than  half  the  people  who  make  adver¬ 
tising  their  life  work  has  no  more  repre¬ 
sentatives  on  that  commission  than  the  vari¬ 
ous  “knick-knacks”  of  advertising,  as  you 
have  so  aptly  called  them. 

A.  W.  HOWI.A.ND. 


Salary  Handicap*  Good  Solicitors 

New  York,  Aug.  30,  1920. 

To  Editor  &  Publisher:  Perhaps  your 
readers  will  he  interested  in  the  observations 
given  below: 

BONUSES  TO  ADVERTISING  SOLICITORS 
WORK  WELL  WHEN  TRIED  OUT 

I  read  with  great  interest  the  article  under 
the  above  heading  in  last  week’s  issue  of 
Editor  &  Publisher. 

.\s  a  salesman  (f  advertising  myself  all  my 
life,  1  ought  to  know  something  about  what 
is  fair  as  an  income  to  men  who  sell  adver¬ 
tising  for  news.iapers  or  any  other  publica¬ 
tion. 

I  don’t  believe  a  sidary  and  Ixmus  to  an  ad¬ 
vertising  salesman  is  a  just  return  for  his 
efforts — that  is,  if  he  is  a  natural  salesman, 
a  hard  worker,  a  creator  of  new  husin.ss,  a 
man  who  can  make  suggestions  to  his  clients 
that  will  prove  helpful  to  them — a  man  who 
will  study  the  best  interests  of  the  advertiser 
and_  help  him  to  a  success  in  every  way  he  ean. 

The  pther  kind  of  advertising  salesman  is 
no  good  anyway,  and  ought  not  to  have  an 
o|  portuiiity  to  do  any  work  for  any  imhlica- 
lion. 

Therefore,  1  believe  that  the  advertising 
salesman  should  work  wholly  on  a  commission 
basis,  and  in  my  judgment,  that  commission 
should  be  10  ptr  cent  on  the  net. 

The  advertising  agency  receives  from  the 
newspaper  or  other  publication,  a  commis¬ 
sion  varying  from  10  per  cent  to  IS  per  cent 
and  a  cash  disci  unt  of  from  2  per  cent  to 
5  per  cent.  This  commission  is  paid  on  the 
assumption  that  the  advertising  agent  de¬ 
velops  new  busine.ss.  Of  course,  a  great 
many  of  them  do  not  develop  any  business; 
all  they  do  is  to  grab  aecounts  from  other 
agencies  or  to  place  advertising  on  a  split 
commission  basis. 

As  I  li  ok  back  over  my  career  as  an  ad¬ 
vertising  .salesman — as  a  direct  representative 
of  a  newspaper — I  can  see  now  where  I  made 
a  great  mistake.  1  should  have  worked  on 
a  commission  basis  or  not  at  all,  because  a 
salaried  advertising  salesman  never  gets  what 
he  is  entitled  to,  if  he  happens  to  be  a  good 
salesman. 

My  first  experience  in  selling  advertising 
yielded  me  the  enormous  salary  of  $35,  a 
week,  and  that’s  all  I  received  for  a  |>eriod 
of  one  year,  in  spite  i  f  the  fact  that  1 
turned  into  the  newspaper  I  then  represented 
more  than  $80  OOO  in  new  business,  besides 
calling  on  regular  advertisers  and  keeping 
them  in  line  and  getting  copy  from  them 
many  times  when  they  didn’t  want  to  give 
any. 

Now,  $1,820  a  year  is  an  absurd  income 
for  an  advertising  man  who  can  sell  that 
much  new  business. 

I.ater  on  in  my  career,  my  salary  got  up 
to  $15,600  a  year — considered  in  those  days 
a  yery  big  salary— and  it  was.  Hut  the  man 
who  paid  me  th.at  salary  cot  out  i  f  me  in 
actual  contracts  siened,  sealed  and  delivered, 
an  average  business  of  nearly  $1,000,000 
yearly. 

That  same  publisher  is  now  paying  an  ad¬ 
vertising  salesman  in  his  employ  a  commis¬ 
sion  of  10  tier  cent  on  the  net,  of  all  the 
business  he  securt  s,  wilh  the  result  that  the 
salesman  is  making  over  $100,000  yearly — 
and  it  isn’t  any  too  much. 

Many  special  representatives  of  newspapers, 
whose  business  is  confined  principally  to  se¬ 
curing  national  acci  unis  for  their  publica¬ 
tions,  0|)erate  on  a  commission  basis,  usually 
15  per  cent  on  the  net.  The  publishers  who 
employ  them  iiav  the  advertising  agency,  say 
15  tier  cent  and  cash  discount,  so  the  aver¬ 
age  publisher  on  fo'-eign  advertising  at  least, 
pays  out  nearly  ii'/s  per  cent  to  get  the  busi¬ 
ness. 

A  good  number  of  special  representatives, 
as  we  all  know,  make  very  goi  d  annual  in¬ 
comes  and  are  able  to  s.-ive  quite  a  hunch  of 
money.  They  are  re.ally  in  business  for  them¬ 
selves,  and  that’s  what  I  think  every  adver¬ 


tising  .salesman  connected  with  any  publi¬ 
cation  should  consider — that  he  is  in  business 
for  himself  and  that  his  income  depends  ab¬ 
solutely  on  his  ability  to  sell  the  goods. 

Except  in  some  cases  where  a  newspaper  is 
very  powerful,  the  cest  of  maintaining  the 
advertising  department  figures  around  10  per 
cent  on  tlie  net  amount  of  business  secured. 

I  know  one  advertising  department  whose  ex¬ 
penses  are  between  five  and  six  thousand  dol¬ 
lars  a  week.  This  is  a  great  deal  more  than 
10  per  cent  on  the  amount  of  business  secured. 

I  believe  every  advertising  salesman  who 
is  in  the  business  because  he  likes  it — who 
is  keen  about  starting  new  accounts — who  is 
on  the  jcb  all  the  time — will  infinitely  prefer 
to  work  on  a  straight  commission  of  10  per 
cent  on  the  net. 

I  have  sold  enough  advertising  in  my  time 
and  have  started  enough  new  accounts  to 
have  made  me  a  very  rich  man,  if  I  had  .been 
paid  for  my  services  on  a  commission  basis  in¬ 
stead  of  on  a  salary. 

I  recall  securing  two  accounts  for  a  cer¬ 
tain  publisher  that  he  wanted  to  see  in  his 
paper  very  much.  I  got  out  of  the  two  of 
them  an  average  of  a  quarter  of  a  million 
dollars  net  a  year  for  several  years.  It  took 
many  months  of  effort  to  get  them  to  put 
their  names  on  the  detted  line,  but  they  did. 
In  a  case  like  that,  don’t  you  think  that  a 
salesman  would  not  be  overpaid  at  all  if  he 
received  10  per  cent  on  the  net?  Suppose  he 
developed  a  business  of  a  million  dollars  a 
year  for  a  publication  and  that  busin<'ss  stuck 
to  the  publication  year  after  year?  The  .sales¬ 
man  would  not  be  overpaid  if  his  publisher 
paid  him  10  per  cent. 

On  the  ether  hand,  I  know  some  advertis¬ 
ing  men  who  are  receiving  pretty  good  sala- 
hies.  who  do  not  bring  in  enough  business 
during  the  year,  if  iiaid  on  a  commission 
basis  of  10  per  cent,  to  ca'-n  the  salaries 
they  receive.  The  big  producer,  however, 
should  not  be  handicapped  by  a  salary. 

WILLIAM  C.  FREEMAN. 

More  Paper  Only  Solution — Beck 

Montreal,  Aug.  31,  1920 
To  Editor  and  Publisher: 

Nearly  everybidy  conversant  with  the  news¬ 
print  situation  will  agree  with  the  conclusiin 
reached  in  your  editorial  of  August  28,  that 
increased  production  is  the  only  real  solution 
of  the  problem  So  long  as  the  demand  for 
newsprint  outstrips  the  su|)ply  efforts  such  as 
till  sc  I  f  the  Publishers’  Huying  Corporation, 
however  worthily  put  forth,  will  lie  ineffective 
to  meet  the  situation. 

Your  other  statement  that  “through  political 
influences  a  considerable  imrtion  of  our  present 
supply  from  Canada  is  likely  to  be  diverted 


In  one  year,  The 
Sunday  News  increased 
its  circulation  by  37,655 
— nearly  five  times  as 
much  as  its  only  Sun¬ 
day  competitor. 


In  Albuquerque,  N.  M. 

The  Evening  Herald  dominates  in  the 
local  finld.  It  covers  thoroughly  the 
Albuquerque  trading  territory  of  95,000 
people. 

Lea-^s  in  volume  of  local  display  ad¬ 
vertising  and  offers  to  national  adver¬ 
tisers  the  best  cooperative  service  of 
ary  paper  in  the  state. 

The  New  Mexico  Ruralist,  published 
weekly,  having  a  large  rural  circula¬ 
tion,  offers  in  combin-jtion  with  the 
Daily  Herald  the  best  buy  in  New 
Mexico. 

FROST,  LANDIS  &  KOHN 

New  York  Chicago  Atlanta 


abroad”  and  that  “a  mevement  is  on  even  now 
for  the  purchase  by  British  interests  of  the 
entire  Canadian  paper-making  industry”  is  not 
so  well-founded. 

Canadian  newsprint  manufacturers  have  al¬ 
ready  declared  themselves  opposed  to  mixing 
politics  or  sentiment  in  their  business  dealings. 
T  he  suggestion  that  British  interests  are  like¬ 
ly  to  buy  control  of  the  entire  Canadian 
paper-making  industry  is  absurd,  if  for  no 
ether  reason  than  that  over  75  per  cent  of  the 
industry  is  owned  and  controlled  by  American 
interests  and  could  only  be  ‘‘bought  up”,  sup¬ 
posing  there  to  be  a  buyer,  with  American 
consent. 

If  but  a  small  part  of  the  energy  now  be¬ 
ing  employed  in  creating  scare  stories  and  in 
devising  impracticable  buying  schemes  was  de- 
VI  ted  to  promoting  increased  production  of 
newsprint,  which  it  might  well  be,  the  prob¬ 
lem  which  is  now  worrying  the  publishers 
would  be  much  nearer  a  solution. 

EDWARD  BECK. 


Stewart  Will  Do  Constructive  Work 

New  York,  .August  26,  1920. 

To  Editor  &  I’ublisiier:  I  have  just  read 
Charles  Grant  Miller’s  article  in  the  August 
21  issue  of  Editor  &  Publisher  on  our  new 
president  and  the  activities  of  the  executive 
committee.  I  want  to  express  my  appreciation 
I  f  the  very  fair,  comprehensive  and  encour¬ 
aging  article.  The  position  of  president  of  the 
A.  A.  C  \V.,  is  never  an  easy  one;  it  is  harder 
today  than  ever,  and  the  loss  of  time  is  go- 


FOR  IMMEDIATE  WEEKLY  RELEASE 

White  Shadows  wSnu'h  Seas 

BY  FREDERICK  O’BRIEN 

A  vivid  series  of  adventures  with  all  the 
dramatic  intensity  of  a  novel.  In  eighteen 
instalments,  illustrated.  Not  one  dull 
paragraph  or  drab  moment.  Romance — 
Color — Human  Interest. 

Territories  are  Closing  Rapidly 
Wire  Today  for  Sample*  and  Price 

The  McClure  Newspaper  Syndicate 

373  Fourth  Avenue,  New  York 


Remember  Perth  Amboy  and  the 

Evening  News 

In  making  up  your  list*. 

F.  R.  NORTHRUP 

Foreign  Representative 
303  Fifth  Ave.,  New  York  City 


Few  Papers— (if  any) — surpass  the 


TRENTON 
NEW  JERSEY 


TIMES 


AS 


A  Food  Medium 


PvVen  (luring  the  past  summer  four  ^oocl 
t>affes — aiul  more  was  the  size  of  our 
rejfular  weekly  Thursday  food  feature — 
a  winner  for  housewives,  retailers  and 
manufacturers. 

Wednesdays  and  Sumlays  four  auto  pages. 
Tuesday,  Music  Page. 

Circulation  26,649.  Member  A.  B.  C. 

KELLY-SMITH  CO. 

Marbridge  Bldg.  Lytton  Bldg., 

New  York  Chicago 


The  amalgamation  of  the  two  leading 
progressive  Jewish  newspapers  ol 
New  York 

THE  DAY 

AND 

THE  WARHEIT 

brings  into  being  the  most  powerful 
advertising  medium  in  the  Jewish  field. 

The  National  Javrish  Daily 


The  Dominating  Force 

In  a  manufacturing  territory  famous 
for  its  hustle,  thrift  and  prosperity 
where  a  million  dollars  are  expended 
weekly  in  wages. 

The  Bridgeport  Post 
and  Telegram 

Not  only  dominate  this  field,  but  they 
offer  advertisers  the  lowest  rate  ob¬ 
tainable  in  New  England.  Keep  them 
on  your  list. 

FOREIGN  REPRESENTATIVES 
I.  A.  Klein, 

Metropolitan  Bldg.,  New  York. 
John  Glass, 

Peoples’  Gas  Bldg.,  Chicago,  Ill. 


FIRST 

in  buying  power 

American  Association  of  Advertising  Agencies 
credits  average  person  in  Indianapolis  Radius 
with  highest  buying  power  in  country.  You 
can  cover  this  market  through 
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fbrSOy^tirs  a  JVewjp^per. 


Frank  T,  Carrot!,  AJvertiring  Manager 
Dan  A.  Carroll,  New  York  Representative 
J.  E,  Lutz,  Chicago  Representative 


ing  to  be  rather  a  handicap  on  Mr.  Stewart’s 
administration.  But,  I  am  sure  that  with  the 
real  support  and  backing  of  all  the  various  de¬ 
partments  and  papers  like  Editor  &  Publisher, 
the  president  and  his  cabinet  will  do  some 
real  constructive  work. 

J.  J.  MARTIN. 


Detroit  Agency  Book*  Audited 

Detroit,  August  27,  1920. 

To  Editor  &  Publisher:  Just  noticing  on 
page  25  of  your  August  21  issue,  that  adver¬ 
tising  agencies  have  their  accounts  audited 
quarterly.  While  we  are  yet  a  modest  organi¬ 
zation,  we  would  like  to  have  you  know  that 
Campbell,  Blood  &  Trump  have  their  books  au¬ 
dited  monthly  by  a  certified  public  accountant. 
We  fe-l  in  doing  this  that  we  are  pri  tecting 
not  only  our  clients,  but  also  the  publications 
aud  people  from  whom  we  buy  advertising  sup¬ 
plies.  It  is  simply  the  carrying  out  of  our 
ideas  of  the  application  of  business  principles 
to  advertising,  particularly  from  the  agency 
standpoint. 

HAL.  G.  TRUMP. 

Secretary-Treasurer  Campbell,  Blood  & 
Trump. 


Buffalo  fvenin^  News 

The  Market  of  Buffalo  is  profitable 
and  may  be  economically  cultivated. 
60%  of  every  industry  in  the  United 
States  have  representative  factories 
located  within  Buffalo  City  Limits. 
This  wonderful  diversity  of  Industry 
insures  a  steady  and  lucrative  market, 

Buffalo  Evening  News  Covers  Buffalo 

E.  H.  BUTLER,  Publisher 

Kelly-Smith  Co.,  Representatives  ^ 
Marbridge  Bldg.,  New  York 
Lytton  Bldg.,  Chicago 


The 

Pittsburg 
Post 

has  the  second 
largest  morn* 
ing  and  Sunday  circulation 
in  Pittsburgh. 


CLEVELAND’S  ONE 

MORNING  NEWSPAPER 

covers  Cleveland  and  Northern 
Ohio  a.s  all  of  Cleveland's  eve¬ 
ning  newspapers — and  at  only 
one  cost.  It  is 

The  Plain  Dealer 

CLEVELAND 

Dominant  in  Northern  Ohio 


Million 
Dollar 
H  e  a  r  s  t 
Features 

The  World’*  Greatest  Circulation 
Builder* 

International 
Feature  Service,  Inc. 
New  York 
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SHIP  BOARD  SPENDING 
$100,000  IN  DAILIES 

(Continued  from  Cage  8) 


"Admiral  P)enson  has  decided,"  said 
Mr.  Laue,  “that  we  should  endeavor  to 
reach  as  ffreat  a  inimher  of  the  people 
as  possible  and  therefore  the  campaif!;n 
has  been  desiRued  to  get  as  much  cir¬ 
culation  for  our  outlay  as  possible.  We 
have  attemi)ted  to  make  our  advertising 
solid  and.  of  such  a  character  that  it 
would  let  the  taxpayers  know,  as  well 
as  prospective  purchasers,  just  what  we 
ha<l  to  sell.  The  majority  of  our  adver¬ 
tising,  of  course,  will  he  placed  in  sea- 
coast  cities  where  the  maritime  interests 
are  centred  but  we  will  go  into  every 
inland  city  where  there  is  any  prospect 
of  getting  results. 

“We  have  had  some  remarkably  good 
results  already  in  the  sale  of  tugs  and 
similar  eciuipment  through  the  use  of 
linancial  papers  and  at  the  present  time 
a  close  study  is  being  made  of  the  an¬ 
swers  that  we  get  through  our  advertis¬ 
ing  so  that  eventually  we  rnay  concen¬ 
trate  our  efforts  where  the  greatest 
henetits  result." 

The  copy  that  has  been  placed  so  far 
has  been  written  personally  by  Mr. 
l.aue  and  placed  directly  by  the  hoard. 

Loveland  Reporter  a  Daily 

l^ivKi.AND,  Colo. — The  Reporter,  which 
has  l)een  published  as  a  tri-weekly  pa- 
l)er,  on  .August  30,  became  a  daily  with 
I'nited  Press  wire  service.  It  was 
founded  in  1880  and  was  published  as 
a  weekly  until  1913,  when  it  In-came  a 
semi-weekly,  and  the  next  year  was 
changetl  to  a  tri-weekly.  A.  W.  Harnes, 
the  present  owner,  purchased  the  busi¬ 
ness  in  June,  1915,  coming  here  from 


Philadelphia,  where  he  was  at  the  time 
financial  editor  of  ihe  Public  Ledger. 


Trade  Board  Head  to  Quit 

Wa.suington. — Chairman  W.  B.  Col- 
ver  of  the  Federal  Trade  Comission 
notified  President  Wilson  this  week  that 
he  did  not  wish  his  name  considered 
for  re-appointment  to  the  commission 
at  the  expiration  of  his  term  on  Sep¬ 
tember  25.  In  his  letter  to  the  Presi¬ 
dent.  -Mr.  Colver  said  he  desired  to  en¬ 
gage  in  private  business. 


Aviation  Page  for  Chicago  Tribune 

Chicago. — The  Tribune  has  announced 
a  new  aviation  department  for  the  Sun¬ 
day  iiaper.  It  will  be  a  regular  feature. 
Reports  of  all  aerial  activities  will  be 
made  and  sjtecial  attention  will  be  paid 
to  commercial  flying  and  scientific  de¬ 
velopments  of  the  industry.  The  de¬ 
partment  will  be  conducted  by  an  ex-air 
service  pilot.  Morrow  Krum. 


Burrell  Asked  to  Withdraw 

Poston. — The  Republican  State  Com¬ 
mittee  has  sent  a  letter  to  State  Treas¬ 
urer  bred  J.  Burrell  suggesting  that  he 
withdraw  his  candidacy  for  renomina- 
ti(  n  at  the  primary  ne.xt  week.  This 
action  was  decided  on  at  a  meeting  held 
September  1.  Burrell  has  been  much 
criticized  for  soliciting  bank  accounts 
for  his  advertising  agency. 


Press  Club  in  “Anti-Red”  Session 

Chicago. — The  Press  Club  of  Chicago 
will  hold  an  “anti-red"  meeting  at  the 
.Auditorium  Theatre,  September  5. 
Frank  Comerford,  an  ex-newspaper  man 
and  now  a  practicing  attorney,  who  se¬ 
cured  the  conviction  of  William  Bross 
Lloyd,  the  millionaire  “red"  here  re¬ 
cently,  will  be  the  orator. 


- GOSS - 

The  name  that  stands  for 

SPEED,  DEPENDABILITY, 
SERVICE 


THE  GOSS 

High  Speed  “Straightline”  Press 

Used  in  the  largest  newspaper  plants 
in  U.  S.  A.  and  Europe. 

THE  GOSS 

High  Speed  “Unit  Type”  Press 

Built  with  all  Units  on  floor  or  with 
Units  superimposed. 

THE  GOSS 

Rotary  Magazine  Printing  and  Folding  Machine 

Specially  designed  for  Catalopue 
and  Magazine  Work. 

GOSS  STEREOTYPE  MACHINERY 

A  complete  line  for  casting  and  flnishing 
flat  or  curved  plates. 


DESCRIPTIVE  LITERATURE  CHEERFULLY  FURNISHED 


THE  GOSS  PRINTING  PRESS  CO. 

Maine  Office  and  Works:  New  York  Office: 

1535  So.  Paulina  St.,  Chicago  220  W.  Forty-second  St. 


NOTES  OF  THE  AGENCIES 


.Arthur  W.  Munn  has  become  art  di¬ 
rector  at  the  headfuiarters  of  N.  W. 
.Ayer  &•  Son,  Philadelphia.  Mr.  Munn 
succeeds  Byron  J.  Musser,  who  Has  be¬ 
come  associated  with  the  advertising 
art  firm  of  Stanford  Briggs,  Inc.,  New 
York. 

William  M.  Tepleton,  formerly  west¬ 
ern  representative  of  Collier’s  Weekly, 
has  joined  the  X.  W.  .Ayer  &  Son  or¬ 
ganization. 

.Agencia  de  .Annuncios,  Brazil-.Amer- 
ica,  is  a  new  advertising  agency  in  Rio 
de  Janeiro,  Brazil,  handling  advertising 
copy  for  .American  exporters  and  adver¬ 
tising  agents. 

J.  S.  Brown,  formerly  advertising 


manager  of  the  Raleigh  (Xb  C.)  ^'C\vs| 
and  Observer,  has  taken  an  interest  in  I 
the  Boyd  .Advertising  .Agency,  Raleigh,! 
and  will  be  a  partner.  This  agency  was  I 
organized  in  .April  of  this  year  by  13.  L.  I 
Boyd,  Jr.,  former  newspaper  copy- 1 
writer.  I 

G.  Brent  X'eale,  recently  with  the  San  j 
Francisco  office  of  the  H.  K.  McGannj 
Company,  has  returned  to  New  A’ork. 
Mr.  Neale  was  for  many  years  manager 
of  the  Robert  McMillan  Company,  New 
York. 

William  Henry  Baker  is  the  name  of 
the  linn  that  has  succeeded  the  Regers- 
Baker  Company,  Cleveland  advertising 

S'.  ,A.  Moss,  formerly  vice-president  of  | 
the  Welanetz  Company,  Inc.,  New  York,  I 
has  joined  Murray  Howe  &  Co.  as  vis- 1 
ualizer  and  production  manager.  I 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 


EQUIPMENT  FOR  SALE 

Advertisements  under  this  classiAcation  thirty 
c:rts  per  line.  Caah  with  order.  Count  six 
werds  to  the  line. 


Printers’  Outfitters 

Ptintinf^  Plaiit.s  and  Business  bought  and  sold, 
American  Typefounders*  products,  printers 
and  bookbinders  machinery  of  every  descrip¬ 
tion.  Conner,  Kendler  &  Co.,  96  Beckman  St., 
N\w  York  City. 

World’s  Series  Baseball  Player 
Board 

Best,  inexpensive,  easy  to  operate.  Shows  every 
play — batter,  fielder,  runner,  etc.  No  lights. 
Outdoor  or  indoor  proposition.  Used  by  21 
newspapers.  Sent  on  approval.  Satisfaction 
guaranteed.  Wire  at  once,  .Standard  Ball 
IMaver  (  orp.  (ieo.  H.  Reynolds,  Treas.,  New 
Bedford,  Mass. 

Press  Graflex  Camera  for  Sale 

B  it  L  lens,  roll  holder  and  carrying  case.  First 
class  condition.  F.  T.  Price,  313  City  Bank, 
Syracuse,  N.  Y. 


For  Sale 

FOR  SALE:  Afternoon  daily  newspaper, 
democratic,  in  Indiana  city  of  between  10,000 
and  11,000.  City  and  county  have  democratic 
administrations.  Circulation  in  excess  of  3,300. 
One  other  paper  with  less  than  half  our  circula¬ 
tion.  In  own  building  66x118.  Profit  last  year 
was  $8,840.  Profit  for  first  8  months  this 
year  is  $10,897,  in  addition  to  chief  owner 
drawing  $90  per  week  salary.  Splendid  equip¬ 
ment  including  more  than  $7,000  new.  Print 
I»aper  tMinaye  sufficient  to  March.  Chief 
owner  interested  in  aeroplane  invention,  to 
wh  ch  he  desires  to  give  all  his  attention.  It 
will  tak?  $73,000  if  real  estate  is  desired, 
$55,000  if  voii  don’t  want  real  estate.  MUST 
BE  (ASH'  PROPOSITION.  Address  Box 
('■520,  care  Editor  it  Publisher. 


FOR  SALE 

Goss  Straight  Line  Quadruple  Four- 
Deck  Two-Page  Wide  Press.  Prints 
4,  6,  8,  10,  12,  14  or  16  page  papers  at 
24,000  per  hour,  20,  24,  28  or  32  page 
papers  at  12,000  per  hour,  folded  to 
half  page  size.  Length  of  page  22^^-. 

This  Press  May  Suit  You. 

WALTER  SCOTT  &  COMPANY 
PLAINFIELD.  NEW  JERSEY 


Take  It  To 

POWERS 

Open  24  hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  Engraring  Co. 
154  Nassau  St.,  Tribuna  Bldg. 
N«w  York  City 


NEWSPRINT  WANTED 

If  there  is  any  publisher  who  has  au  extra 
car  of  paper  to  dispose  of  to  someone  who 
will  keep  the  matter  confidential  and 
pay  cash,  he  can  sell  it  by  writing  to  Box 
C'514,  care  of  Editor  &  Publisher.  Sizes 
35,  53,  70,  or  anything  near  these  sizes. 


THE  CUSHMAN 


OFFSET  UNOTYPE  MOTOR 
Has  No  Equal 
(or 

EFFICIENCY  SERVICE 

and 

STURDY  CONSTRUCTION 

We  want  to  give  you  the  beneAt  ot 
our  fourteen  years’  experience  in 
manufacturing  linotype  motors. 

Write  for  pricea.  Addresa: 

CUSHMAN  ELECTRIC  CO. 

CONCORD.  N.  H. 


r 


For  Prompt  Service 

TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

"American  Type  the  Best  in  Any  Case" 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  Pittsburgh  Kansas  City 

New  York  Cleveland  Denver 
Philadelphia  Detroit  LdM  Angeles 

Baltimore  Chicago  San  Francisco 

Richmond  Cincinnati  Portland 
Atlanta  St.  Louis  Spokane 

Buffalo  Minneapolis  Winnipeg 
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USE  EDITOR  &  PUBLISHER’S  COLUMNS 

It  i*  here  that  you  will  find  the  man  you  are  looking  for  who  direct*  the  activities  of  your  business  office,  adver¬ 
tising  department,  circulation  deoartment  or  editorial  room.  These  small  advertisements  are  read  by  the  resd,  energetic 
workers  of  the  newspaper  field  who  are  ambitious  and  alive  to  genuine  opportunities.  These  columns  are  also  thoroughly 
scanned  by  the  employers  who  are  anxious  to  bring  their  mechanical,  editorial  and  business  forces  up  to  100  per  cent  in 
efficiency.  A  classified  ad  in  EDITOR  &  PUBLISHER  is  the  shortest  route  between  employer  and  employee  in  the 
newspaper  and  advertising  field. 


SITUATIONS  WANTED 

Advertisements  under  this  cUssificatiao,  ten 
cents  per  line,  each  insertion.  Count  six 
words  to  the  line.  Cash  with  order.  For 
those  unemployed,  not  to  exceed  SO  words, 
two  insertions  FREE. 


Retail  Ads. 

Retail  ads  wr.tten  in  a  series  adaptable  for  your 
advertisers;  or  special  ads;  every  line  of  busi¬ 
ness.  Layouts  furnished.  Write  me  your  need. 
John  I’.  Duncan,  2U0  Broadway,  New  York 
I'ity.  Phone  3115  fortlandt. 


Position  Wanted 

(iraduate  of  School  of  journalism  wants  to 
start  with  small  town  newspaper  in  any  capacity. 
Willing  to  start  at  bottom.  Can  offer  best 
references.  Address  Box  t'-518,  care  of  Ed. tor 
V  Publisher. 

Experienced  Advertising 
Solicitor 

One  who  can  write  snappy  copy  and  make 
good  lay-outs,  is  available  near  New  York. 
.Am  young,  energetic  and  am  looking  for  op¬ 
portunity  rather  than  big  salary  to  start.  .\d- 
dress  Box  C-509,  care  of  Ed  tor  &  Publisher. 


Do  You  Need  This  Man? 

.\dvertising  Solicitor  who  has  secured  contracts 
amounting  to  over  450,000  agate  lines  minimum 
space  in  less  than  eight  months.  Has  developed 
accounts  which  were  classed  as  undevelopable, 
feels  that  he  has  ability  to  do  greater  things. 
Ten  years’  experience  in  the  field  of  hard 
knocks  and  practicability.  This  man  has  the 
caliber  of  an  A1  executive,  a  personality  which 
is  acceptable,  a  viewpoint  that  brings  the  pro¬ 
spective  and  advertiser  to  the  realization  that 
the  money  invested  is  well  spent.  Not  a 
mediocre  or  has  been,  hut  alert  to  the  poss.- 
bilities.  Address  ('-510,  Editor  &  l‘uhlisher. 


Advertising  Manager 

20  years’  experience— metropolitan  and  subur¬ 
ban  papers.  Executive  of  unquestioned  ability 
and  a  proven  producer.  Best  reference.  _  40 
years  old,  married.  Now  employed.  State 
fully  your  requirements  and  salary  paid. 
Address  Box  ('-511,  care  of  Editor  &  Publisher. 


Circulation  Manager 

.Seeks  connection  with  progressive  daily  in  city 
of  75,000  or  over  as  City  Circulation  Manager 
or  Circulation  Manager.  Ten  years’  successful 
experience  on  one  of  the  leading  journals  of 
the  Middle  West.  Hava  good  reason  for  leav¬ 
ing.  .Age  27.  Plenty  of  pep  and  initiative. 
-Address  Box  C-519.  care  Editor  &  Publisher. 


European  Correspondent 

New  York  reporter  and  copy  reader,  9  years’ 
experience,  last  five  on  N.  Y.  Times,  wants 
position  immediately  in  Continental  Europe, 
ireferably  France,  as  correspondent  or  or. 
mreau  staff.  (Iraduate  .\mtrican  university; 
also  stud'ed  abroad  at  I'niversity  of  Pans. 
Speaks  French  and  smattering  of  Herman. 
Address  Box  C-521,  care  of  Editor  &  Publisher. 


European  Correspondent 

Why  not  have  your  own  European  corre¬ 
spondent?  Weekly  letter  devoted  to  political, 
social  and  economic  conditions  in  England, 
France.  Italy  and  Spain  by  experienced  edi¬ 
torial  writer  and  editor.  Harvard  graduate. 
Only  nominal  cost.  Special  attention  given 
extraordinary  events.  Photographs  furnished 
if  desired.  Service  intelligently  rendered  with 
great  got.d  will.  Why  not  write  for  details? 
Ttox  707,  Cilencoe,  Illinois. 


Managing  Editor 

Young  man  now  manager  and  managing  editor 
of  an  evening  daily  in  town  of  JO,U()0  within 
100  miles  of  New  ^'ork  City,  wotdd  make 
chang?  to  larger  newspaper  as  managing  editor 
or  head  of  city  news  room.  Has  demonstrated 
ability  in  ed  torial  and  business  departments. 
Adfiress  Hard  Worker,  Box  C  olS,  care  of 
Editor  aS:  Publisher. 


Newspaperman 

Newspnperman,  29  years  old  and  married,  with 
nine  ye.ars’  experience  on  New  York  daily 
paper  as  copy  reader,  reporter  and  feature 
writer,  seeks  connection  with  newspaper,  mag¬ 
azine  or  trade  journal;  is  high  and  law  school 
graduate,  stenographer  and  qualified  to  write 
articles  of  a  technical  nature.  Address  Box 
C-S05,  care  of  Editor  &  Publisher 


Representative 

I  have  twenty-five  years’  experience  of  the 
newspaper  and  book  publishing  trades,  and 
am  in  a  position  to  act  as  commercial  agent 
or  business  manager  for  any  American  pub¬ 
lisher  wishing  to  open  out  or  expand  in  the 
United  Kingdom.  The  publishing  business  of 
which  I  have  for  5J4  years  been  Manager  has 
doubled  its  sales  in  the  time  with  lower  costs 
and  consequently  increased  profits.  I  am 
starting  business  on  my  own  account,  and  my 
services  are  at  the  disposal  of  any  publisher 
wishing  to  gain  a  place  in  the  English  Market. 
Joshua  Loynd*,  care  Bazaar  Exchange  &  Mart, 
Bream’s  Buildings,  London,  E.  C.  4. 


SITUATIONS  WANTED 


Newspaper  Manager 

Young  man,  about  30,  who  was  born  in  a 
newspaper  family  and  brought  up  in  a  pros¬ 
perous  daily,  now  managing  editor  of  the  same, 
wishes  a  change  of  location.  Is  thoroughly 
familiar  with  news  and  business  end  of  a  plant. 
Would  make  a  good  private  secretary  to  a  large 
publisher.  No  immediate  need  for  hunting  a 
job,  but  can  come  any  time.  .\ddress  Bo.x 
C-512.,  Editor  is:  Tublisher. 


Reporter 

Responsible,  experienced,  aggressive  reporter 
seeks  larger  field  October.  It  must  be  per¬ 
manent;  30;  unmarried;  fine  record;  unques¬ 
tionable  references;  three  positions  in  ten 
years*;  value  received  worker.  Address  Box 
(*-513,  care  of  Editor  &  Publisher. 


Writer 

A  writer  of  broad  experience  and  technical 
education  desires  to  furnish  short  articles  on 
living  topics— preferably  to  a  syndicate  of 
publications.  He  has  been  a  contributor  to 
publications  of  the  highest  character  both  in 
America  and  Europe  and  is  widely  known  in 
both  continents.  Box  B-920,  care  of  Eiditor 
&  Publisher. 


HELP  WANTED 

Advertisesnents  under  this  classificaticn 
twenty-five  cents  per  line.  Cash  with  order. 
Count  six  words  to  the  line. 


Advertising  Solicitors 

.\dverlising  solicitors  in  various  parts  of  the 
country  who  can  look  after  enquirers  and  pros¬ 
pects  in  his  locality.  I.,iberal  commission — 
$25  to  $100  a  month — is  possible  without  con* 
dieting  with  regular  routine.  One  attractive 
contract  will  yield  $180  commission.  State 
vhich  proposition  interests  you,  w.th  particulars, 
salary,  etc.,  in  New  Yc  rk  opening.  W.  H.  B., 
Room  345,  Thoroughfare  Bldg.,  New  York 
City. 


Advertising  Salesman 

Salesman  experienced  in  the  selling  of  direct 
Mail  advertising.  A  man  familiar  with  adver¬ 
tising  agency  service,  capable  of  putting  over 
big  contracts.  This  is  an  opportunity — not  a 
job.  Simnionds  &  Simnionds,  422  South  Dear¬ 
born  St.,  ('hicago.  Ill. 


Advertising  Solicitors  Wanted 

A  Nev.'  York  business  publication  with  an  ex¬ 
ceptional  list  of  readers  desires  a  live  advertis¬ 
ing  solic  tor  for  New  York  City  and  exceptional 
opportunity  for  growth  and  permanence  for  the 
right  man.  Address  W.  11.  B.  Room  345, 
Thoroughfare  Bldg.,  New  York  ('ity. 


Advertising  Solicitors 

Advertising  solicitors,  two  who  have  experience 
working  special  editions  for  strong  Pennsylvania 
state  ])roposition  strongly  endorsed  and  well 
br  eked;  influent  al  pulling  power  and  easy  to 
produce  big  business,  .\ddress  Box  C-516,  care 
of  Editor  Publisher. 

Wanted  an  Advertising 
Manager 

Advertising  manager  by  large  newspaper,  a  man 
with  initiative  and  executive  ability,  who  can 
produce  results.  Address,  stating  experience 
and  oth?r  details  to  Box  ('-517,  care  of  Editor 
Publisher. 


Wanted  a  Reporter 

Experienced  man  competent  writer.  Oppor¬ 
tunity  'to  advance  to  full  charge  of  editorial 
ibpartment.  Town  6.000.  Address  Tribune, 
Cheboygan,  Michigan. 


BUSINESS  OPPORTUNITIES 

Advertisements  under  this  classification 
forty  cents  per  line.  Cash  with  order.  Count 
six  words  to  the  line. 


For  Sale 

The  Vermont  Tribune,  located  at  Ludlow,  Vt. 
Newspaper  and  job  printing  plant.  Con¬ 
stituency  loyal.  Good  advertising  and  job 
p.itronage.  Safe  business  for  a  man  with  a 
little  capital.  Particulars  given  to  party  mean¬ 
ing  business.  The  Tribune,  Ludlow.  Vt. 


Wanted  to  Buy 

Wanted  to  buy  small  city  daily.  No  objection 
to  second-in-field  paper  provided  price  is  right 
and  there  is  room  for  development.  Prefer  to 
deal  with  owners.  Confidential.  References. 
Known  t.n  Editor  &  Publisher.  Address  Prac¬ 
tical  Publisher,  Box  C-503,  care  of  Editor  & 
Publisher. 


Publishers — Attention ! 

We  supply  literary  material  of  all  kinds  for 
newspapers  or  magazines  at  very  reasonable 
rates.  Everything  is  original  and  by  com¬ 
petent  writers.  No  matter  what  you  need, 
we  can  furnish  it.  Will  take  advertising  in 
exchange  for  all  or  par.  .\ddress  Literary 
Bureau,  M  O  J  4,  Hannibal,  Mo. 


NEWSPAPER  ADVERTISING 
CHAOTIC  IN  GERMANY 


(^Continued  from  page  9) 


kinds,  for  a  consideration,  and  when 
they  reach  you,  you  are  disappointed  be¬ 
cause  they  are  unlike  the  former 
products. 

Some  German  goods  are  coming  to 
this  country  now,  but  through  under¬ 
ground  ways  and  smuggling. 

Any  American  concern  that  wants 
representation  of  the  German  manufac¬ 
turer  can  secure  it  through  the  medium 
of  advertising  in  the  dailies  or  the  trade 
papers  best  suited  to  his  line. 

I  have  sent  considerable  adveVtising 
to  one  of  the  principal  advertising  agents 
in  Germany,  some  time  in  October,  and 
up  to  the  present  writing  I  have  had  no 
replies  except  circulars  calling  my  at¬ 
tention  to  the  increases  in  rates. 

Mail  ordinarily  takes  from  three  to 
four  weeks,  but  with  direct  communica¬ 
tion  between  New  York  and  Hamburg, 
this  time  has  been  cut  down  to  about 
two  to  three  weeks.  All  advertising  that 
is  sent  to  this  agency  must  be  accom¬ 
panied  with  a  draft  payable  in  Berlin, 
and  must  be  sent  by  registered  mail  to 
insure  delivery.  Mail  sent  to  Germany 
is  payable  at  5  cents  per  ounce,  and 
registry  costs  ten  cents  extra.  The  Ger¬ 
man  can  send  mail  from  Germany  first 
class  at  20  pfennigs  or  the  present 
equivalent  of  one-tenth  of  a  cent  in  our 
currency.  Registered  mail  from  Ger¬ 
many  costs  about  three-quarters  of  a 
cent.  These  rates  are  based  on  the 
mark  at  a  value  of  two  cents. 

I  recently  received  notice  that  all  of 
the  daily  newspapers  have  increased 
their  rates.  The  local  rate  was  in- 
creassd  about  twenty-five  per  cent  in 
addition  to  a  war  tax  of  about  40  to 
50  per  cent,  depending  on  the  class  of 
advertising,  and  an  increase  to  foreign 
advertisers  of  100  to  500  per  cent.  This 
is  done  to  offset  the  low  value  of  the 
mark.  Rates  in  general  have  increased 
about  100  per  cent  since  1913,  and  then 
they  were  regarded  as  being  pretty 
steep,  and  yet  with  the  present  ex¬ 
orbitant  increases  they  are  not  so  very 
high.  For  example,  one  of  the  leading 
papers  in  Berlin  quote  as  their  foreign 
rate  84  marks  per  line  for  position  next 
to  reading  matter.  This  is  only  $1.68 
in  oiir  currency. 

Practically  all  of  the  German  dailies 
are  long  established.  It  is  not  uncom¬ 
mon  to  find  one  that  is  over  100  years 
old.  I  have  a  copy  of  one  that  is  over 
150  years  old.  They  all  seem  to  cnj'oy 
a  pretty  fair  circulation,  and  Berlin, 
Hamburg,  Leipzig  papers  are  found 
throughout  the  entire  German  Empire 
or  Republic,  or  whatever  it  is  under  the 
new  revolution. 

Germany  is  now  helpless.  She  needs 
raw  material,  and  cannot  afford  to  pay 
for  it.  The  articles  that  she  manufac¬ 
tures,  she  will  not  sell  at  the  present 
time,  but  she  is  biding  the  time  when 
the  mark  reaches  a  more  normal  state. 
She  has  no  ships  with  which  to  deliver 
her  wares,  even  if  she  does  sell. 

Advertisers  should  proceed  with  cau¬ 
tion  if  they  have  any  intention  of  cater¬ 
ing  to  the  needs  of  these  people,  and 
pay  little  attention  to  the  stories  that 
are  being  circulated  regarding  the  buy- 


Many  newspapers  have  paid  more 
income  and  excess  profits  taxes 
than  the  law  requires.  Probably  I 
can  help  you  if  you  are  not  sure 
that  you  paid  the  correct  amount. 
I  have  helped  others. 

CHARLES  M.  PALMER 

Newspaper  Properties 
225  Fifth  Ave.,  New  York 


CONSOLIDATION 

Every  newspaper  consolidation  we 
have  effected  in  recent  years  has 
worked  out  greater  strenjfth  and  profit 
than  we  predicted  for  it  in  advance. 

The  nee<l  of  merger  and  comhination 
in  the  publishing  field  is  more  urgent 
today  than  ever  before.  Such  negotia¬ 
tions  are  difficult  and  require  long 
years  of  training. 

HARWELL  &  CANNON 

Newspaper  and  Magazine  Properties 
TIMES  BUILDING  NEW  YORK 


FOR  SALE 

1—12-Bage  Duplex  with  10-h.p.  motor.  De¬ 
livery  about  Feb.  1.  Sample  of  work 
on  request.  In  A-1  condition. 

1 — 16- Rage  (ioss  Straight  Line  Perfecting 
Press  with  15-h.p.  motor  and  complete 
stereotyiH*  equipment.  Immediate  de¬ 
livery. 

1 — 32- Page  (loss.  Prints  eight  \iy2  ems 
21J4  in.  type  cols,  ('omplete  stereotype 
equipment  and  Kohler  control.  Awaits 
your  insi)ection.  Delivery  about  De¬ 
cember. 

Write 

SOUTHERN  PUBLISHERS 
EXCHANGE,  INC. 

P.  O.  Bex  1597 

RICHMOND  VIRGINIA 


“WANTED— 

One  or  two  men  who  control  the 
placing  of  advertising  accounts 
and  desire  to  make  a  change  as¬ 
sociating  themselves  as  well  as 
their  clients  with  a  growing  ad¬ 
vertising  agency  of  unimpeach¬ 
able  standing.  Write  giving  full 
particulars  in  confidence.  Address 
Box  256,  Fifty. eight  West  Fifty- 
ninth  St.** 


iiig  power  of  the  German  consumer. 

The  late  war  has  created  two  classes 
ill  Germany — the  very  rich  and  the  very 
poor,  and  there  is  nothing  in  between. 
The  rich  man  has  become  so  through 
profiteering,  and  despite  the  fact  that 
some  pro-Germans  say  that  profiteer¬ 
ing  does  not  exist  in  Germany,  it  is 
universally  known  that  the  profiteer  or 
“Schieber”  made  the  mark  his  God  in 
Germany,  and  has  forsaken  “the  Father- 
land’’  in  doing  so. 

The  daily  papers  show  that  this  crea¬ 
ture  exists  in  Germany  in  many  ways. 
Supposing  that  a  man  in  Germany  has 
amassed  the  fortune  of  1,000,000 
marks,  it  is  now  worth  less  than  $20,- 
000.00  in  American  money.  Marks  will 
always  be  on  the  decline  until  the 
presses  in  Germany  break  down.  From 
that  I  wish  to  infer  that  their  money  is 
not  backed  by  anything  substantial,  and 
even  the  very  rich  of  Germany  cannot 
afford  our  luxuries,  such  as  high  priced 
automobiles,  etc.  It  will  take  Germany 
a  good  many  years  to  resume  its  ante¬ 
bellum  place  among  the  powers  of  the 
world. 
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NEWS  OF  ASSOCIATIONS 
AND  CLUBS 


I)etroit. — Joseph  Meadon,  general 
manager  of  the  Franklin  Press,  has 
been  appointed  general  chairman  of  the 
Detroit  committee  to  handle  the  na¬ 
tional  convention  of  the  Direct  Mail 
Advertising  Association,  to  be  held  here 
October  29. 

Portland,  Ore. — “Why  Is  An  Ed¬ 
itor?”  was  the  title  of  a  symposium  on 
which  the  editorial  heads  of  Portland 
newspapers  recently  addressed  the  Ad 
Club.  The  speakers  were  Edgar  B. 
Piper,  of  the  Oregonian ;  B.  F.  Irvine, 
of  the  Oregon  Journal:  David  F.  Mor¬ 
rison,  of  the  Telegram,  and  Fred  L. 
Boalt,  of  the  News. 

.St.  Paul. — The  Minneapolis  Adver¬ 
tising  Forum  has  accepted  a  challenge 
from  the  St.  Paul  Town  Crier’s  Club 
for  a  game  of  kitten  ball  at  Dunning 
field  on  Sept.  18.  The  losing  team  is  to 
bu\'  a  dinner  for  the  winners.  The 
Town  Criers'  team  will  be  captained  by 
W.  H.  Neal,  superintendent  of  adver¬ 
tising  of  the  St.  Paul  Daily  News. 

Tacoma,  Wash. — When  the  Photog¬ 
raphers’  .\ssociation  of  the  Pacific 
Northwest  meets  here  Sei)tembcr  IS,  16, 
17  it  will  take  up  the  matter  of  adver¬ 
tising  for  its  business.  John  Condon, 
president  of  the  Tacoma  Advertising 
Club,  has  been  invited  to  address  the  as¬ 
sociation  on  the  best  methods  of  selling 
photographer’s  art  to  the  people  at 
large.  At  least  300  photographers  from 
Washington,  Oregon,  Montana,  Idaho 
and  British  Ctilumbia  are  expected  to 
attend  the  convention. 

.\Tt.ANTA,  Ga.-  The  .\d  Vi.sor  is  a 
new  monthly  magazine  issued  by  the 
Ad  Club  of  Atlanta. 

The  .Advertising  Managers’  Council  of 
the  Motor  and  .Accessory  Manufactur¬ 
ers’  .Association  will  hold  a  convention 
at  Camp  Nela,  Cleveland,  September  17 
and  18. 

Dallas,  Tex. — The  Dallas  .Advertis¬ 
ing  League  will  establish  itermanent 
quarters  on  the  second  floor  of  1217-19 
Slain  street.  Reading  rooms  will  be 
fitted  up  and  a  library  of  all  modern 
authorities  on  advertising  will  be  avail¬ 
able  to  menil»ers  of  the  league,  or  firms 
represented  in  the  meml)er.ship.  Presi¬ 
dent  W.  K.  I’atterson  has  appointed  the 
following  committee  to  have  charge  of 
ihe  new  quarters  as  a  house  committee: 
R.  C.  Dunlap,  chairman;  George  L. 
Hern  and  Reginald  Goldsmith. 

Oklahoma  Leader  on  U.  P.  Wire 

{By  Telcerafh  to  Editor  &  Publisher) 

Oklahoma  City,  Okla.,  .Aug.  31. — 
The  Oklahoma  leader,  the  new  So¬ 
cialist  newspaper  fathered  by  Victor 
Berger,  now  has  the  United  Press  wire 
report.  It  publishes  eight  pages  daily 
with  the  back  page  devoted  entirely  to 
editorial  and  features.  Edwin  Newdick 


Time  and  Money 

Both  time  and  money  are 
saved  by  members  oi  The  Asso¬ 
ciated  Newspapers  who  arc  se¬ 
curing  a  most  effective  feature 
service  at  a  saving  over  former 
feature  expense.  Besides,  they 
are  building  up  for  themselves 
a  service  of  increasing  value. 

Write  or  wire  for  terms  of  member¬ 
ship.  Only  a  few  cities  now  open. 

The  Associated  Newspapers 
171  Broailwsy  New  York 


is  managing  editor ;  Oscar  Ameringer, 
editor;  Isom  Shepard,  telegraph  editor, 
and  Jesse  Gelders,  city  editor.  John 
Hagel  is  business  manager  and  J.  L. 
Rylands  is  advertising  manager. 

FORM  FLORIDA  ASSOCIATION 


Associated  Dsdiies  Elect  Fitzgerald  of 
Dayton  President 

{Special  to  Editor  &  Publisher) 
Orlando,  Fla. — Representatives  of  the 
Associated  Dailies  of  Florida  met  here 
August  29th  with  the  following  papers 
represented :  Orlando  Reporter-Star, 
Orlando  Sentinel,  St.  Petersburg  Times, 
Pensacola  Journal,  Jacksonville  Times- 
Union,  Lakeland  Star,  Palatka  News, 
St.  .Augustine  Record,  Jacksonville 
Metropolis,  Sanford  Herald,  Deland 
News,  Gainesville  Sun,  Daytona  News, 
Thomas  .Advertising  Service  of  Jack¬ 
sonville,  Tampa  Times,  and  other 
papers,  about  twenty  newspaper  men  of 
the  State  lieing  present.  Officers  were 
elected  as  follows:  President — T.  E. 
i'itzgerald,  Daytona  News;  vice-presi¬ 
dent — Quimby  Melton,  Jacksonville 
Metropolis ;  secretary-treasurer — Clay¬ 
ton  C.  Codrington,  Deland  News;  direc¬ 
tors — .Above  officers  and  W.  .A.  Elliott. 
Jacksonville  Times-Union;  R.  B  Bros- 
sicr,  Orlando  Reporter-Star,  and  Goode 
M.  (juerry,  Palatka  News.  The  next 
meeting  will  be  held  at  Daytona  on  the 
second  Sunday  in  November. 


Automotive  Monthly  in  Chicago 

Chicago. — The  Herald  &  Examiner 
has  started  the  publication  of  an  auto¬ 
motive  newspaper  known  as  the  Chicago 
Retailer.  It  will  be  published  monthly 
and  sent  free  to  all  automobile,  motor 
truck,  garage,  tire  and  accessory  dealers 
in  Chicago  and  surrounding  territory 
and  to  the  manufacturers  whom  these 
dealers  serve. 

New  A.  C.  A.  Members 

Toronto. — New  members  of  the  -As¬ 
sociation  of  Canadian  .Advertisers  include 
The  Dominion  Canners,  Limited,  Hamil¬ 
ton,  Out.,  W.  R.  Drynon,  representative; 
Renfrew  Machinery  Company,  Renfrew, 
Ont.,  C.  C.  Haycraft,  representative ; 
Legate  .Automobile  &  Supply  Company, 
Montreal,  Victor  C.  Soucisse,  representa¬ 
tive. 


NEW  HAVEN  REGISTER 

NEW  HAVEN,  CONN, 

28,334  Average 

Paid  Circulation  Sunday 

Nearly  twice  as  much  as 
its  nearest  competitor. 

IT  COVERS  THE  FIELD! 


^^Includes  Every  Family 
in  the  Church’’ 

So  writes  our  subscription  aitent  from 
a  church  in  upper  New  York  State. 
An  exceptional  case,  to  be  sure,  but 
significant  of  the  manner  in  which  our 
paper  is  read  weekly  by  the  earnest 
supporters  of  our  denomination. 

Our  is  the  oldest  religious  paper  in 
the  country,  the  only  one  of  our  de¬ 
nomination. 

2t  Cents  per  Agate  Lina 

The  CongregationalUt 

14  Beacon  SL  Boston 


AD  HELD  PERSONALS 


(Continued  from  page  27) 


Arthur  E.  Barker  has  been  appointed 
general  sales  manager  of  the  Maxwell- 
Chalmers  Companies,  Detroit  auto  manu¬ 
facturers  and  will  have  charge  of  adver¬ 
tising. 

Charles  A.  Brownell,  advertising  man¬ 
ager  of  the  Ford  Motor  Company,  De¬ 
troit,  is  busy  denying  rumors  that  Henry 
Ford  is  about  to  launch  a  new  type  of 
car. 

Charles  A.  Morris,  formerly  advertis¬ 
ing  manager  of  the  Beech-Nut  Packing 
Company,  Canajoharie,  N.  Y.,  is  now 
with  the  New  York  Times  Book  Review. 

Fred  Rigby,  formerly  with  the  Capper 
Farm  Press  in  Kansas  City,  has  been  ap¬ 
pointed  export  advertising  manager  of 
the  Studebaker  Corporation  of  America, 
South  Bend,  Ind. 

Tracy  P.  Duffield,  until  recently  adver¬ 
tising  manager  for  Weil  Brothers,  Chi¬ 
cago,  has  joined  the  service  department 
of  Buckley,  Dement  &  Company,  that  city. 

Ralph  Foote,  recently  with  Sherman  & 
Bryan  and  formerly  with  Frank  Seaman, 
Inc.,  has  been  made  advertising  manager 
of  Lever  Brothers  Company,  maker  of 
“Lifebuoy,”  “Lux,”  “Sunlight”  soaps  and 
powders,  etc.,  Cambridge,  Mass.  During 
the  war,  Mr.  Foote  was  director  of  the 
•American  Red  Cross  bureau  of  adver¬ 
tising. 

Miss  Euphemia  Holden  has  resigned  as 
advertising  manager  of  the  Eaton,  Crane 
&  Pike  Company  to  become  associated 
with  the  Florence  Burchard  Advertising 
Organization,  New  York.  Miss  Holden 

Famous  Wits  of 
History 

-A  short  magazine  page  feature 

twice  a  week. 

Beginning  June  29th. 

NEWSPAPER  FEATURE 
SERVICE 

241  W.  58th  ST.,  NEW  YORK 


Circulation  sells  in  New 
York  for  50%  more 
Daily  and  100%  more 
Sunday  than  any  other 
New  York  Morning 
newspaper. 


LEADS 

all  other  Boston  evening 
newspapers  in 


Department  Store 

ADVER’nSING 

.  A  sufficient  recommendtmon  to 
ANY  space  buyer. 


has  been  eng;aged  in  promotion  work  for 
the  Butterick  Publishing  Company  and 
was  advertising  manager  for  Robert  H. 
Ingersoll  &  Bro.,  before  -joining  Eaton, 
Crane*&  Pike. 

F.  W.  Plumber,  formerly  with  the 
Ethridge  Company  and  the  Charles 
Everett  Johnson  Company,  of  Chicago, 
and  R.  F.  James,  formerly  of  the  Chi-, 
cargo  Daily  News,  have  opened  an  or¬ 
ganization  for  advertising  art  counsel  in 
Chicago. 

L.  A.  Pierce,  who  was  formerly  with 
Honig-Cooper  Company,  Inc.,  San  Fran¬ 
cisco,  has  joined  Botsford,  Constantine 
&  Tyler,  Inc.,  Portland  (Ore.)  advertis¬ 
ing  agency,  as  account  executive  and  ser¬ 
vice  man  at  San  Francisco. 

R.  V.  Filliland,  recently  with  the 
Nordyke  &  Marmon  Company  at  In¬ 
dianapolis,  is  now  treasurer  of  the  Emer¬ 
son  Beck  Knight  Advertising  Agency, 
Indianapolis. 

Miss  Frances  Johnston,  formerly  in 
charge  of  advertising  for  La  Frensa,  has 
joined  the  staff  of  the  Beers  Advertising 
Agency,  New  York  and  Havana,  Cuba. 


THE  ENCYCLOPAEDIA 
BRITANNICA 

288  Fourth  Avenue 

New  York,  Sept.  1,  1920. 
THE  \E\V  YORK  TIMESi 
More  sets  of  the  Encyclopaedia  Britan- 
nica,  Cambridge  Issue,  were  sold  from 
oiir  advertising  in  The  New  York  Times 
than  through  any  American  newspaper. 

THE  ENCYCLOPAEDIA 
BRITANNICA 

H.  E.  Hooper,  President 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

Member  A.  B.  C. 

Foreign  Advertising  Rcpresentatlvee 

Metropolitan  Tower,  Pe«jiilr«’  Has  Bldg. 
I.  A.  KLEIN  JOHN  GLASS, 

New  York.  Chicago. 


One  man  in  Montecito  owns 
twenty  automobiles.  Would  you 
like  to  have  some  of  his  busi¬ 
ness?  How  would  you  like  to 
replace  his  tires,  his  equipment 
— sell  him  new  cars? 

The  Morning  Press 

Santa  Barbara,  California 


We  ciui  increase  your  business — you 
want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how 
press  clipping  can  be  made  a  business- 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Established  a  Quarter  of  a  Century 
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From  Long  Island 


to  the 


Pick  up  your  map,  Mr.  Space  Buyer.  Notice 
the  number  of  cities  and  towns  between  the 
mouth  of  the  Hudson  and  the  Falls  of  Niagara. 

Consult  your  population  figures  and  notice 
the  constantly  increasing  number  of  people  in 
this  state  of  unprecedented  wealth  producing 
power. 

Consult  your  sales  department,  Mr.  National 
Advertiser,  and  learn  how  easy  it  is  to  arrange 
for  a  state-wide  distribution  of  your  product. 

Consult  your  sales  manager’s  records  of  re¬ 
tail  outlets  in  these  cities  of  wealth  and  industry, 
and  note  the  possibilities  for  complete  market¬ 
ing  of  your  products. 

It  is  time  for  national  advertiser  and  space 
buyer  to  get  together  in  consultation  and  with 
the  aid  of  circulation  statements  familiarize 
themselves  with  just  what  this  giant  New  York 
market  represents. 

There  has  been  no  vacation  period  for  tbe 
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♦Albany  Knickerbocker  Press-.... 
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creators  of  wealth  in  this  state.  There  is  a 
constant  demand  for  labor  because  New  York 
made  products  are  recognized  as  tbe  products 
of  merit  in  all  markets  throughout  the  world. 

Where  there  is  so  much  industry,  there  must 
be  many  dollars.  And  where  there  are  so  many 
dollars,  there  must  be  many  sales. 

To  the  wealth  that  New  York  State  produces 
must  be  added  the  great  accumulation  of  money 
left  here  by  the  millions  of  vacationists  who 
come  to  the  mountains,  lakes,  farms  and  sea¬ 
shore  of  the  most  wonderful  state  in  the  Union. 

“Even  the  woods  and  waves  help  to  produce 
New  York’s  wealth”  somebody  has  said. 

Tliere  are  few  states  where  nature  joins  hands 
with  mankind  any  more  willingly  or  with  such 
wonderful  results. 

New  York  must  head  the  list  of  every  fall 
advertising  campaign  if  such  a  campaign  is  to 
be  successful. 


Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

i'lew  York  Post . . 

. . . .  (E)  33,813 

.25 

.20 

*The  Sun  and  New  York  Herald.. .(M)  211,320 

.48 

.42 

♦The  Sun  and  New  York  Herald... (S)  233,996 
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Troy  Record . . 
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Government  Statements,  April  1st,  1920. 
♦A.  B.  C.  Report,  April  1st,  1920. 
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THE  NEW  YORK  GLOBE 

takes  pleasure  in  announcing 
the  appointment  of 

LORENZEN  &  THOMPSON,  lac.* 

AS  SPECIAL  REPRESENTATIVES 

for  General  Advertising  in  both  the  Eastern 
and  Western  lields. 

EASTERN  OFFICE 
19  West  44th  Street.  New  York  City 

TKI..  AANnKKIOn  777 
M.  R.  THOMPSON 
E.  J.  Cl’I.I.EN 
.1.  L.'SYTIIOFF 

WESTERN  OFFICE 
419  Marquette  Building,  Chicago 

TFI,.  A'KNTH.AI. 
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C.  G.  SHANNON 
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